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BEAUTY AND STRENGTH REACH NEW HEIGHTS 
IN NEW ENGLAND COLLAPSIBLE TUBES 


There's a definite feeling of satisfaction . . . figuratively 
“sitting on top of the world” .. . for users of New 
England Tubes. For, they know their products are 
packed in the toughest tubes they can buy. No danger 
of cracked, pin-holed, messy “leakers” that destroy re- 
peat business. No loss of profits or prestige because of 
containers that couldn't stand the strain. Our exclu- 
sive, metal-toughening SHEFFIELD PROCESS and rigid 
inspection service assure a degree of strength and uni- 
formity above your highest expectations. Beauty and 
sheer merchandising power also reach new heights 
through effective design and skilled craftsmanship in 
matching and blending even the most delicate colors. 
Get better tube service at no higher cost. Specify NEW 
ENGLAND. Samples, quotations, and valuable coop- 
eration are yours without obligation. Write today! 


3132 SO. CANAL STREET, CHICAGO @® NEW LONDON, CONN. @ W. K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 
N. CAY MATTHIEU, 1965 PORTER ST., DETROIT, MICH. @ THE WILCO COMPANY, 7016 McKINLEY AVE., LOS ANGELES, CAL. 
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F. D. A. Labeling Claims 


While all of the claims likely to be 
regarded as misleading listed by W. 
G. Campbell, chief of the Food and 
Drug Administration in his notice to 
manufacturers, packers and distribu- 
tors of cosmetics of August 2 were 
covered at various times in the anal- 
yses of The Perfume 
Emergency Label Service there were 


American 


many who did not avail themselves 
of this estab- 
lished to help those who could not 
obtain advice otherwise. 
ly they will find the 
bring their labels into compliance 
with the spirit of the law timely and 
useful. The August 2 

A survey 
Food and 


service which was 
According- 


suggestions to 


made by the Federal 
Drug 
planning a regulatory program in the 
enforcement of subsection 602(a) of 
the Federal Food, Drug, and Cosmetic 
Act indieates the probability that a 
substantial proportion of the cosmetic 
industry has not realized that certain 
names and statements which have 
long been employed in the labeling of 
cosmetics may require- 
ments of the statute which have now 
hecome effective. 

The extent to which the use of such 
claims which may be regarded as 
false and misleading prevails suggests 
the propriety of a general notice to 
the trade to encourage appropriate 
label revision. It is, of course, not 


Administration in 


contravene 


notice follows: 


practicable to list all the claims that 
unwarranted; the following, 
typical examples of 


regarded as false ot 


may be 
however, are 
some that are 
misleading : 
Contour cream 
Crow's-foot cream 
Deep pore cleanser 
\ 


Depilatories for permanent remova! 
hair 


of 


Products represented as depilatories but 
which merely bleach the hair 

Eyelash grower 

Eye wrinkle cream 

Hair color restorer 

Hair grower 

Hair restorer 

Nail grower 

Non-allergic products 

Peroxide cream 

Rejuvenating cream 

Scalp food 

Circulating cream 

Enlarged pore preparations 

Hair revitalizing preparations 

Muscle oil 

Nourishing cream 

Pore paste 

Skin conditioner 

Skin firm 

Skin food 

Skin texture preparations 

Skin tonic 

Stimulating cream 

Tissue cream 

Wrinkle eradicator 

Cosmetics represented as valuable be- 
cause of their vitamin content 


A number of preparations have 
also been encountered which appear 


to be misbranded because they are 


MISLEADING COSMETIC CLAIMS 


represented as containing ingredients 
not actually present or present in in- 
significant proportions. 

The desigation of a product by the 
name of one ingredient, to the exclu- 
sion of all others, may also result in 
misbranding. Paragraph (b) under 
section 602 (A) of the general regu- 
of the 
Drug, and Cosmetic Act pro- 


lations for the enforcement 
Food, 
vides in part that “the labeling of a 
cosmetic which contains two or more 
ingredients may be misleading by rea- 
son (among other reasons) of the 
designation of such cosmetic in such 
labeling by a name which includes ot 
suggests the name of one or more but 
not all such ingredients.” 

A review of the claims listed and 
the application of a little common 
sense to others will be helpful in the 
revision of labels where it is required. 
Beyond that, 
labels is offered by 
their 
few specialists also offer such service. 


assistance in the revi- 
sion of most 


associations to members. A 


Christmas Trade Prospects 
Barring any slump in business or 
European war, says The Annalist, 

the cosmetic industry is expecting a 

good fall and excellent Christmas 

trade. Sales for all of this year may 


exceed the 1937 peak of $384,000,- 


000 (at retail), by a small margin. 


OPERATING RESULTS OF DRUG AND COSMETIC COMPANIES 





Earned 
- -*Net Sales- —__— a Common Share 

Company. 1938. 7. 1936. 1929. 1938. 1937. 1936. 
Abbott Laboratories........... $9,727 $9,510 ere $2.43 $2.50 $2.21 
Allied Laboratories..... 1c. ae pe a cars 1.29 0.89 1.24 
American Home Products. 26,942 25,711 21,378 $13,645 3.75 3.88 3.81 
Bourjois, Inc. ........... 3,983 4,658 me a 0.75 1.12 0.82 
Bristol-Myers ....... ... 14,850 15,453 14,214 7,359 3.25 3.21 3.31 
Ghesebrough Manufacturing. ote ceca ia a a iho 5.32 6.73 7.46 
Colgate-Palmolive-Peet ...... 99,453 99,991 89,631 100,561 1.77 40.35 1.40 
Ne ie od dink 00-0605) 6,637 6,700 5,920 eves 0.41 0.34 0.14 
Coty International.. 200-0 5,822 5,398 0.13 40.07 aa 
Emerson Drug das 6,230 6,467 sarah 1.67 1.86 1.82 
Kendall Company ............. 21,599 27,071 21,872 awa 0.24 0.61 1.61 
Lambert Company ............. 10,903 10,811 10,831 nae 1.71 1.54 1.70 
Lehn & Fink Products ree ... 6,600 6,832 6,763 ata 1.05 1.33 1.71 
McKesson & Robbins.......... 146,907 155,078 153,119 140,635 40.31 0.42 1.32 
BE OED (kencccivecwcssess 7,056 6,170 ae ake 9.02 8.82 8.83 
Ceci acsacewsaee sents ( 1.00 2.72 2.57 
Northam-Warren ......... eae eee wre ae lk ae 1.76 3.01 3.37 
Norwich Pharmacal ....... ee | 4,621 OO neues 1.78 2.02 2.31 
Werme, Davie & Co... «0605066000 31,134 31,563 he nee 1.77 1.85 1.88 
Rubenstein, Helena ............ 2,574 2,509 ae hes 0.75 1.04 0.44 
Sharp & Dohme.............. . 8,965 > tke aK 40.17 0.25 0.41 
Squibb (E. R.) & Sons.. ...... ea 18,260 Oo ee 2.60 2.11 1.96 
Stearns (Frederick) .. 4,477 5,024 4,954 5,877 1.01 2.59 2.28 
Sterling Products ..... 35,625 33,853 SEBP lcs 5.10 5.29 5.05 
Dias cence tees 87,867 93,358 88,465 41,412 0.38 0.97 1.52 
Vadsco Sales ....... céaweenece ee 1,955 1,983 10,469 40.46 40.12 40.23 
Vick Chemicalff. . ‘ a 8.987 9,814 ae) | keene 3.21 4.23 3.87 
Walgreen Drug®*.......... 67,725 67,890 61,784 46,623 1.25 1.87 3.04 
Zonite Products .... 2,737 2,774 ‘ evnns 0.06 0.17 0.12 


*In thousands. 
except for 1929. 
change. 


**Years ended Sept. 30. 
CE New York Curb Exchange. 
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{Paid or declared so far this year. 











§Complete record not available. 
$§Prices as of Saturday Aug. 12. 


SE New York Stock Exchange. 
OC Over-the-counter. 


D Detroit Stock Exchange. 


Operating results of the larger 
companies are given below. 
Price of 
Common 
—Dividends Paid—. and Where 
1929. 11939. 1938. 1929. Traded.§§ 
$1.64 $1.00 $1.70 $1.50 veh SE 
0.09 0.55 0.45 aa 18 Cc 
5.47 1.60 2.40 3.35 52 SE 
1.26 oa 0.40 0.75 5 CE 
2.40 1.80 2.40 me 53 SE 
13.22 3.00 6.50 6.50 115 CE 
4.03 0.38 0.25 2.00 16 SE 
2.73 0.30 “ 2.00 SE 
wats “és. ane 1% SE 
2.91 0.40 1.70 has 18 oc 
0.81 er ee 0.25 6% OC 
10.04 0.75 1.50 7.75 15 SE 
4.10 0.75 1.25 3.00 12 SE 
2.48 ne nace 1.90 oc 
7.03 1.50 7.00 3.25 145 CE 
3.91 0.75 0.25 31 oc 
3.00 are 1.50 a iy 
‘ 10.50 2.00 4.00 18 OC 
1.76 0.80 1.70 1.65 42 SE 
1.47 0.50 0.75 sie 4 CE 
1.13 - one én 4 SE 
2.67 tia 0.50 1.00 34 = =600C 
2.81 0.25 1.00 2.00 15 D 
eas 2.85 3.80 tee 78 SE 
2.73 ote ree P 5 SE 
0.58 ome wads oad % SE 
5.29 1.80 2.40 3.62 S SE 
3.29 0.90 1.25 SE 
0.50 eee 1.15 “by SE 


tOn new stock. {Years ended June 30, 
C Chicago Stock Ex- 


da Deficit. 
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Chuit, Naef & Cie 


Mucantuen is truly the Lily of greatest 
utility. This modern Muguet base is being 
used with most pleasing effects and equally 
good results in perfume extracts, creams, 


powders of all types and lotions. 


The Muguet note in modern perfumery has 
a much wider application than is generally 
supposed. It imparts a genuine sweetness 
and floralcy not otherwise obtainable to all 


types—florals, bouquets and orientals. 


Currently, the decided popularity of floral 
bases recommends your consideration of 
Mugantheme. Have you tried it in that new 


perfume you are studying? 


$16.50 per pound 
Your Trial Ounce $1.25 


135 FIFTH AVENUE - NEW YORK 


CHICAGO OFFICE: 844 NORTH RUSH STREET 


The 


American Perfumer 
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LIQUID DENTIFRICES 


Factors that enter into their manufacture . . . Ingredients . . . Difficult to prove 


any advantages over tooth paste or powder . . . by MAISON G. DeNAVARRE 


THERE is nothing new about a liquid dentifrice. 
Some now on the market have been sold for years. 
In fact, some of the first dentifrices were liquids; 
then the powder type moved in for some promi- 
nence, and finally the pastes. That was years ago. 
Today, powders are coming back; stronger than 
ever, and now the liquid tooth cleaner again bids 
for prominence. 


LIQUID DENTIFRICE BASICALLY WRONG 

From the writer’s point of view, a liquid denti- 
frice is basically wrong, as the average person’s 
teeth require something more than a washing agent. 
They require the polishing action of fine abrasives 
such as precipitated chalk or the calcium phos- 
phates. However, there is no accounting for con- 
sumer taste or acceptance, and as long as the con- 
sumer wants a liquid dentifrice of the foaming type, 
such must be made the best we know how. 

Basic materials are alcohol, soap or wetting agent, 
flavor and color. It is as simple as that. At the 
same time, this seeming simplicity makes for a 
great deal of trouble in actual formulation. 

Alcohol is used solely for its solvent action on 
flavor, and in part to dissolve other ingredients if 
such there be. 


TASTE PROBLEM 
Soap is not so desirable an ingredient as a taste 
problem is at once presented, though soap properly 
flavored, makes an interesting preparation indeed. 
The difficulty encountered with most wetting 
agents is that products sold on the market (a large 
number of these are described in THe AMERICAN 
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PERFUMER bulletin on “Wetting Agents”) contain 
a good deal of sodium sulphate or other salt, all of 
which combines with the wetting agent proper to 
give the product a taste difficult to cover. In fact, 
tasting a number of wetting agents on the market, 
it was found that the taste of some precluded their 
use in liquid dentifrices. They were so strong as to 
cause peeling of the mucous membrane of the mouth 
and under parts of the tongue. 


WETTING AGENTS WITH POSSIBILITIES 

Four wetting agents were found to have possibil- 
ities in the formulation of a liquid dentifrice. They 
are: sodium lauryl sulphate, sulphonated mono- 
ethanolamine laurate salts, sodium di-octyl sulpho- 
succinate, and the sodium salt of condensation prod- 
uct of isethionic and oleic acids or the condensation 
product of oleic acid and tauric acid. A suggested 

formula is: 
Wetting agent 5 to 7 per cent 
5 to 10 per cent 
25 to 35 per cent 
0.005 per cent 
0.05 to 0.5 per cent 


I. 
2. Glycerine, glucose or sorbitol 
3. S. D. Alcohol 38B 

4. FD&C Red No. 2 color 

5. Saccharin soluble 

6. Water to make 100 per cent 


ProcepurE: Dissolve 1, 2, 4, and 5 in 6, then 
add 3. Set aside for at least 24 hours, preferably 72 
hours, and then filter bright. 

Of the above mentioned wetting agents, the first 
two named give thin solutions, whereas the last 
ones named give thick solutions. (Sodium lauryl 
sulphate is probably not available for use in den- 


tifrices. ) If the solution viscosity is desired to be 


heavier, this can be accomplished by using sodium 
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alginate mucilage, or other mucilage tolerating 30 
per cent alcohol. 

Should the flavoring obtained from the S. D. 
Alcohol 38B be insufficient, this can be boosted with 
the same flavoring composition used as a denaturant. 
The alcohol may be denatured with a mixture of 
peppermint oil, menthol and methyl salicylate, the 
proportion to meet the taste of the manufacturer. 

If soap is used, ten per cent should be sufficient 
in a product of this type. Soaps not having the 
tendency to hydrolyze to the extent of cocoanut oil 
soap are preferred. 

QUESTIONABLE CLAIMS OF LIQUID DENTIFRICES 

There have been many claims as to the advantages 
of using a liquid dentifrice over a powder or paste. 
Most of these would be difficult to prove before 
either the F.D.A. or the F.T.C. Practically speaking. 
all a liquid dentifrice can do is to make the teeth 
clean just as would ordinary soap. The association 
of the words “chalk, grit or pumice” is an unjair 
one, as there is no similarity in their polishing ac- 
tion. Chalk used in dentifrice manufacture is so 
fine as to be a safe polishing agent, so safe as to 
be endorsed by the American Dental Association. 
whereas liquid dentifrices claiming to be free from 
such ingredients do not enjoy such endorsement. 

\ popular liquid dentifrice claiming that it con- 
tains “no acid, alkali, . ..” 
electrode pH testing device showed a pH of 7.63. 


when tested with a glass 


placing it on the alkaline side. True this is not very 
alkaline, at the same time straight alkalies are not 
added to usual dentifrices either. 

In labeling, 


action, mouth refreshment due to flavor, the clean 


claims should be limited to cleansing 


feel of mouth and teeth, and directions for use. Be- 
yond that the product cannot perform. 


Vetiver Produced by One Man 


AMONG the dozens of things to be found only in 
New Orleans is the persistent use of vetiver, the 


tantalizing scent of which one catches at odd times 
and places throughout the city. The smell of vetiver 
has been identified with Louisiana homes for a hun- 
dred years or more. 

Probably no one perfume was ever so popular 
among so many different sorts of people. Just as 
northern housewives preferred the smell of fresh- 
laundered linen, those of the South demanded that 
their linens as well as their lingerie exude the more 
delicate odor of vetiver. Every home, humble ot 
grand, had bunches of the aromatic herb tucked 
away to give linens and finery a bit of its scent. 

The plant itself is a broom-like growth of which 
only the root is now used. Strangest feature of it 
is the fact that all the vetiver bought in Louisiana, 
all of it sold to visitors here, as well as every pound 
used in the production of the perfume made from 
it, is grown on one seven-acre Louisiana farm. 

Vetiver originated in the East Indies and after 
being brought to Louisiana was raised. non-commer- 
cially, throughout the state before the war. Almost 
every private garden had a few plants and large 
vases of it cluttered the mantels of the much-deco- 
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rated parlors of the period. Later, someone dis- 
covered that the root, an ugly tendril resembling 
the roots of the peanut vine, had a long-lasting. 
subtle odor, ideal for use as a sachet. Planters’ wives 
began using the root as well as the stalk and the 
custom of vetiver sachets spread rapidly. 

Only seven years ago, W. L. Jennings. a former 
newspaperman, saw the commercial possibilities of 
vetiver and began developing what has become a 
one-man industry. 

Starting with five plants, he has now a crop cov- 
ering seven acres with a yearly yield of 2400 
pounds. The plant is very prolific and yields from 
one-fourth to one-half pound of roots. On the Jen- 
nings farm, called Pine Lawn and located about a 
mile southeast of Hammond, La., the harvest is 
made each year immediately after the first frost. 
The tops are discarded and the roots are cleaned. 
then dried and wrapped in cellophane to be sold. 

Vetiver retains its unusual odor for at least three 
vears. During the past few years, many women 
visitors to New Orleans have taken packages of it 
hack with them to their homes. 

Even greater possibilities are envisioned by Loui- 
siana’s sole vetiver farmer with the growth of popu- 
larity of the perfume “kus-kus” which is only an- 
other name for vetiver essence.—P. J. Rinderle. 


Vitamins in Cosmetics 


L. LEDUC contributes an article on vitamins in 
cosmetics to a recent issue of La Parfumerie 
Voderne. Vitamin A, he says, is used in the form 
of carotene (pro-vitamin A), often in association 
with lecithin, for brightening the tint and making 
the skin supple, and for tightening flabby skin. 
Many of the institutes of beauty, he adds, favor the 
use of a mixture of 44 parts of egg yolks with 56 of 
glycerine, a mixture which contains lecithin and 
cholesterol in addition to vitamins. Vitamin C is 
used in the form of fruit juices to whiten the skin 
and against wrinkles, while vitamin D is employed 
to encourage the growth of the eye-lashes and _ the 
hair, and to soften the nails. According to a recent 
French decree, the use of vitamin D is restricted to 
pharmacists. 

At the present time, the public is fully vitamin- 
conscious, just at the moment when scientists are 
seriously considering whether the time has not 
arrived for abandoning the word. In consequence. 
vitamin-cosmetics are enjoying a great vogue. We 
question, however, whether many of them owe their 
beneficial effects, if any, to their vitamin content. 
In the case of creams containing fruit juices, for 
example, is the small amount of ascorbic acid (vita- 
min C) present or the large amount of citric acid 
responsible for the whitening effect? In any case. 
we completely fail to see what beneficial action caro- 
teen can have on the skin, seeing it must first go to 
the liver to be converted into vitamin A. There is 
some evidence, however, that vitamin A, itself, has 
a beneficial action on the skin; and, of all the 
known vitamins, Vitamin A may prove to be useful 


in the cosmetic art.—Manufacturing Perfumer. 
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Bergamot oil being transported in barge to boat for loading; hogheads of lemon and orange juice are in scow in background 





HOW THE BERGAMOT CONSORZIO OPERATES 


What the Reggio Calabria Government 
does to insure packing and shipment 


out of Italy of only pure bergamot oil 


..+ Why it controls this industry 
by CHARLES PISANO 


Prior to the formation of the Bergamot Con- 
sorzio Provinciale Agrumicoltura in March, 19360. 
bergamot oil was being sold in foreign markets 
through middlemen — between 
$1.10 to $1.40 per pound, a 
price which invariably was 
lower than that paid to the 
producer. This was made pos- 
sible because of scientific adul- 
terations as well as additions 
of distilled and recovered by- 
products of bergamot oil. The 


result was a ruinous competi- 





tion for the honest producers 


Charles Pisano 


and exporters and a poor qual- 
ity oil for the consumers. Not securing satisfactory 
results with the bergamot oil, they began to substi- 
tute with an artificial oil. 

In order to keep this unique industry on an 
honest and paying basis and to avoid the destruc- 


tions of plantations, the government administration 
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of Reggio Calabria, banded the producers togethe1 
in a cooperative organization naming it, the “Con- 
sorzio.” The main purpose of this organization is 
to protect the consumer, first, by guaranteeing a 
uniform product of unquestionable purity; second. 
by establishing a fair and remunerative market 
price for producers; third, to eliminate wide fluctu- 
ations in price and discriminatory speculation. 
Each producer extracts the bergamot oil in his 
plant by means which have been found most satis- 
factory by the government. The oil then in turn 
is delivered by the producer to the warehouses of 
the Consorzio where it is graded by experts ac- 
cording to percentage of esters, color and odor. The 
Consorzio acts as a clearing house for the dis- 
posal of this merchandise; expenses involved are 
proportionately assessed to the producers and the 
balance is remitted to them at the end of the year. 
lt is therefore imperative for the Consorzio’s bene- 
fit, that the consumer is not charged an exorbitant 
price and that pure merchandise reaches him. This 
is made possible by having the consumer demand 
original Consorzio packages, the only bergamot oil 
allowed by law to be exported from Italy and which 
can be distinguished by observing the packing. 
For the United States, the standard packages are 
either five, ten or twenty-five pound tins or coppers 
or other packages requested having the Consorzio 
lead seal on top of the spout of each container with 
the Consorzio’s label or the shipper’s (Italian ex- 
porter) label affixed on the side of the container. 


The original cases are prepared by first afiixing to 
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them, the burnt-in lot number of that particular 
bulking of oil as well as the burnt-in seal of the 
Consorzio. The case is then strapped and sealed 
with clips reading “Consorzio Bergamotto.” It is 
then stenciled with a shipping letter and case num- 
ber. When this is completed, the merchandise is 
shipped directly to the boat by the Consorzio with 
instructions from the shipper (Italian exporter) as 
to its destination. 

It is important to note that at no time during the 
bulking, packing, loading, and shipping to the boat. 
is the bergamot oil out of the Consorzio’s control. 
This procedure guarantees the quality of the mer- 
chandise arriving from Italy to be absolutely pure 
provided the bergamot oil is obtained in the orig- 
inal cases. 

The Citrus & Allied Essential Oil Co., New York, 
\. Y., is the official stock distributor for the Con- 
sorzio in the United States and as such it is ready 
to aid consumers who wish to check up on any oil 
received. To do so it is necessary to send three 
sealed samples of the oil and also to give the burnt- 
in lot number on the case. With this information 
it is possible to verify the authenticity of any par- 
ticular lot of oil with the Consorzio abroad. 

In its three years of existence, the Consorzio has 
endeavored to supply the highest quality of berga- 
mot oil obtainable and with the cooperation of the 
consumers, this standard will be maintained. 


BERGAMOT OIL 


CROP OF 1958-1959 


by L. BONACCORSI* 


(Translated by Charles Pisano) 


Di RING the second period the working of this 
crop was not disturbed by any adverse atmospheric 
conditions and therefore it has proceeded normally. 


Plantations of bergamot trees are found primarily in the foot- 
hills near Scilla headland on the coast of Reggio Calabria 


To begin with, the total production has not been 
as abundant as that of 1937 because of a smaller 
crop as well as a smaller yield, resulting from the 
fruit. 

In the summaries given below, Number | shows 
the principal physical and chemical characteristics 
of-the oil extracted during the first period of last 
year’s crop while summary 2 and summary 3, place 
the values of percentages of linalyl acetate and op- 
tical rotation with the corresponding period of the 
preceding years. 

From these tables, we come to the conclusion that 
this year’s production has a lower percentage of 


SUMMARY NO. | 


Specific Optical % of Esters Free Alcohol 


Gravity Rotation calculated as calculated Alcohols Fixed % of Solution 1 volume 
ot 15 ot 15 Linalyl Acetate as Linalool plus Esters Residue of oil in volume 


0.8805 +-29.00 31.80 17.45 49.25 6.43 0,5 of Alc. 90° 
0.8805 +-22.80 31.85 24.24 56.09 5.49 “on” 6! ey 
0.8820 +- 14.00 33.05 28.80 61.85 4.70 ; ".@s° 
0.8800 +-32.00 33.30 17.10 50.40 6.20 7 ae 
0.8825 +-23.60 34.68 19.56 54.24 6.30 j * oe 
0.8810 +-28.00 35.35 15.44 50.79 6.15 oe ae 
0.8832 +-16.80 35.37 26.70 62.07 5.70 7 85° 
0.8825 +-16.60 36.83 22.89 59.72 5.76 y 85° 
0.8826 +-24.80 37.15 12.31 49.46 5.72 _ 90° 
0.8815 +-25.40 38.09 18.70 56.79 5.10 

0.8845 +- 16.60 38.80 23.13 61.93 6.05 

0.8845 +-15.00 39.20 24.45 63.65 5.52 

0.8838 +-24.50 39.60 16.30 55.90 5.80 

0.8855 +-18.00 40.20 19.81 60.01 5.75 

0.8838 +-22.00 40.20 14.49 59.69 5.30 

0.8845 +-16.60 41.35 24.02 65.37 5.19 

0.8852 +-19.00 41.80 19.60 61.40 5.49 

0.8852 +- 16.40 42.40 21.57 63.97 5.98 

0.8835 +-21.00 42.40 17.57 59.97 5.82 

0.8855 +-18.00 43.60 18.31 61.91 5.62 
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Plantation of young bergamot trees near Reggio Calabria. 
Note the orderly arrangement and space around the trees 


oxygenated ingredients. The percentage of esters. 
with a few exceptions, do not vary greatly from that 
of the preceding crop, while the formation of lina- 
lool has this year been accentuated probably by the 
fact of the drought which prevailed in the early 
development of the fruit. Consequently this phe- 
nomenon produced a higher optical rotation as well 
as a slightly diminishing solubility of the oil. In 
some cases where the fruit did not reach maturity 
because of the inclement weather, we have observed 
non-volatile residue figures which have touched 
the maximum limit. The other constants are normal 
and the odoriferous properties are excellent. 

In conclusion, the oil produced this year, comes 
very close to that which was produced in 1934-35. 


Bolletino officiale 
LTudustrie 


Della R. Stazione Sperimentale per 


Della Essenze & Dei Derinati Dagli Agqrumi 


SUMMARY NO. 2 


January- January- 
February February 
Optical Rotation 1938 1939 


8° at 
10° at 
12° at 
14° at 
16° at 
18° at 
20° at 
22° at 
24° at 
26° at 
28° at 


100 100 
SUMMARY NO. 3 


Percentages of Feb. feb. Tes. _ Web. 
Linaly! Acetate 1935 1936 1937 1938 1939 
at 32% 2 2 3 
at 34% 4 4 8 
at 36% 16 10 
at 38% 31 28 
at 40% 36 
at 42% 15 
at 44% 
at 46% 
at 48% 


A panoramic view of the abundant orchards of bergamot trees in the province of Reggio Calabria on the Strait of Messina 


September, 


1939 
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TASTE-PERFUMING 


Added sales appeal may be given to lip- 
sticks by discriminating use of fine tast- 
ing odors ... Concrete suggestions for 
taste perfumes ... Critical examination, 
based on tests, of the many aromatic 
products which may be used to advan- 


tage... Essential oils. aromatic chemicals 


by DR. ALEXANDER KATZ* 


THE expression of “perfuming lipsticks” is a 
wrong one. Lipsticks should not be perfumed to 
proper smell, but perfumed to proper taste with 
aromatic products used in the 
flavoring and perfuming indus- 
tries. There are a lot of similar 
products used in the flavoring 
and perfume industries which 
can be segregated, and from 
these various aromatics, fine 
“tasting odors” can be created. 

It should always be taken 
into consideration that — the 
making of lipsticks is not mere- 
ly a matter of making the lips 
look attractive, of making the 
lipstick a proper blend of color, and of making 
sure that the lipstick have proper hardness. The 


Dr. A. Katz 


essential thing to be considered is that through lip- 
stick applied to lips, food is passing, and that the 
“odor” without proper taste will affect the taste of 
the food. 

Also, it is to be remembered that many aromatic 
chemicals used in making perfumes are not suitable 
for internal consumption. In this case, lilac, jas- 
min, rose, gardenia, etc., not made from proper 
ingredients will not taste right and might have 
some deleterious action on the user. The selection 
of proper materials requires considerable study of 
their physiological effects. The object of this article 
is to segregate such materials into groups, giving the 
parallel use of materials in the perfume and flavor- 
ing industries, their taste and perfume effect, their 


*Florasynth Laboratories. Inc. 
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LIPSTIChHS 


action on the palate, and their possibilities if taken 
as a taste material, not as a perfume material. 


ESSENTIAL OILS IN TASTE PERFUMING 

Naturally, essential oils are to be considered in 
the first group of these studies. All of them are 
derived from vegetable sources and can be taken 
internally in highly diluted quantities. They usually 
give a fine taste and aroma, without obstruction 
to the palate. 

Oil Bitter Almond—(F reed of hydrocyanic acid). 
This oil has an almond-cherry character and _ is 
also used in perfumes in hyacinth and lilac vegetale. 

Oil Anise—In small quantities, when added to 
flavors, this oil gives a pleasant taste similar to 
licorice and at the same time acts as a sweetener 
in fine perfumes. Because of its clean refreshing 
taste, it is used widely in perfuming dentrifices. 

Oil Sweet Basil—This oil has a distinct sweet, 
spicy taste, similar to tarragon with an odor remi- 
niscent of clary sage and lavender. 

Oil Bergamot—This oil has the taste of a ber- 
gamot pear and is a cross between citrus, banana, 
and pear flavoring. At the same time it is widely 
used in the perfume industry in eau de cologne, 
honeysuckle, and chypre, and in practically all mod- 
ern creations. 

Oil Bois de Rose Femelle—(Cayenne). This oil 
has a pineapple and melon reminiscent flavoring: 
however, its alcohol linalool is more widely used 
and will be described among the aromatics later. 

Oil Caraway—The taste of this oil is of well- 
known Kuemmel liquor, but it should only be used 
as one of the constituents in a bouquet for lipsticks, 
as by itself it does not taste right in unsweetened 
products. 

Oil Cassia—A fine spicy taste of cinnamon de- 
scribes the taste of this oil, and in small quantities 
it is very valuable in creating apricot, cherry, peach, 
and plum tasting materials. It is also used in flavor- 
ing dentifrices, therefore it is suitable in taste-per- 
fuming lipsticks as one of the ingredients. 

Oils Celery Seed and Carrot Seed—A valuable 
suggestion in the utilization of these oils in very 
small quantities is that they blend well with aro- 
matic chemicals and other essential oils, producing 
a fine effect of jasmin petals; with ionones they 
give a fruity effect. The essential oil of carrot seed 
is still better for this purpose. This oil can also be 
used in high class perfumes to get a lasting, fresh- 
smelling effect. 

Oil Cinnamon Ceylon—This oil will act exactly 
in the same manner as cassia oil; however, it is 
more expensive without additional benefit to user. 

Oil Clary Sage—This material is very spicy in 
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To please milady, lipsticks should be perfumed to proper taste 


taste and aroma, having also a muscatel wine taste. 
At the same time it is very valuable in the perfume 
industry, not only as a fixative, but as a means of 
rendering the Oriental touch. It is highly suitable 
in taste-perfuming. 

Oil Cloves—This oil has a spicy taste with a car- 
nation odor. Its derivatives, eugenol and iso eugenol, 
are more suitable for proper flavoring and perfum- 
ing and will be mentioned later among aromatic 
phenols. 

Oil Cognac Genuine—With true cognac taste 
and odor, this oil when blended properly with syn- 
thetic esters can be worked in in grape, strawberry, 
and pineapple-tasting compounds. 

Oil Coriander—This is a highly desirable mate- 
rial, as one of its constituents is dextro linalool 
which is very essential. This oil on long standing 
begins to develop a pleasant lemon-like aroma and 
taste, which is due to the oxidation of dextro lina- 
lool into citral. This citral is entirely different in 
taste value from citral derived from lemongrass oil. 
The latter always has an unpleasant taste due to the 
presence of traces of methyl heptenone, which is 
impossible to remove entirely by the bisulphite 
method used in purification of citral, as bisulphite 
solution goes in combination with aldehydes. and 
likewise with ketones. 

Oil Sweet Fennel—This essential oil can be used 
in the same manner as anise oil. 

Oil Geranium Bourbon 
unpleasant-tasting terpenes and polugols, the prod- 


Due to the presence of 


uct is not desirable for use in taste-perfuming. Its 
alcohol-rhodinol is a more suitable product and will 
be described later among aromatic alcohols. 

Oil Guaiacwood—In small quantities this oil has 
a fine tea rose-violet aroma. In the food industry 
it is used in compositions of peach blossom, apple 
blossom, also in strawberry, pineapple, and honey 


compounds. One of its constituents is known as 


guaiol-sesquiterpene alcohol. which in oil media is 
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very effective and beneficial for the skin, and its 
ester, guajol salicylate, is a perfect sun screen ma- 
terial. 

Oils Lemon, Orange, Lime, and Mandarin—By 
themselves or in combination with other ingredients, 
these oils will render an aid to the materials em- 
ployed in taste-perfuming lipsticks. They are still 
more serviceable in their concentrated form. The 
five-fold concentrates with 80 per cent of hydro- 
carbon removed, still retaining the natural taste, 
are most desired in taste-perfuming. 

Oil Lemongrass—This oil by itself is worthless 
in taste-perfuming lipsticks, due to the presence of 
unpleasant-tasting terpenes and methyl heptenone. 
Its derivative, citral, is more useful and will be 
described later under aromatic aldehydes. 

Oil Lovage—This powerful oil is to be used with 
care. In compositions containing ionones, rose, and 
benzyl acetate, it will taste like raspberry-maple. 

Oil Neroli and Synthetic Neroli—These oils in 
combination with citrus oils give a very fine taste- 
perfume effect. The synthetic oil of neroli should 
be free from methyl naphthyl ketone, which has a 
tendency to irritate the skin. 

Oil Orris Concrete—This is a very useful product 


for use in “taste-perfuming™ lipsticks. In its com- 
position it contains irone, methyl ester of myristic 
acid, esters of oleic acid, and about 85 per cent of 
myristic acid. In combination with such materials 
as benzyl acetate, rose, methyl phenyl glycidate of 
ethyl, and vanillin, it gives a perfect taste of “fruity 
pleasing perfume.” As some persons are allergic to 
the impurities found in orris concrete, the use of 
ten-fold product is recommended. The latter can 
be used in 10 per cent solution as it is very powerful. 

Oil Patchouli—Traces of benzaldehyde, cinnami: 
aldehyde, and some rose-smelling alcohol, perhaps 
phenyl ethyl alcohol, are found in the composition 
of this oil; however, its taste is unpleasant, so i 
should not be used in lipstick taste-perfuming. 

Oil Petitgrain- -Due to the presence of terpenes. 
such as camphene, beta pinene, dipentine, and 
limonene, only terpeneless oil is recommended to be 
used in the compositions of taste-perfuming lip- 
sticks. The later can be used in the same way as 
suggested in the use of neroli oil. 

Oil Rose, Otto or Synthetic—This is a most use- 
ful product. It can be employed in practically all 
combinations intended for taste-perfuming lipsticks. 
It blends well with all materials used in this work. 
In using synthetic or artificial rose compositions. 
such materials as artificial musks, xylol, ketone, and 
ambrette should be eliminated, also diphenyl oxide 
and benzophenone. These ingredients do not taste 
good, and they might also have a mal-effect on the 
tender skin of lips. 

Oil Sandalwood E. |.—This oil can be used in 
taste-perfuming compositions where rose, violet, and 
jasmin ingredients are used, but in minute quanti- 
ties, due to its medicinal taste. 

There are a number of essential oils not men- 
tioned in this article, as they are practically worth- 
less in taste-perfuming compositions. Some of them. 
such as peppermint and spearmint, while possess- 
ing a pleasant taste, “stick” too long with a cooling 
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efiect, which is not desired. Vetiver and ylang- 
ylang have a fatty unpleasant taste and should not 


be used in taste-perfuming. 


SUITABLE AROMATIC CHEMICALS 


The next category of products of great importance 
in taste-perfuming lipsticks is the aromatic chemi- 
cals. Not all of the aromatic chemicals are suitable 
for this purpose; some of them are irritating and 
dangerous to the skin, particularly for the tender 
skin of the lips. The careful selection of products 
in this category is well suggested. The products 
listed below were carefully tested and in most cases 
were inert to the skin. However, there might be 
cases of individual idiosyncrasies which have to be 
investigated. 

Higher aliphatic fatty alcohols and aldehydes 
with the exception of C; and Cy, have good possi- 
bilities in small quantities to be used in taste-per- 
Taking into consideration the fact that 
most of the alcohols and aldehydes of this series 
belong to fruit and flower families, they, in highly 
purified form, can be of value to the perfumer in 


fuming. 


his endeavor to create proper taste-perfume. 

The Cy (Nonyl), Cio (Decyl), C,, (Undecyl), and 
Cj» (Laurine) are very valuable in creating citrus 
They possess the fragrance of the 
orange flower and amber, and the taste of the citrus 
fruit. 


taste-perfumes. 


They can be used in minute quantities with 
Most of 


them are neutral when taken internally, and in some 


other ingredients to obtain good results. 


cases they are even beneficial to the skin, as their 
action is similar to that of fatty substances. 


HIGH ALIPHATIC ALDEHYDES 


The same suggestions can be given for the use of 
the higher aliphatic aldehydes, including methyl 
nonyl acetic aldehyde. The use of this aldehyde is 
very important in the flower-bouquet compositions. 
In small quantities it possesses a great lasting fra- 
grance and does not change in composition. These 
aldehydes are used in most expensive perfume and 
flavoring compositions. 

The lower aldehydes of the aliphatic series are 
Such products like 
formaldehyde, acetaldehyde, butyralaldehyde, and 
propionaldehyde are irritating and possess a great 
drying effect which is not desirable in lipsticks. 


not suitable for this purpose. 


The so-called aldehyde C,4 is chemically known 
as gama undecalactone and will be described under 
lactones. 


AROMATIC ALCOHOLS VERY USEFUL 
The alcohols of the aromatic series such as ben- 


zyl, phenyl ethyl, methyl phenyl carbinol, dimethyl] 


benzyl carbinol, phenyl propilic, phenylamyl, phe- 
nylbutyl, etc., 


and their esters of lower aliphatic and 
organic acids of the aromatic series are very useful 
in taste-perfuming lipsticks. They are practically 
all stable and require only small amounts to get the 
proper aroma and taste. They can be used in com- 
bination with practically any suitable material for 
this purpose. Practically all salicylates, such as 
benzyl, phenyl ethyl, etc., are very useful in sun 
screening and are highly recommended in this work. 

Cinnamy| alcohol and its esters are very powerful 
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products and can be used in taste-perfuming, as 
In small quanti- 
ties their taste is agreeable. They have peach-honey 
like taste and an odor of rose-hyacinth. They blend 
well with benzyl, phenyl ethyl, phenyl propyl alco- 


they all have balsamic qualities. 


hols, and their esters. They are very desirable ma- 
terials in taste-perfuming compounds. 

Cyclic terpene alcohols, such as geraniol, citro- 
nellol, rhodinol, nerol, linalool, and their esters of 
low acids, are very useful products in the flavoring 
and perfume industries. They have fine aroma 
value and are not obstructive on taste. As deriva- 
lives of essential oils, they can be manufactured in 
Most of these aromatics are 


a very pure state. 


identified as constituents of otto of rose. Their use 
in taste-perfuming is most desirable. The same can 
be said about sesquiterpene alcohols such as far- 
nesol, nerolidol, cedrol, santolol, and vetiverol, and 
their esters of alicyclic alcohols. Menthol is the 
most important product of this group. Although 
by itself it has a great cooling effect and pepper- 
mint-like taste, its esters are of great value in sun 
screening preparations, particularly the ester of 
salicylic acid. Menthyl benzoate has practically the 
same valuable qualities. Small quantities of men- 
thyl anthranilate have been prepared in a laboratory 
way. This ester of menthol has good possibilities 
in the cosmetic industry in general, but further in- 
vestigation is necessary to ascertain its final useful- 
ness in taste-perfuming lipsticks. 

Terpineol and its esters have a drying effect on 
the skin. Terpineol is produced from hydrocarbons, 
and most of the products on the market contain 
traces of terpenolene-terpene, which has a drying 
effect on the skin. 

There are great possibilities of developing esters 
of salicylic benzoic, and anthranilic acids of borneol 
and iso borneol. At present some experiments are 
being conducted. Results will be published at the 
conclusion of experiments: however, the possibili- 
lies of their use in cosmetic and taste-perfuming 
should not be overlooked. 

Aromatic aldehydes include benzaldehyde, cin- 
namic aldehyde, alpha-methyl cinnamic aldehyde, 
ethyl cinnamic aldehyde, iso propyl, amyl cinnamic 
aldehyde, hydrotropa aldehyde, anisic aldehyde, 
hydro cinnamic aldehyde, salicyl aldehyde, cuminic 
aldehyde, heliotropine, vanillin, ethyl vanillin, and 
homo vanillin. 

Anisic aldehyde has the odor of hawthorne, and 
the taste is not unpleasant. It blends well with 
benzaldehyde (bitter almond). 


USEFUL AROMATIC ALDEHYDES 


The only aromatic aldehydes useful in taste-per- 
fuming are the following: benzaldehyde, cherry- 
almond taste, cinnamic-cinnamon, spice, heliotro- 
pine, vanillin, and ethyl vanillin. These can be used 
in small quantities. Care should be taken not to 
use them alone, but in combination with other aro- 
matics, as it is unpleasant to have a vanillin or 
almond taste continually on the lips. They blend 
well with practically every essential oil and aromatic 
product suitable for taste-perfuming. 

Hydroxicitronellal is one of the most important 
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products in use in the perfume industry. By itself 
in an absolutely pure form, it is a very desirable 
product. Although it has a tendency of drying the 
skin, this property is much less noticeable in the 
presence of waxes. Commercially it is very hard 
to obtain an absolutely pure product. Commercial 
products are usually somewhat polymerized and 
contain small amounts of citronellal and isopulegol. 
The impurities have a burning sensation and are 
not recommended in taste-perfuming. Pure hydroxi- 
citronellal is very useful, as it has a taste of cherry- 
honey and an odor of lily. Good quality of hy- 
droxicitronellal should be entirely soluble in freshly 
prepared 10 per cent solution of sodium bisulphite, 
and only such a product should be used in taste- 
perfuming. 

To the above group of products belongs also 
citral. This, when used in small quantities, renders 
a lemon-like taste. It can be used with other mate- 
rials in creations of orange blossoms, eau de cologne 
and fougere type perfumes without unpleasant effect 
on a palate. 

Phenyl acetic aldehyde is subjected to polymeri- 
zation. This product has an extremely drying effect 
on the skin. It changes rapidly n standing and is 
absolutely useless in taste-perfuming. Phenyl propyl 
aldehyde has exactly the same action on the skin as 
phenyl acetic aldehyde. 


LIMITED LSE FOR KETONES 

Ketones of the aliphatic series are not suitable in 
taste-perfuming. Most of them have too “ethereal” 
an odor and are very volatile. The alicyclic ketones, 
although not as volatile as the aliphatic ketones, 
do not possess a pleasant taste nor aroma suitable 


in taste-perfuming. lonones alpha, beta, and ionone 


ketone should be excepted from this group, as in 
the pure state they have a pleasant taste of orris 
root, and in combination with other aromatics make 
a very useful addition in taste-perfuming. They 
have been used for a long period of time in flavor- 
ing and perfume industries and are worthy of being 
classed as most important synthetics. Methyl, ethyl, 
phenyl, and tetrahydro ionone are raw-tasting prod- 
ucts and cannot be recommended for the purpose of 
taste-perfuming. 

Ketone of the aromatic series, such as acetophe- 
none, methyl acetophenone, benzylidene acetone, 
benzophenone, methyl naphthyl ketone, and diben- 
zyl ketone have no use in taste-perfuming. Their 
taste as a whole is very unpleasant, and besides this. 
they have a bad effect on the skin, scaling and chap- 
ping it even when used in very small quantities. 

Acetophenone (phenyl methyl ketone) has a dry- 
ing effect and if used in large quantities in connec- 
tion with heat will blister. It is not pleasant in 
taste and not recommended in_ taste-perfuming. 
Dibenzyl ketone acts in the same way. 

Benzophenone has a bad drying effect on the skin, 
leaving the skin chappy. It is not recommended in 
taste-perfuming. The same can be said about 
methyl naphthyl ketone. 

Cresols and their derivatives are not suitable for 
taste-perfuming as they have an unpleasant taste, 
and besides this, they are toxic. 
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From the group of lactones, only two products 
are useful in taste-perfuming. Coumarin in very 
small quantities has a taste of vanilla with a new 
mown hay odor. Its usefulness in flavoring and 
perfuming industry is well known. Other cou- 
marins such as 6-methyl coumarin, 7-methyl cou- 
marin dihydro coumarin, etc., are not much different 
in aroma value from regular coumarin, but they are 
more costly and have no use in the industry. An- 
other lactone of importance is undecalactone, com- 
mercially known as aldehyde C,,. This lactone pos- 
sesses the fragrant flavor and aroma of ripe peaches. 
\fter gama undecalactone, another product of equal 
importance in taste-perfuming lipsticks is the so- 
called aldehyde C,,, chemically known as ethyl 
methyl phenyl glycidate. It has a definite taste of 
strawberry, and the fragrance of lily. It should be 
employed in taste-perfuming lipsticks, as its action 
on skin is similar to the higher, fatty aldehydes. 


ESTERS OF LOWER ALCOHOLS 


Esters of lower series of alcohols such as ethyl. 
amyl, butyl, iso butyl, and propyl of the same series 
of acids (amyl acetate, ethyl butyrate, etc.) although 
yet employed, to some extent, in the flavoring in- 
dustries, should not be used in taste-perfuming lip- 
sticks. In some combinations they resemble a cheap- 
tasting “soda pop,” but their action is irritating and 
drying. 

Of the esters of anthranilic acids, methyl an- 
thranilate is the most useful product in the flavor- 
ing and perfume industries; however, it changes 
too rapidly on exposure and therefore is not sug- 
gested for use in taste-perfuming. Better results 
can be obtained with ethyl anthranilate, as the prod- 
uct is more stable. In taste. the latter is a cross 
hetween tangerine and grape. 

There are other materials in the nitrogen con- 
taining group of aromatics, such as indol and beta 
methyl indol (scatol). The former is found in 
jasmin, neroli, and in the flowers of bitter orange. 
The latter has a fixing odor of civette. These prod- 
ucts, although very useful in the perfume industry, 
are not desirable in blending taste-perfumes for lip- 
sticks. They are not very stable, changing on stand- 
ing, and have an unpleasant taste even in highly 
diluted form. 

Eugenol and iso eugenol belong to the phenolic 
group and in small quantities have an antiseptic. 
pleasant taste and odor. They can be used with 
cherry-peach tasting products, also in combination 
with rose, giving a carnation effect. Methyl and 
ethyl esters of these phenols taste too medicinal and 
therefore are not recommended in taste-perfuming 
lipsticks, 

Monoatomic phenols and their derivatives, such 
as diphenyl oxide, para cresyl oxide, naphthyl 
phenyl oxide, beta naphthol methyl or ethyl esters. 
and thymol and its esters, with the exception of 
anethol, are not suitable in taste-perfuming, as they 
have a drying effect on the skin, and all of them 
with the exception of anethol and thymol are toxic 
to some extent. 

Brom-Styrol's action on the skin is about the same 
as monoatomic phenols [Continued on p. 80] 
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Creams of the future will be acid cor- 
responding in pH to the normal skin... 
How control of acidity is accomplished 


... Types of creams and formulas 
by DR. ALBERT VERLEY 


Mobern beauty creams are all emulsions. The 
sodium or ammonium stearate creams appeal but 
little excepting through their very low sales price 
and their appearance to which the public is accus- 
tomed. 

The creams of the future will all be acid corre- 
sponding in pH to the normal skin. 


GREASY CREAMS 

Cleansing creams, night creams and massage 
creams ought preferably to be greasy creams, that 
is, emulsions of the “water in oil” type. 

As the body of the cream, petrolatum with lanolin 
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If a beauty cream is to be popular today, it must have homogeneity and good consistency of the mixtures 


added should be used, a mixture which has a good 
texture and absorbs water remarkably. 

The emulsifying agent should be one which gives 
emulsions of the “water in oil” type. Suitable ones 
are to be had under trade names. 

Here is an excellent formula: 

( Petrolatum abs 

1 = Lanolin ton 10 

| Emulsifier a 


Water 30 
Perfume a 


Method of manufacture: Mixture | is placed on 
a water bath, the perfume is added, the water is 
stirred in, agitating gently until cool. 

In the creation of a new formula for greasy 
cream we must be certain of good homogeneity. 
good consistency of the mixture of fatty bodies, wax. 
emulsifiers, etc. In fact, an emulsion of the “water 
in oil” type normally has the same consistency as 
that of the continuous phase. 


NON-GREASY CREAMS 

These are emulsions of the “oil in water” type. 
The dispersed phase would be composed, for exam- 
ple, of mineral oils, vegetable oils, animal fats. 
lanolin, fatty acids, and natural or artificial waxes. 
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The mineral oils, pharmaceutical mineral oil or 
pure petrolatum, are remarkably well adapted. They 
do not become rancid, but they are poorly absorbed 
by the skin. 

Vegetable oils are absorbed better, especially al- 
mond oil, which is almost pure trioleine. Unfor- 
tunately they are subject to rancidity. Perfectly 
pure and deodorized cocoanut oil of edible grade 
keeps much better. 


LANOLIN ALWAYS USEFUI 


Animal fats also turn rancid. Of these, lard is 
absorbed most readily. Lanolin is absorbed remark- 
ably but is likely to retain an odor. Nevertheless. 
on account of its remarkable cosmetic properties, a 
certain quantity can always be used in formulae. 

Fatty acids may be employed in the mixture. 
Stearic acid, for example, will give a matte appear- 
ance to the emulsion, but again, it is not readily 
absorbed. 

Natural waxes are esters of fatty acids and alco- 
hols of high molecular weight. They also are very 
poorly absorbed. 


EMULSIFYING AGENTS 

One type of emulsifier should be used for min- 
eral oils and another for vegtable oils and waxes. 
Neutral and acid creams are prepared with still 
another type together with an artificial emulsifying 
wax. All of these are commercially available under 
trade names. 

Here are some examples: 


CREAM EMULSION OF MINERAL Ol 


This is very stable and has a glossy, white, ap- 


pearance, 


Jeera Oil 30 
Stearic Acid 7 
Emulsifier 10 
Pefume q. Ss. 


nw! Glycerine 7 
| Water 46 


Melt mixture 1 on a water bath and add the per- 
fume. Heat mixture II to 40°C. and stir it slowly 
into the other. 

It is understood in this type of cream that since 
the water is in the continuous phase and in contact 
with the air, there will be a tendency toward loss 
of water. If the cream is allowed to dry out, a 
greasy emulsion of the “oil in water” type will be 
formed, which may lead to the belief that the cream 
has “turned.” This is not the case, for this kind 
of emulsion is very stable. It is necessary only to 
avoid its drying out. 


CREAM EMULSIONS MADE WITH THE SECOND TYPE 
Here are two examples of such creams: 
Emulsifier 20 


Lanolin 5 
Water 75 


The emulsifier and lanolin are mixed on a water 
hath, the perfume is added. Then the lukewarm 
water is stirred in slowly. The whole is reheated 
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until perfectly homogeneous and then cooled stirring 
the mixture in a very gentle manner. 
Emulsifier 12 
Cocoanut oil 3 


Artificial wax 5 
Water 80 


The method of manufacture is identical. 


ACID CREAMS 

Great effort has been made to secure acid cream 
emulsions. Emulsifiable acids have been brought 
out but they were hydrolyzable so that the creams 
obtained with their use still had a pH of 8. 

Non-hydrolyzable acid creams could be obtained 
by using sulphonated alcohols. 

A priori, it seems to us to be dangerous to use 
such products which are higher homologs of prod- 
ucts clearly toxic in character. Their danger has 
already been demonstrated by the dermatologists 
of one firm which is very important in the manu- 
facture of beauty products. 

At their request, there has been prepared an 
emulsifiable acid by an entirely new process. It 
produces acid creams of a pH of 6. 

Control of the acidity of a cream is easily ac- 
complished by the following method: 

Spread the cream on a small porcelain cup, add 
a drop of a suitable indicator solution, letting it 
run off and examine the color obtained. 

An acid cream with a pH of 6, for example, will 
give a clear green color with bromphenol blue; clear 
yellow with methyl red; clear yellow with Kuhl- 
mann’s universal indicator. 


ACID CREAMS MADE WITH THE THIRD TYPE 
The preparation of acid creams is extremely easy. 
Place on the water bath the emulsifier, the oils, and 
the waxes: add the perfume; introduce the water 
slowly with stirring; leave on the water bath only 
until perfect homogeneity is obtained. At this 
moment, allow it to cool, stirring gently. 
Example: 
Emulsifier 15 
Pure cocoanut oil 30 
Water 55 
To facilitate the use of an artificial wax in pre- 
paring acid creams, an emulsifiable wax has been 
produced and is available under trade names. 
The following formula may be used: 
Emulsifiable wax 30 
Water 70 
Other emulsion constituents may be added, for 
example: 
Emulsifiable wax 20 
Mineral oil 5 


Stearic acid 5 
Water 70 


Emulsifiable wax 20 

Lanolin 5 

Water 75 

The use of these formulas or modifications of 

them will produce excellent results in the manufac- 
ture of modern creams. 





How Helena Rubinstein has developed 
her business from two items sold in a 
little shop in Australia thirty years ago 


to 276 products sold everywhere today 


Nor many men arrive in the fifties as head of a 
world-wide organization built entirely by their own 
resources to employ over 3000 people and to rank 
second of its kind in volume in an industry whose 
yearly volume is approximately $380,000,000. Few- 
er women have the ingenuity and vitality for such 
a tremendous development. One of them is Helena 
Rubinstein; and such an organization does she run 

It is indeed a far cry back from the Madame 
Rubinstein of today (in private life, the Princess 
Gurielli-Tchkonia, wife of a Georgian nobleman) to 
the young restless Helena, born in Krakow, Poland. 
as one of eight daughters in a well-to-do family. 
Here her early interest in science led to a study 
of medicine at the University of Zurich and a deter- 
mination to become a doctor, despite family objec- 
tions to a career. The sight of blood in the operat- 
ing room swerved that ambition, however, and the 


' 2 studies themselves were interrupted by a visit to 
BEAUTY TREATMENTS nt in susteatia 
FIRST SHOP IN MELBOURNE, AUSTRALIA 


TO MILLIONS The strange, dry climate in Australia led her to 


use a skin clearing cream made by a personal friend, 
a doctor in Hungary. She soon began to import 


FOR MILLIONS jars for her English friends as well—until the de- 
2 mand increased so much that the 19-year-old girl 


who always wanted to “do” something, decided to 


open a shop in Melbourne to sell this cream and a 


Top: Madame Rubinstein is her own best chemist and a tireless worker Girls packing the new highly successful Apple Blossom bath powder at 
Above: Mixing her famous pasteurized cream at the Long Island factory the Long Island factory which occupies two stories of 25,000 square feet 
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skin tonic she had been making for herself from her 
own knowledge of chemistry. 

And thus, in an age when cosmetics and careers 
for women were frowned upon, Helena Rubinstein 
began her venture with a monthly rent of 30 sh. to 
pay and two items to sell—a venture which has 
grown so large in the past 30 years that now she 
has world-wide distribution of her products (at 
present numbering 276) in about 6000 shops, re- 
quiring the full output of five factories: Long Island 
City, London, St. Cloud (Paris), Milan, and Mel- 
bourne. In addition, she has established ten salons. 
luxurious temples of beauty, in leading American 
cities: New York, Boston, Philadelphia, Detroit. 
Newport, Newark, Chicago, Los Angeles. San Fran- 
cisco, Seattle; and seventeen salons in foreign cities: 
London, Paris, Copenhagen, Brussels, Vienna. 
Milan, Rome, Canne, Nice, Monte Carlo, Madrid. 
Buenos Aires, Toronto, Honolulu, Melbourne, Sid- 
ney, Johannesburg. 

And the reason for this phenomenal success? 
Hard work, very hard work, Madame Rubinstein 
will tell you. Hard work, to be sure—but also a 
strong will, a keen, forceful personality. Madame 
Rubinstein has the intelligence and character of a 
person who would succeed in any occupation. 


NEXT STEP LONDON, THEN PARIS AND AMERICA 


It was soon after opening her little shop in Mel- 
bourne that she began to realize the great possi- 
bilities in the idea of bringing the sterilized atmos- 
phere of the laboratory into beauty culture—an 
idea derived no doubt from her medical back- 
ground. She returned to Europe to do intensive 
studying under the great chemists and dermatolo- 
gists to learn how to supply the beauty needs of 
women. Then against all warnings about the con- 
servatism of London, she opened a salon in Lord 
Salisbury’s house in 1906 and within six months, its 


New York salon has a museum of miniature furniture, a library of beauty 
books as well as treatment rooms, like the sun ray clinic and gymnasium above. 








success was sensational. After that, the snowball 
grew. Once formed, it had only to roll along, gath- 
ering impetus as it went. The next move was to 
Paris and then, in 1914, to America. By 1920 busi- 
ness was so great here that it was necessary to estab- 
lish a factory in Long Island City, now the largest 
of her five, to handle American distribution. In 
1926 the American business was incorporated with 
Madame Rubinstein as president, and head offices 
in New York. The present vice president and gen- 
eral manager is Thomas F. Lewis, who joined the 
organization the first of this year. Henry M. Flateau, 
who has been with the concern since its incorpora- 
tion, is vice president and David Berlin is treasurer. 
The American business now averages $4,500,000 
annually. 


BUSINESS ENTIRELY UNDER HER DIRECTION 


Madame Rubinstein directs her entire enterprise 
herself 


She commutes six to eight times a year between 


American and European branches as well. 


New York and Europe and receives reports from 
all her salons wherever she is. 

In addition, she continues her studies and re- 
search—for new ingredients, new formulas. new 
aids to beauty. 

In earlier years she personally trained her dem- 
onstrators. But with the rapid growth of business, 
it was necessary to form training schools, first in 
New York and then in Chicago. Here thorough 
courses in beauty culture are given to the attractive 
young women who represent the line in the major 
department and better class drug stores throughout 
the country. In stores where volume does not war- 
rant a personal representative, local salesgirls are 
sent to the training schools for courses. If distance 
prohibits this, however, a personal representative 
stays at the store several weeks to supervise and 
train the girls. Thorough training for every person 


Methods used in European spas are applied to clients with toxic or nervous disor- 
ders. For a coarse, dull sagging skin, the electro tonic treatment above is given 
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selling her line is something Madame Rubinstein 
insists upon; and while she no longer can select 
each one, she tries always to meet the newcomers in 
the salons, to talk to them and give them the real 
feeling for her products. She employs 357 demon- 
strators and about 75 salesmen. The salesmen are 
also thoroughly trained and know as much about 
beauty culture as the demonstrators. Sales meetings 
are held at least four times a year. 

The salesmen are not pushed to get new accounts. 
Madame Rubinstein is satisfied with her present 
outlets. The sales program now concentrates on 
building these accounts—by real attention-getting 
window displays prepared by the best talent, by 
helpful magazine advertising and generous co- 
operative store advertising in local newspapers. 

Madame Rubinstein has always been extremely 
particular about her advertising. The Wesley Asso- 
ciates, who have handled the account since January 
of this year, is the twenty-ninth agency to tackle this 
account and they have held it the longest. At pres- 
ent, the amount allotted to advertising is about four 
per cent of the annual volume. Heretofore, Madame 
Rubinstein has always felt that since she runs a 
treatment business and not a novelty business, it 
grows on repeat orders and hence does not need to 
lean too heavily on advertising. But she has come 
to realize that the right kind of advertising is essen- 
tial in a progressive business policy. 


WHOLESALE BUSINESS GREATER THAN SALON 

The wholesale business bulks much greater than 
the retail salon end. The biggest selling items of 
the present line of about 276 products are the old 
reliable pasteurized skin cream, the Town and 
Country make-up film, and the Apple Blossom 
series of cologne and bath powder—an astounding 
success. The new Orchid make-up has been fairly 
successful; more phenomenal has been the new 
Sporting Pink make-up which won a place in six of 
Saks-Fifth Avenue store windows—unsolicited—as 
color inspiration for costumes for all occasions. In 
a breakdown of the total sales, creams account for 
about 55 per cent; make-up averages 35 per cent 
and perfumes 10 per cent—exclusive of Christmas. 

Madame Rubinstein herself determines her new 
products, being ever on the alert for new develop- 
ments. She is a color artist and is ever watchful for 
new trends here. She was one of the first to advo- 
cate different make-up colors to ‘harmonize with 


Sporting Pink make-up was shown at Saks-Fifth Ave. in matching 
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different costumes, occasions, and seasons; and she 
is now a leader in the trend to adopt clothes colors 
from make-up colors. She is delving more into the 
medical side of the business and into the relative 
importance of diet to beauty—as brought out in her 
third book, Food for Beauty, published in 1938 and 
now in its fourth edition. 

Even though her major business is the wholesale 
end, her pet interest is the salon. The newest and 
most glamorous is the 7-story building at 715 Fifth 
Avenue, New York, where for $25 and up, the 
American woman is invited to spend one “Day of 
Beauty.” Here the client is given every luxury and 
attention and is made over from head to foot. She 
gets a thorough examination by a doctor; mas- 
sages; mineral, herbal and milk baths; exercises: 
sun ray treatments; make-up analysis; hair styling: 
and diet analysis—all in one day. But she may 
enter this beauty sanctuary merely to buy a lipstick 
or to get her hair dressed and she will receive the 
same courteous attention. 


HOBBIES IN ALL FIELDS OF ART 


Remarkably busy as she is, Madame Rubinstein 
still finds time for many varied hobbies. Life, to be 


well rounded and full, must embrace many interests, 
she says. Her interests embrace all fields of art. 
including such subjects as antique jewelry, primi- 
tive African wood-carvings of which she has about 
800 pieces, modern interior decorating, early Italian 
and Flemish paintings, the culinary arts, antique 
miniature furniture and bibelots, ancient books on 
beauty, Egyptian sculpture, and the painting and 
sculpture of the moderns. 

Not the least of her accomplishments has been the 
bringing up of two fine sons of her first marriage, 
now grown and out of college. She was recently 
divorced and last year married Prince Artchil 
Gurielli-Tchkonia. 

When in Paris, she resides at her palace, which 
has a 4000-gal. pool on the roof garden, or at the 
300-year-old mill which she turned into a country 
villa on the outskirts of the city. In London, there 
is a new house in Berkeley Square. In New York. 
“home” is a 15-room apartment on Park Avenue. 

And so this restless, studious, generous, quick- 
tempered small woman, who is the life blood of her 
business, goes on working and living—ever opti- 
mistic about the future of this business of beauty 
despite depressions, regulations, or anything else. 


cosmetic-and-dress tie-ups and was discussed in Life, July 10 
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MARKING THE 
LABORATORY 
MORE EFFECTIVE 


Have you the necessary equipment to 
test your own preparations and raw ma- 


terials? Is your laboratory equipped 


to carry on research work to develop 


new products? Timely and practical 


suggestions 
by DR. JOSEPH L. STUMMER 


Ar times, a manufacturer may take on a new chiet 
chemist in order to improve his products and turn 
out better merchandise. The fact that the retiring 
chemist was severely handicapped by a lack of neces- 
sary apparatus and testing utensils to do his work 
might have been entirely overlooked. The mortar and 
pestle, the spatula and measuring graduate do not 
suffice to carry on routine tests and develop new 
products at present day standards. By many a manu- 
facturer the microscope is looked upon as an imple- 
ment for use in schools and for research work in hos- 
pitals and laboratories of only the largest corpora- 
tions of the land, while in fact it is highly important 
in the small laboratory to guide the chemist in his 
daily work. 


MONTHLY BUDGET FOR UTENSILS AND BOOKS 


The manufacturer, indeed would act wisely if he 
would set aside monthly a fixed amount of money to 
be at the disposal of the chemist in charge to buy 
utensils necessary for his testing and developing 
work. Often the chemist would like to consult refer- 
ence books relative to some particular type of product 
he is experimenting with but only has available cur- 
rent trade magazines or periodicals which cannot 
furnish him with all the desired data. Hence a small 
library containing the most essential books on new 
type products, manufacturing processes and methods 
of testing should be available. The famous “five-foot 
shelf” of books of the student at college should not be 
denied the practical chemist. Also in this case the 
special monthly appropriation fund might be used 
to buy the books required. Many helpful hints and 
data may thus be obtained, which will assist the chem- 
ist, whether he is a practical man or college trained, 
to solve the immediate problems confronting him. 
Public libraries are generally too far away to be con- 
sulted when needed and in many instances only have 
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The microscope is in constant use in Dr. Stummer's work 


copies of older editions which may not be of much 
value except for bibliographical or statistical work. 


EQUIPMENT FOR SMALL MANUFACTURER 

A small but well equipped laboratory is just as 
important to the small manufacturer as a large re- 
search laboratory with an extensive library is to the 
large corporation. The chemist in charge should 
have the facilities to check accurately the products 
manufactured by the various departments under his 
control. The marketing of products of standard 
quality will assure an increase in repeat orders and 
reduce to a minimum the percentage of returned 


eoods. 


TESTS OF RAW MATERIALS ADVISABLE 

To a great extent the manufacturer relies on the 
standards of quality of the raw materials as supplied 
to him by the producers of raw materials. While this 
practice has great merit, it should be borne in mind 
that some of the specifications of these standards as 
established by the producers of raw materials may 
change without due notice to their customers. For 
example, in ordering waxes such as spermaceti, it is 
a general practice to order the U. S. P. brand. The 
U.S.P. quality of spermaceti (cetaceum) allows a 
range in melting point from 42°C.-50°C. The pro- 
ducer of spermaceti may change his process of manu- 
facture to obtain a purer and finer grade of sperma- 
ceti which, however, may increase or decrease by a 
number of degrees the melting point. Instead of ob- 
taining a wax of the customary 50°C. melting point 
the manufacturer may receive a spermaceti having a 
melting point of 42°C., or vice versa. While still a 
strictly U.S.P. spermaceti, this difference in melting 
point will have a distinct bearing on the consistency 
and viscosity of the creams, lotions and lipsticks in 
which the spermaceti is used. In lipsticks, in which 
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C. Face powder using tale "A'—magnification 500 
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E. Fine Indian gum (gum karaya)—magnification 100 


considerable amounts of waxes are used, a change 
in melting point of waxes may affect to a consider- 
able degree the consistency of the finished product. 

\ simple apparatus for testing the melting points 
of waxes should be available in the laboratory to 
check up methodically not only on the finished prod- 


ucts but also on new shipments of waxes of all kinds. 


TEST FOR TALC, KAOLIN AND CHALKS 

There is a great variety of grades of tale on the 
market and great care in the selection and tests of 
tales should be exercised. In substituting a finely 
pulverized tale, so much smaller in particle size as 
compared with the tale originally used in a face 
powder, the cosmetic manufacturet may find to his 
surprise that the adhesiveness and compactness of his 
face powder may radically be affected. A simple test 
carried out by means of two Nessler tubes will clearly 
reveal any difference in density or fineness of two 
tales. This test is carried out in the following manner: 

Weigh out accurately 10 em. of tale, prey iously 


passed through a fine silk sieve (about a No. 125 
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E. Foreign matter in Indian gum—magnification 500 


silk mesh) and triturate in a glass mortar with a 
small amount of distilled water to form a paste; trans- 
fer to Nessler tube, using more distilled water until 
Nessler tube measures 100 ¢.c. Repeat operation 
using a different grade of tale. Now shake tubes for 
five minutes and then allow the Nessler tubes to 
stand; watch the level to which the contents of the 
tubes settle and note the time required. Different 
levels denote different densities of the tales, the one 
with higher densities settling down faster and to 
lower levels. 

Also compare by means of this test your zine ox- 
ides, kaolins and chalks and you will find the reasons 
for any changes that may be noticeable in your face 


powders as to shade. adhesiveness or compactness. 


PHOTOMICROGRAPHS 


Most interesting and revealing tests for purity of 
raw materials, process of manufacturing and uni- 
formity of finished products are carried out by means 
of photomicrography since photomicrographs en- 
lighten the chemist on the particle size, uniformity 
of product and presence of foreign matter, 
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THE VALUE OF 
PUMICE IN SOAPS 


What determines success of an abrasive 
: ——— a ] 
soap ... Proper proportions of soap. al- 


kali and abrasive .. . Bathtub cleansers 
by PAUL I. SMITH 


Pi MICE is one of the best known and most useful 
abrasives for addition to certain scouring and 
mechanics’ hand soaps. It must be stated, how- 
ever, that not all forms of pumice are suitable 
for the manufacture of special cleansers, and the 
hest qualities are devoid of all quartz crystals likely 
to scratch fine smooth surfaces. Quite frequently 
these crystals enclosed in the vesicular or porous 
structure are not visible to the naked eye and can 
only be seen when the specimen is examined with 
the aid of a special petrographic miscroscope, 
preferably using polarized light. 

Crushing does not always render these hard 
mineral crystals safe for use, for being a good deal 
harder than pumice they require a more intensive 
treatment than is usually given, or is desirable. 


FINEST QUALITY PUMICE 

The finest quality pumice comes from the Lipa- 
rian Islands near Sicily and it possesses a peculiat 
vesicular structure entirely free from injurious 
quartz crystals and other harsher silicious bodies. 
It is claimed that when Liparian pumice is used 
the tiny visicles or gas cavities break down and 
thus produce an abrading action without scratch- 
ing. Pumicite from Kansas and California should 
not be confused with pumice. as it is made up of 
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small and angular particles of volcanic glass spumed 
from volcanoes. Although this material is widely 
used for abrasive cleaning powders. certain kinds 
are more liable to scratch than pumice, especially 
when used on wood or painted surfaces. 


CRUSHED GRANULES SIEVED 


\n important American firm in the pumice busi- 
ness states that in the commercial preparation of 
pumice for polishing purposes, the quarried lumps 
are passed through crushing rollers which break 
the lumps down into granules. These granules are 
passed through sieves of various meshes to obtain 
specific sizes suitable for particular purposes. It is 
not possible to crush any material without produc- 
ing a considerable portion of fine powder, or fines. 
and this powdery material should not be present to 
any extent in the coarser sizes of granules lest it 
seriously decrease the efficiency of the coarser par- 
ticles by clogging the pores and acting as a buffer 


against the polishing action. 


SLCCESS OF AN ABRASIVE SOAP 


The success of an abrasive soap or scourerl de- 
pends not only on the selection of the correct type 
of pumice but also upon the uniformity of the 
grade of sieved quality. Irregular particles can do 
as much harm as crystals of hard minerals and it 
is sound business always to buy the best of any 
particular grade. and one which has been regularly 
tested with standard sieves. It should be remem- 
hered that the abrasiveness of any cleaning prepa- 
ration does not depend entirely on the amount or 
character of the abrasive used as it may, to an ap- 
preciable degree, be controlled by the addition and 
proportions of the other necessary ingredients. 
Some of these, such as sodium metasilicate. which 
is occasionally added to improve the glass and 
metal cleaning properties, tend to reduce the cutting 
speed considerably. 

Anhydrous soap and anhydrous sodium carbon- 
ate, on the other hand, increase the cutting speed 
up to 15 per cent or more. The manufacturer. to 
be really successful, must so regulate his formula 
that the most efficient results are obtained. This 
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Photo C, Anders 4 


The best pumice cleansers are devoid of quartz crystals which 
might scratch smooth surfaces; much also depends on uni- 
formity of sieve for irregular particles are as bad as crystals 


means a careful study of his merchandising plans. 
If the maximum abrasive action is necessary to 
cover a certain market, then the percentage of 
abrasive must be kept as high as 90 per cent, but 
if detergent action is needed to complement abra- 
sive action, then a higher percentage of soap and 
alkali and less abrasive material should be used. 


PROPORTION OF SOAP, ALKALI AND ABRASIVE 


The proportion of anhydrous soap and sodium 
carbonate varies considerably and may be as low as 
| per cent or as high as 10 per cent, but should not 
be very much more than this figure. The amount 
of soap and alkali and abrasives must, of course, be 
varied according to the type of preparation desired. 
Thus for fine marble, glass and painted surfaces 
an average of 5 per cent combined anhydrous soap 
and sodium carbonate is recommended. Tile, ce- 
ramic and terrazzo floors require a combined soap 
and alkali content of only 2 per cent, but a high- 
grade scourer for painted surfaces and woodwork 
generally should have a combined soap and alkali 
content of 15 per cent, but not exceeding 20 per 
cent. Bathtub abrasive cleaners always contain 
pumice or similar materials and may be made up 
on the following formulae: 

Trisodium phosphate 


Soap powder 
Fine abrasive 


250 parts 
250 parts 
500 parts 


Trisodium phosphate 100 parts 
200 parts 


700 parts 


Soap powder 
Fine abrasive 


Given by an anonymous writer in Seifen-, Ol- 
und Fett-Industrie 22, 284 (1936). 
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Castor Oil in Soap 
CASTOR oil soapstock can be used directly for 
liquid toilet or disinfectant soaps. Castor oil is used 
in the hard, transparent potassium soaps. A small 
addition of ricinoleic acid increases the lathering 
powers of soaps. Castor oil is often used to in- 
crease the plasticity of toilet soaps. 

Hardened castor oil is not yet a very important 
industry. The characteristics and the use of the 
hardened castor oil products do not seem to be very 
well known yet. Castor oil can be completely sat- 
urated by hydrogenation and hardened to a melting 
point of 80/82° C. This product looks like a glossy 
wax, having nearly the same properties as carnauba 
wax, for which it is in fact a good and cheap sub- 
stitute. 

It contains about 80 per cent of the 12-oxy- 
stearic acid. This oxy-fatty acid has not yet been 
detected in any other oil or fat. 

Castor oil, being hardened to a melting point of 
about 40° C.,, 
parent as glass and which has special properties. 


yields a product which is as trans- 


It is alcohol-soluble, absorbs water easily and forms, 
therefore, a suitable basis for face creams or other 
cosmetic preparations. Hardened castor oil is odor- 
less and keeps well with hardly any danger of 
becoming rancid, and it therefore might well be 
used more freely. A well-known fat-splitting agent 
is also made on the basis of hydrogenated castor oil. 

(nother interesting process, the Varrentrapp reac- 
tion, which is already used as an analytical method 
to prove the existence of castor oil, could be ex- 
ploited industrially. The Varrentrapp reaction 
transforms unsaturated fatty acids into saturated 
fatty acids and acetic acid by fusing with alkali. 

Methylhexylketone, methylhexylcarbinol and _ se- 
bacic acid or its potassium salt are the reaction 
products and are colorless and oily liquids of a 
sweet, agreeable smell. They could be used as syn- 
thetic perfumes.—ILona Taussky in Manufacturing 
Perfumer. 


; . ° es e 
Eye Lotions with Glycerine 
FOR auto delivery men and truck-drivers it is fre- 
quently desirable to have an eye lotion on hand. 


After a long spell at the wheel the eyes are apt to 
feel gritty and irritated due to the accumulation 
of dust, dirt, dried tears and oily secretion. A 


simple, useful eye wash can be made as follows: 
to a quart of boiling water add a level teaspoonful 
each of ordinary table salt, bicarbonate of soda. 
and boric acid and after these have been dissolved. 
add one tablespoonful of glycerine. 

\ more specific formula is as follows: 

Boric acid 25 

Souiim borate 30 

Glycerine 10 

Witch hazel water 50 

Distilled water, to make: 1000 

It might also be mentioned that glycerine is 
often recommended as a preservative for eye lotions 
that are to be diluted before use. Small quantities 
of glycerine impart a soothing quality to eye lotions 
and it is a standard ingredient of such preparations. 
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Protest Recertification of Coal Tar Colors 


Proposed amendments to coal tar color 
regulations would impose severe hard- 
ship on small manufacturers ... Re- 


visions recommended by Flavoring 


Extract Manufacturers’ Association 


A PROTEST against the adoption of the proposed 
amendments to the coal tar color regulations has 
heen filed with the Food & Drug Administration by 

Clarke E. 


the Flavoring Extract Manufac- 


Davis, president of 


turers’ Association. 

Dr. Davis reported on the 
matter as follows: 

After careful consideration of 
the wording contained in the 
new Federal Food, Drug and 
Cosmetic Act relating to certi- 
fied colors, it is our opinion 
that the present wording of the 

Dr. Clarke E. Davis law does not necessarily con- 
template requirement of recertification of food 
colors (dry, liquid, tablet or emulsified) produced 
from batches of basic certified dyes; that the regu- 
lations would impose unworkable restrictions upon 
small manufacturers supplying their customers with 
diluted food colors made from basic certified colors. 


COMPLICATIONS WITH INVOICES 


It is further our opinion that while the proposed 
amendments relating to labeling requirements of 
small packages of 2 ounces or less are an improve- 
ment, yet unnecessary hardship would result by 
setting forth required information on invoices. In 
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the case of fabricated colors (dry. liquid, tablet on 
emulsified), it would be necessary to list twelve 
or fourteen colors and nearly that number of batch 
numbers on invoices. It is further our opinion that 
large-size packages and containers likewise ought 
to be exempted. 


EXEMPTIONS RECOMMENDED 


Consideration was given to a proposal submitted 
by W. F. Meyer, Warner-Jenkinson Manufacturing 
Co., St. Louis, Mo., wherein he, in part, recom- 
mended that exemptions be established for fabri- 
cated dry, liquid, paste and tablet colors containing 
basic certified colors and that they be not required 
to be recertified. The salient features of the pro- 
posal as submitted are as follows: 

|. Promulgate a regulation that only certified 
hasic colors be permitted to be used in food colors 
and that they be classified as a fabricated food, with 
a complete list of the ingredients contained therein. 

2. Basic certified colors when used by a manu- 
facturer in a fabricated food are not required to 
be recertified; therefore there is discrimination 
against manufacturers who buy direct from the 
basic color manufacturer and those who buy their 
colors from a manufacturer who packages certified 
colors in dry, liquid, paste or tablet form. 

3. The certified color regulations adopted on 
May 9, 1939, and proposed amendments place a 
burden on small manufacturers, as there are hun- 
dreds, possibly thousands, of small manufacturers 
who sell fabricated foods, spices, condiments, etc.. 
who also sell small amounts of dry, liquid, paste 
or tablet colors. The reduced charge as suggested 
does not grant the proper relief to said small manu- 
facturers due to the expense and trouble involved 
to have such colors recertified. 

In conclusion, | approved the suggestions of Mr. 
Meyer in behalf of the association and requested 
additional time to file a completed brief. 
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Certifiers of Coal Tar Colors 
Get FDA Viewpoint 


THE Food and Drug Administration has issued 
the following bulletin to certifiers of coal tar colors: 

The Food and Drug Administration has had ex- 
lensive correspondence and numerous conferences 
with trade associations and individual manufactur- 
ers of coal tar colors, concerning the requirements 
of the regulations promulgated on May 5. 1939. for 
the listing and certification of coal tar colors for 
use in foods, drugs, and cosmetics. 

It has been asserted that the fees for certification 
will prevent many firms from continuing the sale of 
mixtures for household use and of small lots of 
straight colors or mixtures for use in the manufac- 
ture of foods, drugs, and cosmetics. 

The requirement that the lot number of each 
certified batch be stated on the label of small 
retail packages of household colors has been char- 
acterized as unduly burdensome. 


It is stated that aqueous solutions and pastes of 


colors will not keep without a preservative and that 
provision should be made specifically to authorize 
the use of sodium benzoate. 

Several manufacturers have protested that the 
label declaration of pure-dye content in the exact 
terms stated in the certificate unduly delays the dis- 
tribution of the color. 

Many suggested changes in the regulations have 
heen received from the industry. A number ol 
these involve provision for the posting of a bond 
which would be liable to forfeiture if the act o1 
regulations were violated. This plan contemplates 
the exemption of individual batches of color mix- 
tures from certification. The conclusion has been 
reached that such a plan would not conform to 
the provisions of the act and that a bonding pro- 
cedure would not be legally possible under existing 
law. 

Many of the suggestions received appear lo hve 
leasible, both from the standpoint of the law and 
the maintenance of the integrity of the certification 
system. 

Changes in the fees may be prescribed whereby 
small batches may be certified at less cost. How- 
ever. this reduction must be accompanied by an 
increase in the cost for the larger batches. since 
the fund appropriated for the general enforcement 
of the act cannot be used for color certification. and 
the fees charged must be entirely sufficient to covet 
the cost of the service. 

The following amendments are suggested: 

Section 135.06—Change parenthetical exception 
in subsection (a) (3) to read: 

except resins, natural gum, pectin. and. in 
the case of mixtures which are aqueous solutions 
or pastes, sodium benzoate in a quantity of not 
more than 1/10 of 1 per cent. 

Section 135.1] 


(2), after striking out the semicolon: 


Insert at the end of clause (a) 
. except that, in the case of any mixture fo1 
household use which contains not more than 10 pet 


cent pure dye and which, if it is liquid. is in pack- 
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ages containing not more than 2 fluid ounces. or if 
it is solid, semi-solid, or viscous. is in packages con- 
taining not more than 2 avoirdupois ounces, such 
lot number may appear on each invoice accompany- 
ing shipments or deliveries of such mixture instead 
of on the label thereof; 

Also change subsection (b) to read: 

(b) The statement of the percentage of pure 
dye in a coal-tar color shall express 

(1) the percentage of pure dye shown in the 
certificate covering such color: or 

(2) the minimum percentage by weight of pure 
dye in such color. 

Where the statement expresses the minimum per- 
centage, no variation below the stated minimum 
shall be permitted, and variations above shall not 
he unreasonably large. 

Section 135.15—Change subsection (a) to read: 

(a) (1) The fee for the service provided by 
these regulations. in the case of each request for 
certification submitted in accordance with section 
135.08 (b), shall be 5 cents per pound of the batch 
covered by such request; but no such fee shall be 
less than $6.00 or more than $25.00, 

(2) The fee for the service provided by these 
regulations. in the case of each request for certifica- 
tion submitted in accordance with section 135.08 
(c) or (d). shall be 5 cents per pound of the batch 
covered by such request: but no such fee shall be 
less than $3.00 or more than $15.00. 


How Canada Taxes Alcohol 


FIRST. the tax is $1.50 a proof imperial gallon 
which figures $1.20 an American proof gallon or 
$2.28 an American wine gallon. 

Each extract manufacturer sets up a_ bonded 
warehoitse room in his plant in which the alcohol 
is placed and released by a government inspector. 
In the case of vanilla extract. the percolator i- 
sealed by the inspector for 48 hours. After that. 
the goods are released to the manufacturers and 
eovernment supervision is ended. 

\ bond of $5,000 is required: but if a manu- 
facturer carries in his warehouse more than 1750 
vallons. he must take out another bond to cover the 
tax on whatever the additional amount may be. 

Formulae must be filed with the government at 
Ottawa. 

The government charges a modest fee for the 
services of the inspector, depending on the numbe1 
of hours per month that he spends in the plant 
These fees range from $10 per month for less than 
15 hours to $100 per month for more than 85 
hours. 

This law has worked very satisfactorily. There 
is no diversion of alcohol and the fees support the 
cost of inspection: and best of all, the manufac- 
lurer is saving $2.50 per proof gallon or $4.75 a 
wine gallon. 

Another interesting feature of the effect of the 
lower tax on nonbeverage alcohol in Canada has 
heen the consumer reaction which has resulted in 
greater consumption since the tax was lowered. 
George H. Burnett. 
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IMPROVING 
PRODUCTION 


by RALPH H. AUCH. a.s. CH.E. 


LONG SKIRT CAPS 


For the convenience of the user. the long skirt 
molded cap may well be given serious consideration. 
This closure has a long unthreaded skirt that fits 
well down on the neck of the bottle. The threads 
are well up toward the head of the cap. The semi- 
automatic cappers handle this type well and full 
automatic equipment is readily adapted to apply 
them. 

All ordinary products frequently used need not 
have the cap screwed home after every application 
at milady’s dressing table. The cap can merely be 
dropped on when it provides a fair seal. The cap 
needs to be screwed on by the user only on those 
occasions when a tight seal is desirable such as in 
traveling. 

For the barber trade this type appears to be a 
natural. The barber has a neat appearing package 
on his shelf that does not require screwing home 
after every use, yet keeps down evaporative loss and 
hair and dust out. At night and for over the week- 
end, if he is meticulous. the barber casually screws 
the cap down with little or no adverse effect on the 
contents if he neglects or forgets it. 


LABEL GUMMERS 


Using over one hundred label gummers for vari- 
ous hand applied labels. seals and case seals, the 
various commercially available gummers were sub- 
mitted to comparative tests. The object was. of 
course, to find the one best suited and to standardize 
on it for any additional ones required and for all 


replacements. Each was found to have merit and 
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With production peaks fixed and rewards given for main- 
tenance, lines work well; pace should be per hour, not per day 


most all had one or more shortcomings for certain 
classes of work. The upshot was that more than 
one type continues to be utilized. 

One interesting newcomer to this field is a good 
looker that is pretty thoroughly streamlined. In 
addition, the heat of the motor is utilized to warm 
the glue pan. For certain work, this innovation has 
proven quite an advantage. 


HOW TO CORRELATE PRODUCTION 


A few of the many plans utilized include: A 
chart to show daily, weekly and monthly percent- 
age of actual efficiency in turns of potential; sec- 
ondly, pitting one production line against another 
or all against each other with a suitable reward 
for the most efficient over a period not to exceed 
two weeks. 

Another is to have each foreman or forelady re- 
port on a suitable form, each hour's production 
and account for every minute of lost time on his 
production line. The advantage of breaking the 
work day into hours is that if the line has a poor 
hour, it is not “sunk” for the day. When rivalry 
is keen, extra effort is exerted by the production 
group to catch up and make a creditable showing 
for the day. 

Still another is to recognize unusual or record 
performance by a snappy, clean, wholesome note 
of appreciation and encouragement on the bulletin 
board. Take extra pains to keep physical equip- 
ment in Al condition to minimize breakdowns 
which cause delay. If a breakdown occurs. do not 
spare either money or the mechanic's time to get it 
back in running order again with the least possible 
delay. 

One could also provide suggestion boxes. clear 
them every week and give suitable monetary 
awards for every suggestion adopted, and explain 
to every unsuccessful suggestor just why his sugges- 
tion is impractical of adoption. And finally, one 
should resort to no piecework or wage incentive 
schemes. 


NOVELTIES 

There appears to be a definite trend teward nov- 
elties some of which are meeting considerable suc- 
cess marketwise. Some, on the other hand, are 
whipped before they get fairly started. The basis 
for this prediction is having been party to a six 
figure loss on a novelty “the cream for shiny nose.” 

Generalizing. if the novelty replaces a regular 
bath or boudoir preparation and is carefully formu- 
lated. cleverly packaged and has a definite appeal. 
it has a good chance. If it is just another gadget 
or accessory and must depend on its uniqueness. 
and appeals only to a thin market. the likelihood 
of success is remote. 

The sad part of the latter class is the initial sales 
response that is so deceptive—repeat sales simply 
not being forthcoming. The guess is hazarded that 
at least some of the recently introduced novelties 
will fall in the latter category. 





Jew TOILET GOODS Keview 


Hand Sculpture Manicures: pe- 
cialized, personalized manicures have 
been developed by Revlon and out- 
lined in a_ booklet, “How 

. how to sell Revlon Manicures” 


lo give 


Just as the hair requires individual 
treatment in permanent waving so 
different 


maintains, and suggests four tech- 


also. do hands. Revlon 


niques: a style manicure; a_ lactol 
manicure for dry, brittle hands; a 
hand sculpture manicure with mas- 
sculpture manicure 
Each 


rates one or more of four new Rev- 


hand 


sage, a 


with arm massage. incorpo- 
lon products. They are a hand mas- 
sage cream for lubrication, a hand 
finishing lotion, a hand cream of the 
pink pearly type and an emulsified 
pearl hand lotion. These items, in 
addition to some new. steel imple- 
ments and nail enamels, are offered 
chrome manicure 


in a handsome 


tray. 


Facial Exercises with Lubricant 
Cream: A skin treatment for older 
women which incorporates the use 
of Vera-creme, a lubricating non- 
alkaline cream which will supply the 
skin with the oils that are dissipated 


EXERCISES AND CREAM 


eee 


MTis, | 


with age. and a series of facial exer- 
flabby 


developed by 


sagging lines 
Nilsa 
Mathews, chemist and cosmetologist. 


cises to rout 


has been 


The exercise book contains candid 
photographs and complete instruc- 
lions. The cream is said to conform 
respect with the new cos- 
It is applied at night 
and an oil silk mask is supplied t 


in every 
metic laws. 


keep the cream off the pillow while 
All the items are packed 
in an attractive gold and white pack- 


steeping. 
age. 


Perfume Dispenser: \tomette. 
made by the Atomette Co., is a new 
spill-proof, leak-proof, evaporation- 
proof perfume dispenser for the 
purse. The plastic case has a metal 
tip which works on a suction prin- 
ciple. A drop of perfume is released 
when the tip is pressed down. At 
least a 


pound of pressure is re- 


quired to release the perfume so 
that there is little danger of spillage 
while carrying it. The perfume itself 
is contained in a vial inside the case. 
The molded cap unscrews to permit 
refilling of the vial. The Atomette 
comes in black, and white, white and 


PERFUME DISPENSER 


black, black with peach or French 
blue or Chinese red, with silk tassels 
in matching colors. 

Hand Lotion and Cleanser: A new 
creamy hand lotion comes into the 
market which, it is claimed, will re- 
move dirt as well as soften the hands. 
When it is rubbed into the hands, it 
disappears into the skin and rolls of 
soft grit are formed which are the 
dirt and perspiration extracted from 
the pores. The called 
“Luvly Hands” and made by Capti- 
vante Labs., is said to have no abra- 


cleanser, 


sive or alkaline ingredients. It is rec- 
ommended especially for housewives 
to remove odors and stains and for 
effice workers who handle carbon. 
etc. All that is necessary after ap- 
plication is to dry the hands with a 
towel to remove grit. 


Camera Make-Up Foundation: 
Photochrome, a creamy make-up lo- 
tion, is offered by Helena Rubinstein 
for use by men and women before 
facing the photographic camera 
amateur or 
effect, a 


states, because it touches out blem- 


professional. It is, in 
pre-retoucher, the maker 


ishes, flaws and small lines before 
they are recorded on the sensitive 
It therefore cuts 
risks. 


Since its ingredients are said to be 


photographic film. 


down retouching labor and 
beneficial to the skin, it is also recom- 
mended for regular use. 

Turnabout Powder Box: = Saravel. 
Inc. offers its face powder in a 
unique turnabout glass box. The box 
is actually never opened for a quar- 
ter turn of the glass dispenses enough 
powder into the wedge-shaped tray 
Since the bulk 


of the powder is never exposed to 


for immediate use. 


dust or drying air, it retains its 


purity and delicate perfume. 


TURN ABOUT BOX 





EDITORIALS 


EFFECT OF WAR ON OUR INDUSTRY 
THE first effect of the outbreak of hostilities 
across the Atlantic on our industry was to send 
buyers scurrying to the essential oil houses to 
cover their requirements. A buying boom started; 
prices advanced; and there is every likelihood 
that they will go higher because war broke out at 
a time when supply-demand conditions for these 
products is normally quite strong. 

With the entire French nation mobilized there 
will be a labor shortage in Grasse. When the North 
American conference agreement expires in Jan- 
uary, it may not be renewed. Increased shipping 
rates and war risk insurance will add to costs. It 
is felt, however, that a steady stream of raw ma- 
terials will reach our shores, barring unforeseen 
hazards of war, due to the fact that under ou 
neutrality laws any belligerent may send ships over 
io our shores for needed materials and supplies. 
There are certain to be many such ships coming 
over here; and naturally they will carry as much 
cargo as possible. Nevertheless, one of the leading 
houses is quoting prices on floral products and 
other raw materials which it imports subject to 
the safe arrival of the goods. Stocks on hand of 
floral oils and other raw materials usually im- 
ported are slightly above normal; and while all 
leading houses are bending their utmost efforts to 
protect their customers, there is necessarily uncer- 
tainty as to the future if there is a long war. 

In the case of finished imported cosmetics, sup- 
plies now on hand are said to be a little above 
normal. Unquestionably these products will be 
affected by disturbed means of transportation and 
other factors and costs incident to war; and with 
a limited supply higher prices will have to be 
asked for them. 

As to domestic cosmetics and toiletries the war is 
likely to have a stimulating effect on the entire in- 
dustry. The demand for American-made toiletries 
was already rising and inventories were relatively 
low when war broke out. And now as a reflection 
of the strong economic situation created by the 
demand for American textiles, food, metals, ete., 
for war purposes, which will vastly increase pur- 
chasing power, there is no question but that there 
will be a much increased demand for American- 
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made toiletries. In fact, production is already ris- 
ing and the growing activity if wisely controlled 
should be reflected in better prices and general pros- 
perity for the American industry. 


WAR CREATES NO CHEMICAL CRISIS 


NOW that war has come, American industry—hard 
hit in 1914 by a famine in chemicals—is found 
to be so nearly self sufficient regarding major 
chemical products that no major crisis will result. 
Today the United States has one of the most power- 
ful heavy chemical industries in the world, produc- 
ing a wide variety of synthetic organic compounds 
ranging from dyes to explosives. The industry can 
easily be expanded to meet war time needs; for it 
already meets American demand and does some 
exporting. 

It is true that temporarily any industry supplying 
war materials profits exorbitantly from a war but 
a chemical war boom as we found out in the 
World War would turn out to be very disastrous. In 
about three years after the World War our annual 
chemical output dropped almost two billion dollars 
and over 3,500 companies were forced out of busi- 
ness, leaving a trail of bankruptcies, upset markets. 
unemployment and suffering from which it took 
years to recover. Wisely controlled, such a situa- 
tion is not likely to recur under the present set up. 

In the case of our own particular industry, i! 
must not be overlooked that marked progress in the 
production of many needed aromatic chemicals, syn- 
thetics and specialties in the United States has been 
made since the close of the first World W ar. 


A SELLERS’ MARKET 
WAR precipitated a sellers’ market. Due to the 
uncertainty many buyers became panicky and tried 
io cover their requirements for long periods ahead. 
Most suppliers felt it wise to limit orders to immedi- 
ate requirements and to assure customers that there 
is every reason to believe that they will be well 
taken care of in an orderly way in future. It was 
inevitable that such a cataclysm would produce eco- 
nomic dislocation. The general opinion is that the 
period of adjustment will be short, probably a 
month or so; and that prices which have been at low 
levels will be firmer. 





NEW PAChAGES 


2. CECIL PAGE: The most recent addition to this 
new line is a dusting powder said to have three 
times more essential oils than is average in such 
products. It comes in a buff striped cylinder with 
a gold foil top. A Swiss silk veil sifts the powder 
finely. Odors matching the Page colognes and 
sachets are available; namely, English Garden, 
Persian Lilac and Gardenia. The sachets are 


packed in a handsome peach satin box. 


> BOURJOIS. INC.: The familiar Mais Oui de- 
sign has been effectively carried out in plastic this 
time for the new Mais Oui rouge. The refillable 
base is powder blue while the screw-on cover is 
ivory, etched in red. Along with the new rouge 
comes matching lipstick in a gold metal case em- 
bossed with the Mais Oui design. Six harmonizing 
shades are offered: Koral, Light, Currant Rose. 
Billiant, Medium and Cerise. Mais Oui perfume is 


used in both items. 


4. REVLON PRODUCTS CORP.: The College 
Cut-up is a clever. knockabout handy manicure kit 
created by this firm especially for the college girl. 
It is made of pigtex grain leather in tan or bright 
red and holds nail enamel, Adheron nail base, and 
oily remover. A removable celanese pocket, con- 
taining file, tweezers, pusher, orangewood stick. 
emery boards and a cotton roll, fits snugly behind 


the bottles. The zipper almost encircles the kit. 


1. YARDLEY & CO., LTD.: Lustre Oil. the new 
brilliantine created by this company to add sheen 
to the hair and preserve the set comes in two 
colors: blue for light or gray hair and henna ‘for 
dark hair. An unusual packaging feature is the 


patented plastic atomizer intended for use with one 


hand. The bottle itself is low and chunky and its 


firm base gives assurance against tipping. A neat 


plaid gift box is used. 








3. LUCIEN LELONG, INC.: This firm takes a hint 
from the current mid-Victorian turn in style trends 
and revives a favorite perfume fragrance of those 
days, Violette. The perfume has a refreshing, sen- 
limental fragrance and is packaged in a pretty 
“flower - garden - like” package. The vertically 
grooved bottle with shiny gold ball cap stands in a 


white plastic base. A decorated transparent acetate 


hood covers it. 











































6 PRIMROSE HOUSE: A “Little Slam” from this 
firm is the low-priced gift box, the Primrosette, con- 
taining six tricks for beauty. It includes cleansing 
cream, face molding cream (formerly nourishing 
cream), skin freshener, powder, rouge, and double- 
strength cologne. The handy hinged box has com- 
plete instructions for the use of the preparations 
printed inside the lid. It has the customary lemon- 


vellow color as have also the labels on the items. 


7. .PARFUMS CHARBERT, INC.: Three one- 
ounce drum bottles of this company’s eau de cologne 
have been set in a conventionalized replica of The 
White House to make the Three Cheers package 

the patriotic design being designated as a tribute 
to the American girl. The bottles are capped and 
leather banded in red, white and blue respectively. 
The odors represented are Drumbeat, Of Thee | 
Sing. and Gardenia—each suitable for a different 


mood ol occasion. 


8. DAGGETT & RAMSDELL: This company’s 
golden jubilee next year is being signalized 
by the repackaging of its entire line in the spirit 
of the period of its birth, 1890. The jars have an 
embossed baroque design on either side of a quaint- 
ly bordered label. The powder box has the same 
motif reflected in two shades of gray with a band 
of brilliant gold foil around the cover. A similar 
embossed design has been blown into the side of 
the bottles. Different colored caps and labels desig- 


nate different products. 


9 JEAN NATE, INC.: A charming new hexagonal 
package of chartreuse, black and white has been 
created for this firm's lemon-yellow bath lotion, 
“Friction pour le bain” which is a combination 
bath oil and eau de cologne. It is used to scent the 
water and also for a brisk, friction massage after 
the bath. Special ingredients are said to prevent 
any drying of the skin. The bottle is still the 


familiar frosted one with a black, molded cap. 


fi. PEGGY SAGE: Among the new manicure sets 
in this well-known line is the Party Box, a reason- 
ably priced set that is decorative enough for the 
boudoir yet compact enough for travelling—ideal 
for the college girl. The simulated leather box is 
dubonnet and has a washable lining. It holds the 
bottles of polish remover, nail polish and cuticle 
remover firmly upright. In addition, there are three 


fine implements and a substantial wad of cotton. 


10 HARRIET HUBBARD AYER: The Carryall 
Beauty Kit, made of patent leather cloth, would 
serve nicely as a purse alone upon removal of the 
tray on which the items are fastened. The tray 
and lining in the bag are made of a_ washable 
peach-colored fabric. The two jars of cream, the 
foundation make-up and the face powder come in 
ivory plastic jars. The lipstick and rouge are in 
gold and ivory metal cases. A large mirror and 


comb fit into the side of the bag. 


12. DORALDINA COSMETICS, INC.: A’ com- 
plete basic facial treatment is contained in this con- 
cern’s new attractive ivory colored facial kit. Two 


types are offered: one for normal skin and the other 


for dry skin. Both contain good sized jars of 


cleansing cream, texture cream (a_ lubricating 
cream formerly known as skin food), eye cream 
and a bottle of skin freshener. The jars are bright 


green opal with ivory plastic caps. 





You've seen our regular reports, month by month, 


on the number of cosmetic lines in individual stores, 
whose manufacturers have come to Scovill for one 
or more containers. 

Here are the complete results to date — from six- 

teen style-leading stores in twelve cities in ten states, 
stores which make a large percentage of total cos- 
metic sales. These twelve cities account for 44%, of 
the country’s style total.* 
RESULTS: 381 out of the grand total of 562 
brands — 67.8% — are made by Scovill customers. 
Even in the one store surveyed where Scovill cus- 
tomers are in a minority, they amount to over 40% 


of the total. In six of the sixteen stores, over 70°; 
are Scovill customers. 


* According to the Hearst Magazines’ “Style & Quality Market of the U.S 


STORE 
Bloomingdale's 
Bullock's 
Burdine’s 
Carson, Pine & Scott 
Filene’S 

Hale Bros. 
Higbee’s 
$s Hudson's 
Hutzler Bros. 
Kaufmann’s 
Marshall Field's 
May's 
Nieman Marcus 
Robinson's 
Saks-bth-Ave- 
Shillito’s 
Total 16 Stores 


NO 
CITY 


New York, N. Y. 
Los Angeles, Cal. 


Miami, Fla 
Chicago, MW. 
Boston, Mass 
san Francisco, Cal. 
Cleveland, Ohio 
Detroit, Mich. 
Baltimore, Md. 
pittsburen, Pa. 
Chicago, Wl. 
Cleveland, Ohio 
Dallas, Texas 
Los Angeles, Cal. 
New York, N.Y. 
Cincinnati, Ohio 


WHY DO THE MAJORITY TURN TO SCOVILL? 
Because Scovill’s facilities offer the cosmetic manufacturer 


economical volume production . . . leading styling and design- 
ing service ... new developments, such as Scovill’s inexpensive 
process of multicolor designs on metal . . . Scovill’s lastingly 
mirror-like Indurited aluminum finish . . . Scovill’s 


No-Kap 


VY 


; 79 Mill Street 
Masters af Aietal 


Los Angeles. 


Closure .. 


. Scovill’s roll-top lipstick, etc. 


scovitl 


S CUSTOMERS 


38 
15 
10 


9 
é 


33 
35 
37 
45 
13 
26 
21 
37 
6 
14 
12 
16 


Whether you are interested in working out some new idea 


—or in seeing how some of Scovill’s recent developments can 


be adapted to your use 


below. 


* 


Drug and Cosmetic Container Division 


get in touch with one of our offices 


SCOVILL MANUFACTURING COMPANY 


Waterbury, Connecticut 


Boston, Providence, New York, Philadelphia, Pittsburgh, Syracuse, Chicago, Cincinnati, 


San Francisco, 
IN CANADA: 334 King Street, East, Toronto, Ontario 
September, 1939 





QUESTIONS AND ANSWERS 


272. Dandruff Preparation 

Q: We are making a dandruff solvent 
preparation which consists oj water. 
borax, salicylic acid and glycerine 
with no odor, and have found trouble 
with a fungus growth in the same. We 
have recently added a_ preservative. 
but it is necessary to boil the product 
before the preservative will dissolve. 
Would it be possible for us to use a 
different 
boiling. such as silver nitrate. with- 
out harming the product? If so, kind- 


preservative to eliminate 


ly advise in what amounts and also 
any jurther information you can give 
us. Kindly advise also if our product 
as described above will tend to hleach 
the hair. V. G., Alabama. 


A: You can quite probably eliminate 
the boiling by using some of the 
preservatives considered readily sol- 
uble in water and described in out 
bulletin on Antiseptics and Preserva- 
tives. Certain chemical supply houses 
offer some of these, and the names of 
some specialties go to you under 
separate cover. We would not recom- 


mend the use of silver nitrate in yout 


TECHNICAL BOOk 


(-] Guinea Pics & Buc Bears, by G. 
L. Eskew. Research Press, St. Louis, 
Mo. 1938. 6 x 9 inches, 270 pages. 
illustrated. Price $1.50. 

Another title for this book might 
be, “An 


search” or something similar. This 


Answer to Consumers Re- 


is the first big answer to the muck- 
rakers this reviewer has seen. 

A reader cannot help but ask him- 
self the question, “Who is the au- 
thor?” An 
overlooked. 

After going through the book, you 
feel like saying, “I knew it all the 
time” even 


important declaration 


though you were not 
aware of the facts. While a mass of 
data has been gathered, its presenta- 
At the end 
of many chapters you are left out 


lion is not exactly good. 


on a limb because of incomplete in- 
formation or the author’s style. 

One cannot help but feel a_ bit 
disappointed with the author’s re- 
buttal. It does seem a bit less potent 
than it could be. 

This reviewer has taken the trouble 
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product. We doubt if there would be 
any bleaching action to your product, 
unless either the borax or salicylic 
acid were present in any great con- 
centration, when the combined action 
of the two might have a detrimental 
effect on the hair. Neither of these is 
usually considered a bleach. 


275. Liquid Baby Soap 

Q: We would like to find a super- 
fatting agent or a material which will 
make our liquid baby soap act more 
mild and bland. The ingredient 
should in no way affect the clarity 
and viscosity of the soap solution. Is 
it possible to incorporate methyl cel- 
lulose in a liquid soap without affect- 
F.G., 


ing its clarity or viscosity? 


Kentucky. 


A: Add from 45 to 5 per cent of the 
following: sodium caseinate, lecithin, 
sulphonated oil, acidic buffers, and 
certain proprietary materials. It is 
also suggested that you add from 5 
to 10 per cent of castor oil to the oil 
mixture, replacing a like amount of 


Methy | cellulose be- 


REVIEWS 


to check many of the statements of 
the muckrakers’ books, and a good 
deal of this data which would have 
made a more convincing story is not 
mentioned by the present author. On 
page 124 of the present book the 
author doesn’t handle the matter of 
prescription 


cocoanut. oil. 


prices very diplomati- 


cally—something he should have 
done inasmuch as the layman _ will 
read the book. The cosmetics chap- 
ter is too historical, and not sufh- 
ciently informative of modern prac- 
tice. We are interested in what is 
going on in the industry today not 
the quackery of hundreds of years 
ago. The chapter on prescriptions is 
poorly handled. The author quite 
often uses the phrase “small error is 
possible” when he should be saying 


He takes an 


apologetic stand for variation, when 


“variation is possible.” 


ho apology is required. 


The author's motive cannot be 
industries 
involved are grateful for his thought- 


fulness, But a book of this sort can- 


questioned, and all the 


haves like any gum and _ therefore 
would tend to increase the viscosity 
of the shampoo. 


274. Hair Tonic and Dressing 

QO: We are trying to develop a neu 
hair tonic for the purpose of dress- 
ing the hair and give it a good-look- 
What we have in 
mind is a product containing about 


ng appearance, 


10 per cent alcohol and 1 per cent 
oll either emulsified or dissolved. 
Can you give us any help on the 


problem? 1.P.B., Conn. 
A: Don't 


action from this amount of alcohol. 


expect any oil solvent 
An emulsion with but | per cent of 
oil is harder to make stable than one 
with 35 per cent of oil. But then. 
maybe you won't mind a shake label 
on your product. Try dissolving your 


oil in a good grade of sulphonated 


@1 
oil and Hialien an emulsify the mix- 
ture in water. Add alcohol if needed 
or as needed. You can substitute 
triethanolamine oleate for the sul- 
phonated oil if you like. This may 


not work. but it is a starter. 


hot wipe out muckraking, nor the 
stench left by it. Sometimes muck- 
raking is like the “black sheep” of 
a family—-something not to talk 
about. And_ this cannot 
help but feel that no answer to the 
muckrakers would 


reviewer 


have been the 
best answer. Let the manufacturer's 
products and advertising speak for 
him. (At the same time let him be 
Many 
suffers a 
black eye from the disregard or neg- 


sure his skirts are clean.) 
times a whole industry 
leet on the part of one manufac- 
Thus Koremlu, Lash Lure 
and Elixir Sulphanilamide are the 
most recent and 


turer. 


outstanding = ex- 
amples of this. 

If you haven't checked up on the 
muckrakers’ books, and you don’t 
want to trouble yourself too much 
to know some of the true facts, you 
can find them in this book, all unde: 
one cover. The book is not sensa- 


tional. It might have been more 
convincing had the facts been more 


M. G. deN. 


carefully presented. 
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desiderata 


by MAISON G. DE NAVARRE 


Tooth Powder One of the problems 
in formulating a tooth powder is to 
get sufficient foam without using too 
much soap. This can be readily ac- 
complished by using a di-caleium 
phosphate stabilized with 2 per cent 
sodium pyrophosphate. The combi- 
nation is marketed as such, is free 
flowing over extended periods of time 
and reasonably priced. It meets all 
the requirements of a polishing agent 
for use in dentrifrices. 


Permanent Wave Solution In mak- 
ing small batches of permanent wav- 
ing solution containing alkalies, sul- 
phites and borax, it is sometimes re- 
quired to heat the mixture to effect 
quick solution. Glass lined equip- 
ment should not be heated over a 
gas flame because of possible chip- 
ping. For this purpose either monel 
metal or stainless steel may be used. 
Both are resistant to the chemicals 
in question, and the container may be 
heated directly over the flame. Then, 
too, iron clad with the above alloys 
may be purchased if cost is a prob- 
lem. One supplier of equipment 
makes standard 6, 12 and 18 gallon 
tanks with or without tops, of these 
metals, at a very reasonable price. 


Filter A cake filter, using filter aid 
and multiple discs for filtering from 
| to 100 gallons per hour with an 
average of 40 to 75 gallons per how 
is available at an unusually low price. 
The equipment is easy to clean, may 
use either cloth or filter paper to 
hold the filter aid, gives uniform coat- 
ings, builds and holds a thicker cake 
with resulting higher clarity and pol- 
ish to liquid filtered. The manufac 
turer also supplies a special filter aid 
powder in a variety of grades. 


Skin Tonic These are now called 
skin fresheners, incidentally. As was 
mentioned in this column a_ while 
ago, the purpose cf these prepara- 
tions is to remove the last traces of 
cream and to freshen up the face by 
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viving it a small dose of water that 
A suitable alkaline 
freshener can be made according to 
the following lines: 


it needs so much. 


triethanolamine 
0.5 per cent, elycerine or glycol ether 
3-5 per cent, alcohol 15-25 per cent. 
tincture of arnica 2-5 per cent and 
water to make 100 per cent. If you 
prefer, you can substitute part of the 
water with witch hazel. Such a prod- 
uct will have the property of aiding 
in removal of grease residues from 
cleansing operations. An interesting 
variation which automatically sug- 
gests itself is the substitution of tine- 
ture of sage in place of tincture of 
arnica. Either of these herbs is sup- 
posed to have an effect of leaving the 
skin taut and youthful appearing. 
(Note the wording.) 

Homogenizer Another small output 
hand homogenizer, used by the house- 
wife to make cream out of butter and 
milk, may find application in small 
manufacture of cosmetic products. 
Twelve dollars and fifty cents is cheap 
enough. Capacity almost 2 quarts. 


Production depends on individual 


speed. 


Antioxidant An antioxidant for oils 
and fats suitable for use in concen- 
trations of 0.1 to 0.05 per cent is use- 
ful to prevent rancidity in cosmetic 
preparations. [t is a clear liquid with 
a faint but hardly discernible odor. 


Eye Cosmetic Colors Whether you 
know it or not, it is not possible un- 
der the new Food and Drug Act to 
use organic precipitated color lakes 
or soluble dyes in preparations such 
as mascara, eye shadow or pencil. 
You must resort to well-known in- 
soluble umbers. ultramarines, siennas 
or carbon black. 


Prefixation [It has just been called 
to the writer's attention that as little 
as 0.2 to 0.6 grams of the lactone of 
1 4-hydroxy-tetra-decane-1-carboxyllic 
acid per liter of perfume extract or 
10 liters of lotion, or 0.5 to 1 gram 
per 100 pounds of face powder is 


sufficient to produce the pre-fixed 
effect. This material is further de- 
scribed on page 19 of the bulletin on 
“Prefixation of Alcohol.” 


Perfume Formulas One supplier o! 
aromatics offers a small booklet of 
formulas utilizing ionones in a vari- 
ety of bouquets. Six formulas are 
given. Samples of the finished prod- 
ucts are obtainable. Resulting com- 


pounds are quite interesting, ranging 
from the floral through the modern 


notes. 


Trough Grease In the past month 
many have asked us what trough 
grease was. (This material is de- 
scribed in an article by the writer 
in suggesting methods of using lano- 
lin concentrates in the July issue of 
The American Perfumer.) Trough 
grease is used by bakers much as lard 
is used. It is claimed to be a com- 
position of mineral oil, petrolatum 
and paraffin wax, having all the ap- 
pearance of liquefying 
cream. It can be obtained from sup- 


cleansing 
pliers of petrolatum. 


Aluminum Formate Two new de- 
odorant materials are available, a 
straight formate and a basic formate. 
Formic acid has mild action on fab- 
ric, in fact it is used in textile work 
as an acidulant of the dye bath so 
that little concern need be given the 
acid radical of this compound. The 
aluminum content manifests its as- 
tringent action, as do other aluminum 
salts. 


Bulletin The wide demand for the 
Alcohol Pre-fixation bulletin released 
recently is rapidly decreasing the 
number on hand. If you want your 
copy, better get it right away. Just 
send a penny postal to The American 
Perfumer asking for it. Of the eight 
bulletins published so far, all except 
this last one and No. 7 on Emulsions 
have been gone many months ago. 
\ new bulletin will be announced in 
a forthcoming issue of this column. 


Watch for it. 





NEW PRODUCTS AND PROCESSES 


Solid Tin Neck for Laminated Tubes 


\ British patent, No. 499,460, has 
heen issued to O. J. Bruun covering a 
collapsible tube the cylindrical part 
and the shoulder of which are made 
from tinned lead while the neck con- 
sists of solid tin. Both parts are 
made separately and are fused to- 
gether. Copies of the patent may be 
had by writing to the British Patent 
Office. 


Safety Type Carboy Pourer 

A new type of safety carboy pour- 
er, light in weight and rigidly built, 
designed to be handled by one man, 
is offered by the Lewis-Shepard Sales 
Corp. 

With the carboy 
base, the pourer is placed over the 


resting on its 


top and clamped securely by means 
of a threaded handle below the 
shoulder. An easy pull on the han- 


New Pourer in Working Position 


dle brings the carboy into pouring 
position resting on a_ rocker base. 
Pulling it farther until it rests on the 
handle permits the complete drain- 
Further details 
are available on request. 


age of the carboy. 


Tosmetic Pouches 


Cosmetic pouches, which are said 
to be made of strong, waterproof 


oiled silk, are offered by the Blossom 


Mfg. Co. The pouches are available 


in a variety of colors and may be 
printed with any attractive design. 
They are similar in design to a to- 
bacco pouch and are suggested as 
premiums. Oiled silk aprons are 
also offered. The from 
which they are made is claimed to 
be heatproof, waterproof and crack- 


material 
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proof and, it is added, it may be 
boiled and sterilized without being 
affected in any way. Full informa- 
tion and a sample may be had on 
request. 


Electric Eye Control 


A simple method of automatic 
control of mechanisms and manufac- 
turing processes is afforded by Pho- 
toswitch equipment, which provides 
electric eye control at a very mod- 
erate cost, according to an announce- 
ment of Photoswitch, Inc. The equip- 
ment has been designed to bring the 
advantages of photo-electric control 
to industries which have not hitherto 
known of it. The equipment is said 
to be simple in construction, posi- 
tive in operation and guaranteed. It 
is furnished in dust-proof, water 
proof housing and may be installed 
location. Full information 
about applications in cosmetic, soap 
and flavor plants and other details 
are available for the asking. 


in any 


Automatic Duplex Filling Machine 


Attention is called to its automatic 
duplex filling machine with conveyor 
and cap pressing device by the 
Stokes & Smith Co. for manufactur- 
ers interested in rapid. efficient pow- 
der filling equipment. 

The machine operates up to 60 
units per minute and is used for fill- 
ing powders and other free flowing 
granular material. Complete details 
about its features and data on its 
performance may be had by asking. 


Nylon Bristles in Coiffure Compact 


Nylon, the product manufactured 
from coal, water and air by E. I. du- 


The Bristles are Made of Nylon 


Pont de Nemours & Co., is employed 
in making the bristles in a three-in- 
one coiffure compact offered by the 
Products Division of the Plastics 


Department of the company. The 
gadget is small enough to fit into 
any bag or pocket, yet it unfolds to 
comb, dress and curl the hair. Other 
uses for. Nylon are being developed 
by the company. 


Plastic Collapsible Tubes 
Fabrex patented collapsible tubes 
made of polyvinyl chloride resin to 


Samples of New Tubes 


which rayon or other fabric is lami- 
nated are offered by the Patent Col- 
lapsible Tube Co., Ltd., in three styles 
from which, it is stated, it is possible 
to build up an entirely individual 
package. Printing may be carried on 
the tubes; and, it is added, the silk 
cover of a type tube can be supplied 
in a water resistant and stain resistant 
finish. The inner part of the tube is 
said to be resistant to acids, akalies, 
ammonia, alcohol, fats and oils. The 
tubes are also said to conform with 
standard tests for storage and are 
light in weight and will not become 
brittle with age nor warp. 


Glass Rods and Rubber Corks 

Glass rods for applicators, balled 
on one or both ends are offered by 
the Collins Ink Eradicator Co. which 
manufactures them. The rods are 
packed 50 gross to a carton for the 
short sizes and 25 gross to the carton 
for the long sizes. The company also 
makes rubber corks to be used with 
the applicators and otherwise. 


Hair Drying Melody 

The Melo-Dri has been patented 
by the Melo-Dri Co., which offers to 
lease the device to beauty shops and 
The device is stated to sup- 
ply radio music while the customer 


salons. 


is sitting under the hair dryer and, 
it is added, ears are protected from 
the heat. Details sent on request. 
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DURABLE 


Oe) a4! 


Manufacturers of 
COLLAPSIBLE 
TUBES since 
1898 % 


COLORFUL 


TURNER WHITE METAL CO., Inc. . . . New Brunswick, N. J. 
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NEW PUBLICATIONS 


The 26th Edition of the Green Book 
Buyers Directory issued annually by 
the Oil, Paint and Drug Reporter is 
now available. free to subscribers 

$1.00 to 


tomary 


non-subscribers. The cus- 
division of the contents is 
continued in this edition: Part I. In- 
dustrial materials; Part II, Industrial 
equipment, containers and other sup- 
Part III, Professional, techni- 
cal and Part 
[V, Trade and brand names; Part V. 
Record of U. S. imports and exports 


plies; 


commercial services: 


in chemicals and related materials 
for 1937-8. It has been improved to 
keep abreast of the needs of the proc- 
essing industries for information on 


where to buy basic materials. 


The New Second U.S.P. 
plement includes new 


Xl Sup- 
monographs 
for ascorbic acid, cyclopropane, man- 
delic acid, methylrosaniline chloride. 
nicotinic acid, purified cotton, solu- 
ble pentobarbital, sulfanilamide, sur- 
gical gut or “catgut,” thiamine hydro- 
chloride, tribasic calcium phosphate. 
tribasic magnesium phosphate, nat- 
ural vitamin A in oil, and natural 
vitamins A and D in oil, official in 
the U.S.P. for the first time. 
these 


Two of 


substances, tribasic calcium 


phosphate, and _ methylrosaniline 
chloride, were in the National Formu- 
lary but these new U.S.P. standards 
supersede the corresponding 
standards of the N.F. VI. An im- 
portant feature of the Second Sup- 
plement is the 


now 


cumulative index 


CATALOGS AND 


Thymol and Its Isomers is the prin- 
cipal subject discussed in the latest 
issue of The Givaudanian, which will 
be sent to anyone interested on re- 
quest to Givaudan-Delawanna, 80 


Fifth Ave., New York, N. Y. 


Nickel and Monel Metal in the Man- 
ufacture of Soap is the subject of 
bulletin Cl issued by the 
Nickel Co., Inc. In its eight 
useful information 
Another leaflet describes how 


Interna- 
tional 
pages is given. 
monel 
metal and nickel are serving produc- 
crs of drugs, pharmaceuticals, fine 
chemicals and proprietary products. 
Monel pails, electrically seam weld- 
ed, available in four standard sizes. 
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which lists all U.S.P. tithes and indi- 
cates where the present oflicial mono- 
graph now in force may be found. 
This index emphasizes the fact that 
the “U.S.P. XI” now consists of three 
USP. Xi, 
which became official on June 1. 
1926; the “First U.S.P. XI Supple- 
ment,” official December 1, 1937. and 
the “Second U.S.P. XI Supplement.” 
which will become official January |. 
1940, with a number of exceptions. 
The price of the “First U.S.P. 
XI Supplement” is $1.00 prepaid. 
and for the “Second U.S.P. Xf Sup- 
plement,” 


volumes—the — original 


considerably 
A substantial. 


which _ is 
larger, $1.50 prepaid. 
spring-back cover, serving as a sin- 
ele binder for all U.S.P. Supplements 
The sells 


available. binder 


for $1.50. 


is also 


World Chemical 
1938 are reviewed by C. C. Concan- 
H. Swift of the 
Division of the U. S. De- 
partment of Commerce in a 205-page 
paper-bound book known as Trade 
Promotion Series 195 which may be 
had for twenty-five cents by writing 
to the Superintendent of Documents. 
Washington, D. C. Trade regulations, 


Developments in 


non. chief, and A. 
Chemical 


organizations and cartels, new chem- 
ical plant construction and expan- 
sion, new commodities and new uses. 
new processes and new sources for 
raw material and foreign trade are 
among the highlights discussed. De- 
velopments in each country are given. 


DEVELOPMENTS 


are described and illustrated in a leaf- 
let. Copies of any of the foregoing 
may be had by writing to the firm. 


Cedarleat Oil and its production is 
the subject of a brief but interesting 
article by Frederick C. Theile in his 
series on native U. 
the latest issue of the Dreyer-log. 
published by P. R. Dreyer, Inc.. New 
York, N. Y. 


S. essential oils in 


The Newest and finest Cosmo 
tation flavors supplied by Dodge & 
Olcott Co., 180 Varick St., New 
York, N. Y.. are listed in the July, 
1938 price list. together with useful 


remarks on their general usage. In 


imi-’ 


booklet 
oils, aromatic chemicals, gums, and 
other basic materials supplied by the 
including the aromatic 
chemicals and perfume specialties of 
Fabrique DeLaire and J. Mero & 


Boyveau for which companies Dodge 


addition, the lists essential 


company, 


& Olcott is the sole American agent. 


Chemische Fabrieh “Neaarden” 
calls attention in its latest catalog to 
its Iso-Jasmone and gives a descrip- 
tion of how it is made with the new 
ketonic substance found in the natu- 
ral flower oil of jasmin. Other essen- 
tial oils, synthetics and raw materials 
are listed and described in this hand- 
seme spirally bound edition. 


Florasynth Laboratories, Inc... New 
York, N. Y., in its wholesale price list 
for September, 1939, includes a new 
creation, an imitation cocoa cream 
prepared for the bottling trade. A 
special leaflet on certified colors is 
included as well as a leaflet cover- 
products of Schmoller & 


France, 


ing the 


Bompard, Grasse. repre- 


sented by Florasynth Laboratories. 


hKholmar Laboratories has moved its 
eastern office from Hoboken to 39 
Division St., Newark, N. J. 


The Hazard Advertising Corp., New 
York, has been appointed agency for 
the industrial advertising of U. S. 
Industrial Alcohol Co., and its sub- 
sidiary, U. S. Industrial Chemicals, 
Inc. This change in agencies follows 
closely the resignation of Leslie S. 
Gillette as advertising and sales pro- 
motion manager of U. S. Industrial 
Alcohol Co., who on August | joined 
the Hazard staff as executive vice- 
president. Mr. Gillette will be the 
agency contact representative on the 
U.S.1. Industrial advertising account. 


Essential Oil 
chief subject discussed in the June 
issue of the 


Microanalysis is the 
Chemist Analyst, the 
monthly house organ of the J. T. 
Baker Chemical Co. A 
identifying 


method of 
essential oils micro- 


scopically is suggested which — in- 
volves recognition of crystalline re- 
action under the microscope. Among 
other subjects discussed in this issue 
are the use of sodium furoate as a 
preservative for analytical solutions. 
a rapid method for determining su- 
crose in chocolate, and a quantita- 
tive method for the determination of 
free sulphuric acid. 
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Rowell follows your paper box designs for bath 


and face powders. perfumes, and toilet preparations with amazing 


exactness. Send your specifications. The samples submitted will 


‘*hlow our horn” for us. 
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HERE AND THERE 


> Frederick J. Lueders, president of 
George Lueders & Co.. New York, N. Y., 
and Mrs. Lueders have been visiting on 
the Pacific coast. 


> Dr. Bernard L. Oser has been ap- 
pointed vice president of the Food Re- 
search Laboratories. Inc.. of New York. 
N. Y. He will continue to direct the 
activities of the organization which has 
pioneered in the field of biological as- 
saying of vitamins. 


> George V. Branigan. technical direc 
tor of Ungerer & Co.. New York. N. Y.. 
returned late last month from an ex- 


tended business trip through the Mid- 
dle West. 


> Dr. Joseph Felton of Felton Chemi- 
cal Co.. Brooklyn, N. Y.. and Mrs. Fel- 
ton recently returned home from = an 


extended vacation trip to California. 


. Sam Jones. one of the most color- 

ful men in the industry is now actively 

at work as general sales manager for 

the Plastics Divi- 

sion of the Gor 

ham Co. — with 

headquarters at 6 

W. 48th St.. New 

York. N. Y. The 

division was estab 

lished by the Gor- 

ham Co. five years 

ago when this 106- 

vear-old = concern, 

so well known to 

Sam Jones the jewelry trade. 

recognized — the 

place plastics are destined to play in 

packaging. Since that time the division 

has been’ developed under the manage- 

ment of G. B. Perkins. Jr.. bringing to 

the art of the molder the art of the 

engraver and designer in the creation 

of original and beautiful specialties. 

combining where needed, metal and 

plastics. Mr. Jones, until six years ago. 

was in the sugar business in Cuba. Then 

he joined forces with the Plaskon Co. 

and traveled all over the United States 

and through South and Central Amer- 

ica for it. His knowledge of the 

French. Spanish. Portuguese and Ara- 

bic languages proved to be of much 

help to him in this work. Mr. Jones, it 

might be added, was born in Canada 

and educated in Boston. 

sides in Great Neck. L. I. 

has been an active member of the 

Foragers and of the BIMS since its 
organization. 


He now fre- 
For years he 


> Charles Senior has returned to his 
desk at Florasynth Laboratories, Inc.. 
New York. N. Y.. much refreshed from 
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Shelter Island 


where he enjoyed his favorite sports o! 


a vacation spent at 


rifle shooting. swimming and boating. 


> Alfred Moehler of the du Pont Aro- 
matics Division, New York, N. Y.. has 
been enjoying a trip through the Aus- 
trian Alps. 


> Rose Laird has the distinction oi 
being the first woman in the toilet prep- 
arations industry to have made a cross 
ing on the new 
transatlantic ait 
service from Lon- 
don to New York. 
After spending 
six weeks at hei 
London establish 
ment. she returned 
home via the 
American Clippet 
arriving August 29. 
The purpose of 
her trip to Europe Rese Loird 
was to introduc: 
her new-line of Young Skin prepara- 
tions. which she accomplished success- 
fully. 
on skin problems. 


She gave illuminating lectures 


> Dr. A. T. Frascati. perfumer and 
chemist fdr, Firmenich & Co., New York. 
N. tn is ne of four founders of the 
Alpha Phi Delta fraternity which is 
celebrating its silver anniversary this 
year. Dr. Frascati was an undergradu- 
ate in Syracuse University when he con- 
ceived the idea of forming the frater- 
nity. He was joined by three associates 
in the venture and the first chapter was 
started. Since then it has grown into 
a national fraternity with chapters in 
all of the major universities. 


> M. E. Rote of Alfred Franks & Bar- 
lett Co.. London, England, is visiting 
in the United States, making his head- 
quarters with H. V. Schloss. 1440 
Broadway. New York, N. Y.. who will 
act as purchasing agent in the United 
States for Mr. Rote’s concern. 


> Bernard d’Escayrac, vice-president of 
Guerlain. Inc... New York. N. Y.. re- 
turned to his office recently after a 
month’s vacation abroad. 


> Jay H. Schmidt of Bes Tone Labora- 
tories. New York. N. Y., has returned 
from a fishing trip in the Gaspe Penin- 
sula, Canada. 


> Louis president of Roure 
Bertrand Fils et Justin DuPont. Grasse. 
France, who is also president of the 
Syndicate of French Manufacturers of 


Roure. 


Synthetic Perfumery, recently gave a 


luncheon in the latter capacity at which 


the Minister of Commerce of Grasse 
was present. Mr. Roure reviewed the 
present difficult’ situation confronting 
manufacturers in the export trade. 


> James Williamson, formerly of Bar 
ron G. Collier, Inc., has been appointed 
manager of The Charles Marchand Co., 
of New York, N. Y., distributors ot 


nationally advertised hair beauty aids. 


> Gabriel Varvat of Roure-Dupont, Inc.. 
who won the Croix de Guerre for dis- 
tinguished bravery in the World War 
where he served as a lieutenant in the 
French army, is awaiting a call to the 
colors for the present war. 


> Otto J. Cohen has been elected vice- 
president of Charles of the Ritz Dis 
tributors Corp.. New York, N. Y. He 
will continue as sales manager of the 
company which he has been almost 
since the company was started. 


> Samuel Alsop. president and founde: 
of the Alsop Engineering Co., Milldale. 
Conn., is receiving congratulations on 
the arrival of Carter Griscom Alsop 
July 24. 


> Charles R. 


his father as president of the Walgreen 


Walgreen. Jr.. succeeds 


Co. and its 500 drug chain stores. He 
Mr. Walgreen, Sr.. 


who founded the company 30 years ago 


is 33 years of age. 
becomes chairman of the board. Jus- 
tine W. Dart. who has been with the 
company for ten years. becomes gen- 
cral manager. 


> Dr. Alexander Katz and Paul G. 
Fourman are back at the Pacific Coast 
Branch of Florasynth Laboratories afte1 
a flying trip to the New York World’s 
Fair and the San Francisco World’s 
Fair. In recent years practically all of 
Dr. Katz’s long trips in the United 
States have been made by air. The ac- 
companying photograph of the pair 
was snapped at the Golden Gate ex- 
position in Treasure Island. San Fran- 
cisco during their last visit. 


Alexander Katz and Paul Fourman 
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HELFRICH 


Hecee Wey +e 


for those who sell private label cosmetics and insist on high 


standard sales-tested powders. lipsticks. creams. lotions, rouges. 


You can buy Helfrich-perfected cosmetics in bulk and package 
them at your shipping headquarters. 


You can send us your own containers for filling at one of our 
plants. 


Or, if you desire, we will sell them to you in complete individual 


package units—using any standard containers you select—so 
that they will be ready for you to ship to dealers or sell direct 
to consumers. 


Helfrich Cosmetics increase your sales and safeguard your reputa- 


tion. Write today, on your letterhead, for samples that will convince! 


lipsticks + creams « lotions + rouge com- 
pacts + ereme rouge + face powder + pow- 
der compacts + eye shadow + cosmetique 


HELFRICH 


LA B O A T Oo E Ss 


HELFRICH LABORATORIES ® 564-570 West Monroe Street, Chicago 
HELFRICH LABORATORIES of N. Y. Inc., 30-34 West 26th St., New York 
HELFRICH LABORATORIES OF CANADA, Ltd., 690 King Street West, Toronto, Ontario 
CABLE ADDRESS: HELFLABS, NEW YORK, . . . CHICAGO . . . TORONTO 


BALDWIN & BALDWIN, 819 Santee St., Los Angeles, Calif. 
CHARLES H. CURRY, 420 Market St., San Francisco, Calif. 
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WARK WILL NOT ADVERSELY 
AFFECT OUR INDUSTRY 


Views of Importers and Manufacturers of Basic Materials on the Buying 
Wave, Prices and Duration of Adjustment Period and Effect on Business 


The toilet preparations. soap, flavoring 
extract and allied industries will not be 
adversely affected by the war in Europe 
in the opinion of importers and manu- 
facturers of basic materials interviewed 
by The American Perfumer on the out- 
break of hostilities. 

There will be a period of adjustment 
and prices of products imported or 
based on imported materials will ad- 
vance but are likely to be kept within 
hounds. The soap industry is prepared 
for the production of glycerine and it 
is believed that prices will not run 
away. 

Due to the limitations of time under 
which the interviews were gathered. 
some houses and important executives 
could not be reached. Salient points 
gathered in the interviews follow: 

Charles Senior, Florasynth Labora- 
What the future holds is 
anybody’s guess. For some months buy- 


tories, Inc. 


ing has been from hand to mouth. The 
labor shortage abroad, higher shipping 
costs. difficulties in getting deliveries 
due to cancellation of sailings, ete.. and 
the advance in prices of basic materials 
are all factors to be considered. A 
speculative element will enter into the 
picture which should be controlled as 
much as possible. We are not taking 
contracts for essential oils beyond a six 
months’ period unless we have the stock 
in hand. As everything points to higher 
prices we are advising our customers to 
cover their requirements for three o1 
four months. 

John Montgomery, Fritzsche Broth 
ers, Inc.—-Uncertainty more than ac- 
tual fact is responsible for the present 
wave of buying. Consumers would do 
well to exercise a little restraint and 
not try to buy everything in sight. 
Stocks are fairly ample and = supply 
houses are eager to serve their custom- 
ers’ demands and will do so. There will 
he a short period of readjustment but 
after that business should proceed in 
a fairly normal way. 
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Gert Keller, Schimmel & Co.—The 
European war should not be expected 
to interfere very seriously with the in- 
dustry here in the United States as all 
close observers of the European scene 
have long felt the inevitability of the 
conflict and have made arrangements 
to cushion themselves against the shock 
when it came. However. some disturb- 
ing shortages are bound to occur due 
to the far-flung interests of the industry 
which draws material from every cor- 
ner of the earth. Furthemore. prices 
in general will probably turn firmer but 
it is not expected that these rises will 
take on serious proportions. 

Kenneth Voorhees, Ungerer & Co. 
Since the outbreak of hostilities no 
shipments have come out of Grasse up 
to September 7; but with the adjust 
ment of the situation there, temporarily 
upset by mobilization, supplies may be 
expected even more regularly from 
there than during the World War. 
Prices are advanced naturally on ac 
count of risk insurance. labor and ship- 
ping costs but there is a determined ef- 
fort to keep them on a sound basis. 

Eric Kunz, Givaudan-Delawanna, Inc. 

Contracts have been let to even 
further increase the manufacturing fa- 
cilities of our Delawanna. N. J.. plant 
so that we expect to be well able to 
care for all of the needs of our custom 
ers. Prices as a whole have been too 
low and the situation may serve to 
bring them to a reasonable level. 

George J. Waegelin. George Lueders 
& Co-—The present buyers’ rush will 
not last. Its immediate effect has been 
to advance prices which will probably 
remain firm. Shipping costs are likely 
to be advanced when the present con- 
ference agreement expires about the 
first of the year; and to such costs must 
While 


little has been shipped from abroad 


be added war risk insurance. 


since the outbreak of the war this is 
due largely to the labor shortage and 
the cancellation of sailings and is only 


temporary. For the present it is advis- 
able to quote prices subject to the safe 
arrival of the goods. 

Sidney Friend, van Ameringen-Haeb- 
ler, Ine-——-We will probably have a 
short period of unsettlement and con 
fusion and after that there is every rea- 
son to believe that business will move 
along sound lines. The industry is olde 
than it was in 1914 and is likely to 
profit from the experience gained in the 
World War. We have adequate stocks 
on hand and are and will do all in our 
power to protect our customers. 

Irving Bennett, Compagnie Parento, 
Inc.—The industry is more highly de- 
veloped than it was in 1914; and due 
to the manufacture of aromatic chemi- 
cals and specialties here we can replace 
many things formerly obtained only 
from abroad. We are in a sellers’ mar- 
ket and steps should be taken to guard 
against over buying. People are in- 
clined to put away stocks and specu 
late. To check this, contracts should 
not be made for forward delivery until 
replacements are in. 

A. J. Dedrick, Albert Verley, Ine. 
The industry will not be affected 
greatly as it is not using as many floral 
essences as it formerly did. Aromatic 
chemicals and specialties have replaced 
many of them; and these are now being 
manufactured in the United States. It 
will probably be a good thing to bring 
prices back to where they should be 
because in numerous cases the levels 
have been too low. 

Cecil Rice, W. J. Bush & Co.-With 
the present sudden war scare and lack 
of reliable information, prices are be- 
coming firmer. It is. however. a little 
early to give any valuable advice for 
future business. We advise a conserva- 
tive policy beth in buying and selling. 

Michael 


Products. Inc. 


Lemmermeyer, Aromatic 
Prices have been ad- 
vaneed but the market will not) run 
away as it did in 1914 because the situ 
ation is entirely different. We now have 
a number of aromatic chemical manu 
facturers who make all types of needed 
products. There may be delays in de 
liveries of raw materials from = which 


‘aromatic chemicals are made but these 


can be taken into account. Larger buy 
ers are not overstocked and as low 
prices’ often at cost—have prevailed 
for some time, aromatic chemical manu- 


facturers are entitled to take advantage 
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Natural Raw Materials 


for Perfumery and Soaps 


P. ROBERTET @& CIE. 


GRASSE, FRANCE 
Established 1850 


ABSOLUTE FLOWER OILS 


ACACIA MIMOSA SAGE CLARY 
JASMIN ORANGE FLOWER TUBEROSE 
JONQUIL ROSE de MAI VIOLET 

* 


ALSO HEADQUARTERS FOR 
RESINOINES ESSENTIAL OILS MOUSSE DE CHENE 


(natural and incolore) (own distillation) (oak moss) 


ORRIS PRODUCTS (all types) FIXATIVES ROBERTET (own creations) 


SPECIALTY 
JASMINE 118 


a remarkable note of Jasmin at an attractive price 


15 E. 30th Street, New York FACTORY: Springdale, Conn. 
ATLANTA — CHICAGO — PITTSBURGH a DALLAS a MEMPHIS 
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of the situation to obtain reasonable 
prices. The larger companies will not 
profiteer. 

Robert 
Corp. 


Kramer, Th. Goldschmidt 
We have recently completed a 
domestic program so that we now man- 
ufacture most of our products in the 
United States. We will be hampered 
very little by lack of imports. 

Fred Theile, P. R. Dreyer. Ine. 
Prices for natural floral products and 
synthetics are rising; they were bound 
to do so; but it is highly improbable 
that they will reach abnormal levels. 
There will be a period of unsettlement 
but it is likely to be shorter than most 
expect because many companies antici- 
pated the situation and made provision 
for it. We have fair stocks on hand and 
are succeeding in taking care of ou 
customers. 

Miss Margaret Lenahan, Firmenich 
& Co. 
normal needs and do not anticipate 


We have adequate stocks for 


any trouble in getting more. The raw 
material situation influences the cost 
of making specialties, of course, and it 
is to be expected that there will be 
some advance in prices. 

C. K. Wellenkamp. General Drug 


Co. There will be a shortage otf one 


item or another at times on account of 
the tendency of buyers to overstock 
which no one can foresee. We have 
ample inventories and we propose to 
continue business in a normal way let- 
ting the law of supply and demand fix 
prices. 

Gabriel Varvat. Roure-Dupont. Inc. 
The period of adjustment is likely to 
last less than one month. Women are 
taking the places of men in Grasse who 
were called to the colors and the situa- 
tion there is 


improving. Crops are 


good. We have a_ year’s supply of 
stocks on hand and are advising out 
customers to anticipate their current 
needs and to stock up now. 

William Barry. chairman. Drug. 
Chemical & Allied Trades Section, New 
York Board of Trade—The situation is 
completely different from that of 1914. 
The whole chemical industry has made 
so much progress that we do not expect 
a shortage of any materials. no matte! 
what happens. Most chemical manufac 
turing concerns are able to fill normal 
orders and feel sure that they can take 
care of their trades indefinitely. There 
will be certain price adjustments in a 
few chemicals. but it may be some time 
before there is a general rise in prices. 


DANGER IN UNLIMITED BUYING 


How Far Ahead Should Retailers Anticipate Their Needs? Unlikely Man- 
ufacturers Can Guarantee Present Prices—Possible Fair Trade Effect 


By Herman L. Brooks 


(President, Toilet Goods Association) 


At the request of The American 
Perjfumer | am offering the following 
opinion regarding the possible effect of 

the European cri- 
sis upon the busi- 
ness of this indus- 
try in the United 
States. I do so 
with the full 
knowledge that “A 
prophet is not 
without honor save 
in his own coun- 
this 
statement is not 


try.” and 
H. L. Brooks intended as a pre- 
diction, but mere- 
ly a collection of observations gathered 
during the past few days. 

Those houses which import materials 
and supplies from various parts of the 
world and assemble them here seem, 
in the main, to have anticipated their 
future needs for a reasonable time. A 
sudden increase in business. or an un- 
usual demand for certain items might. 
of course, deplete their stocks more 
rapidly than anticipated. but undoubt- 
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edly ways and means will be found to 
create new sizes or substitute tempo- 
rary packages for those previously in 
lines. 

Firms which import their merchan- 
dise in completed form from abroad 
will probably, at least during the early 
weeks of hostilities, find it more difficult 
to keep up with the demand for their 
products, though it should not be for- 
gotten that during the previous world 
war, while deliveries were not always 
punctual, they were nevertheless made 
at fairly regular intervals. 

Thought is undoubtedly being given 
by retailers as to how far ahead they 
should anticipate their needs. Inasmuch 
as it was commonly believed that busi- 
ness this fall throughout the United 
States, 
stances, would have been good, and in 


under more normal circum- 
addition to which there might now be 
a greater spurt due to increased activi- 
ties in this country because of new cir- 
cumstances, there can be no harm in 
buyers placing their orders now and for 
early delivery. It is quite unlikely that 
any manufacturers can, at least at pres- 


ent, guarantee today’s prices until the 
end of the year. It is to be hoped, how- 
ever, that manufacturers will not encour- 
age unlimited buying, for it should be 
remembered that inasmuch as the bulk 
of this industry is on a fair trade basis, 
unbalanced stocks might result in either 
heavy returns the first of the year, or, 
if that request is denied by manufac- 
turers. a consequent cutting of retail 
prices, which retailers are permitted to 
do under such circumstances, in accord- 
ance with many fair trade laws. 

As to the effect on retail sales. one 
can hopefully believe that if general 
conditions improve. and unemployment 
figures are reduced. greater consume) 
buying will result. Important in times 
of unfortunate stress such as these is 
the maintenance of the morale and 
spirit of everyone. Surely nothing can 
contribute more to that end than the 
charm and good-grooming attained by 
Doubtless today. 
as in the last war. this industry will 
profit through the quite natural desire 


to cover one’s distressed and depressed 


the use of cosmetics. 


feeling by an outward appearance of 


well-being. 


Federal Trade Commission's 
Authority May Be Limited 


Seals of approval of 
all professional. scientific and_ testing 
research agencies will come under very 
by the Federal Trade 
Commission if the complaint against 


close scrutiny 


Good Housekeeping magazine is sus- 
tained in the courts. The chief point 
of attack in the complaint was that the 
magazine guaranteed the advertising 
claims made in it. If the complaint is 
upheld then, it is pointed out, the com- 
mission will probably proceed against 
organizations even if they do not spe- 
cifically stand behind the advertising 
claims on products on which seals of 
approval have been affixed. The case 
will be watched with interest as it will 
serve to define limitations of the author- 
ity of the commission. 


Rules on “Arm’s Length” 
Transactions Delayed 


Regulations on the 
manufacturer’s sales tax on toiletries in 
“arm’s length” transactions will not be 
issued until around September 15, it is 
now believed. They are awaiting approv- 
al by the solicitor of the Department 
of Agriculture. 


Toiletry Exports to England 
And France Must Be Licensed 


Manufacturers of toi- 
let preparations who export to the Brit- 
ish Empire were subject to a license 
beginning September 5. Imports into 
France of all foreign merchandise must 
also now be licensed. 
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COLTON 
SCORES AGAIN! 


COLTON 


automatic 


machine 


production! 


in actual 


As in the Century of Progress Exposition, Chicago, 
the Colton Automatic Tube Filling Machine was 
chosen for the New York World’s Fair—for its fine 
appearance and for its dependability in showing off 
the production of tube products to visitors from all 
over the world. 


In the Hall of Pharmacy, near the Trylon and 
Perisphere, is located the exhibit of the Pepsodent 
Company of Chicago where the manufacture of 
Pepsodent Tooth Paste is in regular production. 
There you will see the Colton No. 17 Tube Filling, 
Closing and Crimping Machine in operation. It is 
shown functioning with the standard Colton Clip- 
less Closure. 


You are cordially invited to see this machine in 
production. Note its fine appearance and smooth 
performance and the quality of work in the finished 
product. 


Colton stands first with our customers—when they 
wish to make a big “show” as well as when they 
want economical production behind closed doors in 
their plants. You, too, will find it the perfect 
choice for day in and day out dependable produc- 
tion in making a beautifully finished product. 


A sample tube and full details on the simpler, faster 
Colton will be gladly sent you. Why not write 
today? 


ARTHUR COLTON CO. 
2606 Jefferson Ave. East 
DETROIT, MICHIGAN 


September, 1939 


We are 


HEADQUARTERS 


for the following — 


ESSENTIAL OILS 
AROMATIC CHEMICALS 
NATURAL FLOWER OILS 
SYNTHETIC FLOWER OILS 


MODERN AND DISTINCTIVE 
PERFUME BASICS 


DISTINCTIVE and CHARACTERISTIC 
FLAVOR OILS 


PERFUMERS' TINCTURES 
FIXATIVES (FOR PERFUMERS) 
RESINOIDS 
TERPENELESS and 


EXTRA CONCENTRATED ESSENTIAL OILS 
OLEO RESINS 
BALSAMS and GUMS 


FLORAL WATERS 
FRUIT ESTERS 


Beautiful COLORS of proven merit 
Stuyvesant 9-2261-2 


Samples and prices gladly 
furnished on request. 


Ua 


121-123 East 24th St., New York 





Bakelite Corp. Acquired 
By Union Carbide & Carbon Corp. 


The Union Carbide 
and Carbon Corp. approved an agree- 
ment for the acquisition of all the assets 
of the Bakelite Corp. 
producer of chemical raw materials and 
Bakelite a user of chemicals in its con- 


Carbide is a 


verting activities. The consummation of 
the agreement will bring valuable sup- 
plementary facilities to both organiza- 
tions. 

Bakelite Corp. has been active in the 
manufacture and distribution of thermo- 
setting plastics, principally of phenolic 
types. Over a quarter century ago Dr. 
L. H. Baekeland made his discovery 
which gave to the world a new material. 
This he called “Bakelite” plastic. Dur- 
ing the intervening period products 
from this material have become well 
and favorably known. 

During recent years an increasing 
number of Carbide’s synthetic organic 
chemicals have been used as raw mate- 
including 
those made by Bakelite. Carbide also 
produces vinyl resins. recent develop 
ments being “Vinylite” resin for the 


rials in various — plastics. 


laminating interlayer in the new high- 
test safety glass. and “Vinyon” for the 
production of synthetic yarn. As a pro- 
ducer of raw materials needed for mak- 
ing plastics, Carbide is taking a natural 
step in the diversification of its synthetic 
organic chemical business through the 
addition of the complementary lines of 
Bakelite products. 

Under the agreement there will be 
distributed to Bakelite stockholders 
187.500 shares of Carbide 
stock exchanged for Bakelite’s assets. 


common 


Cocoa Butter Soap Introduced 
By Confectionery Concern 


advertis- 
ing to popularize coca butter toilet soap, 
a new product of Hershey Estates. Her- 
shey. Pa., has been started in five Penn- 


Newspaper 


sylvania and one New Jersey news- 


papers. The campaign is limited in 
this way only temporarily and will be 
extended as soon as wider distribution 
The chief 


products made by the company are 


for the product is secured. 
chocolate confectionery bars. 


Col. McGovern Secures Tax on 
Virgin Island Flavoring Extracts 


Following a_ report 
that flavoring extracts manufactured in 
the Virgin Islands were being admitted 
into the United States without the pay- 
ment of the revenue tax on the alcoholic 
content, James P. McGovern. general 
counsel for the Industrial Alcohol Insti- 
tute, Inc., immediately took the matter 
up with the Treasury Department. For- 
eign countries which export flavoring 
extracts are subject to a duty of five 
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dollars per proof gallon on flavoring 
extracts. The Treasury advised Mr. Me- 
Govern that flavoring extracts imported 
from the Virgin Islands, a U. S. posses- 
sion, are subject to a tax of $2.25 per 
proof gallon on the alcoholic contents. 
All customs collectors have been so ad- 


vised. 


Canadian Toilet Goods Assn. May 
Be New Name for Canadian Assn. 


The Association of 
Canadian Perfumers and Manufacturers 
of Toilet Articles, Inc., is consider- 
ing the name “Canadian Toilet Goods 
Assn.” This likely to be 
adopted, it is reported, instead of the 
present unwieldy name. 


name is 


Northam Warren Plans 
Move to Larger Quarters 


The Northam Warren 
Corp., distributors of Cutex manicure 
preparations and Odorono deodorants. 
has initiated plans for the removal of 
its plant to Stamford. Conn.. in a new 
building of modern construction con- 


Drawing of Proposed New Plant 


itining approximately 170.000) square 
feet of floor space. on a plot of 8.96 
acres located at Barry Place. Melrose 
and Fairfield Aves. The move has been 


made continued 


necessary by the 
growth of the business. 

The company was started by Northam 
Warren in 1911, and originally was 
located at 9 West Broadway. New York. 
Larger quarters soon were required to 
the expanding business and in 1918 the 
company purchased the building at 117 
W. 17th St., containing 40.000 square 
feet of floor space. These quarters in 
turn were quickly outgrown and_ in 
1928 a modern fire-proof six-story and 
hasement building of 100,000 square 
feet was purchased at 191 Hudson St.. 
New York. It is from these premises 
that the company now plans to move 
to a still larger plant in Stamford. It 
is expected that the new premises will 
be occupied sometime during the sum- 
mer of 1940. The company has signed 
a 2l-year lease for the new plant. 

The growth of the company in the 
United States has been paralleled in 
foreign countries. It was one of the 
pioneers in developing export trade in 
the cosmetic field. Until recent years 
the majority of its merchandise sold 
throughout the world was shipped from 


its New York plant. When tariff bar- 
riers were set up by practically all for- 
eign countries, it became necessary to 
open many branch factories and filling 
stations. Today the company maintains 
such branches in 32 foreign countries, 
and in five of these countries including 


England and Canada, it operates unde 
its own wholly owned subsidiaries. In 
England, at Slough Trading Estates. a 
London suburb, the company last July 
moved to a new plant especially con- 
structed for its use, occupying 35,000 
square feet. The British company has 
150 employees. 

The company’s products are sold in 
practically every civilized country in 
the world, and it has agents. or its own 
organization, in 90 countries. Adver- 
tising schedules are maintained in 50 
leading countries. 

\n interesting commentary — on 
changes in world trade during the last 
decade is that practically all of the 
manufacturing now carried on in the 
company’s 32 foreign plants. was done 
as late as 1928 in its present Hudson 
Street premises. In spite of the fact that 
world conditions forced the manufac- 
ture of its products in many foreign 
branches. the expanding domestic busi 
ness now makes the present facilities 
at Hudson Street inadequate. 

From the beginning, Mr. Warren has 
heen a firm believer in advertising. and 
a total of over $20,000,000 has been 
spent to date in advertising its various 
brands. Perhaps the largest newspaper 
advertising campaign in the company’s 
history is just now being launched in 
61 newspapers in the United States. 

While the new premises are by far 
the largest occupied in the history of 
the firm. they are laid out in such a 
manner as to provide for future en- 
largement. 


Bergamot and Lemon Oil 
Imports from Italy This Year 


Imports into the 
United States from Italy of bergamot 
oil and lemon oil in the first three 
months of this year show that the 
United States imported 25.304 kilos of 
bergamot oil. a decrease of 1,331 kilos 
from the same period in 1938. In the 
case of lemon oil the imports were 28. 
962 kilos. a decrease of 3.826 kilos. 


All Packaging Companies Invited 
To Packaging Institute Meeting 
William M. Bristol. 


Jr.. president of the Packaging Institute. 
Inc., has invited companies in the pack- 
aging field to send representatives to 
its first annual meeting in the Edge- 
water Beach Hotel, Chicago, IIl., Oc- 
tober 19 and 20. A program of work 
in the interest of better packaging is 
planned. 
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New PURITY 
In WHITE OIL! 


Knowing of the intense trade de 
mand for an absolutely pure White 
Oil that will protect manufacturers 
against costly troubles with odor, 
taste, color and evaporation, Penn- 
Drake research experts, for many 
years, painstakingly experimented 
for a super-filtration process that 
would positively remove all impuri- 
ties in oil. 

The successful result of their efforts 
is the new Karnsite Process, which 
goes far beyond ordinary White Oil 
refining methods in protecting the 
oil completely from contact with air 
and in removing practically every 
trace of impurities that the mosi 
stringent tests can discover. It re- 
moves every trace of acid, sulphur, 
wax and other foreign substances 
as demonstrated by all standard 
tests. 


The supreme purity in White Oil, 
now available through Penn- 
Drake's exclusive Karnsite Process, 
will reduce deterioration expense, 
improve the quality of your prod- 


uct, and increase its sales popular- * at sold See 


ity. Yet it costs no more than ordi- 


nary, inferior White Oils. — E PS 
\ Get the facts! Send for 
t this booklet, which 
gives many sugges- 
tions for reducing 
manufacturing costs 
and losses from dete hood keeps buyers satisfied. 
rioration, “Making Your : 
Pharmaceutical or Cos- And so it is with creams and lotions. Looks may sell 


eti P d ts M rT e -¢- : . 
Profitable.” Beave Smerrey them, but it takes good emulsifiers to give those quali- 


External features can sel] a car—but whai's under the 


ties which keep them sold. 
¥ That's why the finest preparations are emulsified with 
Ae REFINING mT TEGIN in the greaseless creams, PROTEGIN in the oily 
Pn eet ha SN creams, and TEGACID in the deodorant creams. 
Try ‘em and you'll adopt ‘em. 


REFINERIES AT Ca ee 
PRODUCTS 
Titusville, Pa. and 


Karns City, Pa. Re ee 
iota ie eee y Ld 


ay ‘etro 
Moowe Otter TH. GOLDSCHMIDT 
Re ee eer soa SN CORPORATION 

Bs rors 153 WAVERLY PLACE@ NEW YORK 


Representatives and Warehouse Stocks in Principal Cities 
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U.S.P. Packaging Rules 
Need Defining, Says Dr. Cook 


Dr. E. Fullerton 
Cook, chairman of the U.S.P. Revision 
Committee, at the (American 
Pharmaceutical Assn. annual conven- 


recent 


tion, emphasized the need for clarifica- 
tion of the U.S.P. packaging require- 
ments now that all these specifications 
will be enforceable under the new food. 
drug and cosmetic act. 

tightly 
for example, must be defined 


The term “a closed con- 
tainer,” 
and tests devices to indicate the degree 
of protection given. It will also be 
necessary to indicate whether a closure 
must be such that it may be closed 
again by pharmacists or laymen and 
then provide the same degree of pro- 
tection. 


Air Conditioning Reduces 
Absences at Procter & Gamble 


Air conditioning re- 
duces illnesses which cause office em- 
ployees to stay home from work 28 per 
cent, according to a survey made by the 
\ir Conditioning Manufacturers’ Assn. 
The Procter & Gamble Co. reported that 
loss of employes services from colds 
and other respiratory ailments was cut 
trom an average of 2.2 to 1.6 days per 
worker per year during the first year of 
4 


air conditioning, a 27 per cent decrease. 


Daggett & Ramsdell 
Repackage in Gay Nineties Style 


The first beauty prep- 
arations to be completed in the new re- 
packaging program begun by Daggett 
& Ramsdell were introduced to the pub- 
lic at a press party held at the firm’s 
Rockefeller Center offices recently. 

The change in packaging has been 
effected to 


signalize the company’s 


The old-fashioned dresser is used by Dag- 
gett & Ramsdeil to display its newly pack- 
aged line. The base and two sides are 
mahogany with glass top and front. The 
glass has been etched to indicate divisions 
between drawers and mahogany handles 
help create the illusion that one is looking 
through the drawers at the merchandise. 
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golden jubilee next year. To this end. 
Everett King, New York package cre- 
ator, has designed all the packages in 
the spirit of the firm’s first year, 1890. 
Feminine colorsand harmonious baroque 
designs are used. In some of the kits 
a new construction of reversible covers 
turns a closed package into a novel 
open display. 

Coincident with the repackaging is 
the introduction of a new counter dis- 
play made in the form of an old-fash- 
ioned dresser in glass and mahogany. 


Agrees to Discontinue Claim 

That Product Prevents Baldness 
Madame Ramsey's 

Norfolk, Va. has stipulated with the 

Federal Trade Commission to cease 

prepar- 

ations will cause hair to grow or cure 


representations that its hair 
or prevent baldness. 


Color Test Results Given at Brit- 
ish Pharmaceutical Conference 

British 
Pharmaceutical Conference was held 
in July, at Birmingham, under the 
chairmanship of J. Rutherford Hill. 
O.B.E. C. L. M. Brown, Ph. C.. gave 
a paper reporting the results of tinting 


This year’s 


various pharmaceutical preparations 
red with Bordeaux B (C.I. 88), the 
coal-tar dyestuff now approved for the 
purpose in Great Britain, as well as 
a number of other dyestuffs. His con- 
clusion was that. although Bordeaux B 
might be considered as the most suit- 
able all-round color for use, in specific 
cases other coal-tar,colors gave better 
Amaranth (CLL. 
magenta (C.I. 692). 


results, especially 
184) and acid 
Liassamin Red 6B (C.I. 57) was also 
found” serviceable. Harry Brindle. 
B.Sc., F.LC.. described a test to distin- 
genuine soft paraffin 


guish between 


(petrolatum) and _ factitious products 
made by stiffening liquid paraffin with 
hard paraffin or ceresin. A distinguish- 
ing test is desirable. as only the first 
product is recognized by the British 
Pharmacopeia, and. we may add, the 
two products give very different results 
when used in cosmetic manufacture. 

The proposed test consists in deter- 
mining the deposition temperature. o1 
critical solution temperature, of a  so- 
lution of the product in a mixture of 
glacial acetic acid and carbon. tetra- 
chloride. Freedom from adulteration is 
indicated by a high critical solution 
temperature. The volumes of crystal- 
line deposit, if any. and of upper sepa- 
rated oily layer are also determined. 
The first volume should be small, the 
second considerable. 

Mrs. S. M. Tritton, F.I.C., gave a 
paper dealing with the stabilization of 
considered 


hydrogen peroxide. She 


that the use of sulphuric acid for this 


purpose should be abandoned, as _ it 
impairs the efficiency of the peroxide 
for pharmaceutical use. The results 
obtained with 0.1 per cent of aceta- 
bilide were not very satisfactory. Good 
results were secured with 0.1 per cent 
of urea, phenazone. benzoic acid. and 
thiourea respectively, and Mrs. Tritton 
suggested the first of these as the best 
stabilizer for pharmaceutical use. 
Hexamine needs further investigation 
for the purpose. 


Pro-phy-lac-tic Introduces 
1939 Christmas Line 


The growing interest 
in Victoriana is capitalized by the Pro- 
phy-lac-tic Brush Co., Florence. Mass., 
in its 1939 Christmas line of dresser 
plastics. 
in hand-decorated wood and in natural 


sets. The complete line in 


polished wood was shown at Bill’s Gay 
Nineties. New York, N. Y.. August 9. A 
reception was tendered to the invited 
guests who had ample opportunity to 
inspect the new line. 


Noxzema Chemical Co. Forms 
Company to Make Its Products 


The Noxzema Chemi- 
cal Co., Baltimore, Md., has organized 
the Bunting Chemical Co. to manufac- 
George L. Bunting. 
vice president of Noxzema and son of 
Dr. George A. Bunting. president of 
Noxzema, is one of the incorporators. 
together with William H. Doyle. Marie 
E. Gorub and Herbert Forrester. all of 
whom are directors. John C. Bower is 


ture its products. 


also a director. 

The company states that 1939 sales 
are about 36 per cent better than 1938 
sales to date. 


Canadian Perfumers’ Division 
To Meet in Toronto Sept. 18 

The special meeting 
of the Western Division of the Associa- 
tion of Canadian Perfumers and Manu- 
facturers of Toilet Articles in Toronto. 
September 18, 1939, will be held in 
the Royal York Hotel. 


meeting of the Eastern Division of the 


The special 
association in Montreal was held 
September 6. 


Boston BIMS Plan 
Final Golf Meet Sept. 21 
Robert C. Kelly. 

chairman of the BIMS of Boston, an- 
nounces that the next golf tournament 
and dinner party of the organization 
will be on September 21 at the Charles 
River Country Club, Newton Center. 
Mass. 

\s this will be the final golf party of 
the season, a large attendance is ex- 


pected and many members of the 


BIMS of New York have expressed 


their intention of being present. 
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The Tombarel laboratories and manufactur- HERE are produced TOMBAREL 
ing plants are located in the city of Grasse. “SUPREME” FLOWER ESSENCES recog- 
right in the heart of the flower growing dis- nized by leading Perfumers the world over 
trict of Southern France. for their fine quality. 


HERE has been matured and developed AND HERE, in this traditional atmos- 
through succeeding generations of artist per- phere, Tombarel Perfumers create for 
fumers. this highly specialized industry. the world market their rare specialties. 


BOUQUET 266 BOUQUET 267 BOUQUET 322 
The above are three entirely new creations just received. 


Samples mailed promptly upon request. 


TOMBAREL PRODUCTS CORPORATION 


L. J. Zollinger, President 


9 East 19th Street. New York. N. Y. 


on 


THE NORTHWESTERN aud 
CHEMICAL COMPANY at Low Cost 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 


WAUWATOSA, WISCONSIN Incorporated 1882 N 0 4 0 | 


Imitation Peppermint Oil 


—" Write for FREE SAMPLE to try in your produc 
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Fine Peppermint Flavor 





Too Few Cosmetic Concerns 
Cooperating on Coal Tar Colors 


Laxity on the part of 
the cosmetic industry in answer to the 
letter of W. G. Campbell, chief of the 
Food and Drug Administration, on the 
suggested revisions of the color regula- 
The plan evolved by 
Dr. Dan Dahle of the cosmetic division 
of the FDA provided for the collabora- 
tion of chemists in the trade with the 


tions is reported. 


administration in establishing analytical 
methods for each coal tar color on the 
All of the larger coal 
tar color manufacturers are cooperating 


certification list. 


but only about a dozen cosmetic manu- 
facturers have volunteered to aid in the 
work. The administration plans to dis- 
tribute detailed analytical methods for 
each color. These are to be checked by 
the companies which cooperate with the 
administration and changes suggested. 
Methods for five colors have so far been 
mailed to collaborators but it is ex- 
pected that it will be a year before all 
colors are covered. General analytical 
methods for all colors were distributed 
by the administration some time ago. 


District of Columbia Business 
Privilege Tax Repealed 


The business _ privi- 
lege tax in the District of Columbia, 
which required manufacturers main- 
taining stocks in the district to pay a 
tax on all sales exceeding $2,000 per 
year and salesmen to pay an annual 


license fee of $10. has been repealed. 


Noville Products Co. Organized 
By A. G. Nickstadt in New York 


A. G. Nickstadt, who 
resigned as an officer. director and gen- 
eral manager of Rifa—New York, Inc., 
has established the Noville Products 
Co. at 40 Stone St.. New York, N. Y.. 
which will deal in essential oils and 
aromatic products. 


Lambert Discontinues Dandruff 
Claims for Listerine 


Lambert Pharmacal 
Co., St. Louis. Mo., manufacturer of 
“Listerine Antiseptic.” has entered into 
a stipulation with the Federal Trade 
Commission to cease from representing 
that all dandruff is due to an infection 
with Pityrosporon ovale or any other 
organism; that dandruff necessarily is 
a germ disease; that the dandruff germ 
has been isolated or identified; that the 
presence of Pityrosporon ovale neces- 
sarily means dandruff or that with its 
destruction dandruff disappears; that 
dandruff is necessarily infectious, con- 
tagious or “catching” or is in all in- 
stances passed from one person to an- 
other, or that any of the foregoing as- 
sertions have been proved by findings 
of scientists or otherwise, or is a “scien- 


tific fact” or a “fact definitely estab- 
lished by scientists.” 

The company also agreed to desist 
from representing that Listerine either 
cures or permanently relieves dandruff; 
that it “kills the dandruff germ,” “at- 
tacks the cause of dandruff” or “gets at 
the cause” or “at the root of the trouble” 
or penetrates infected hair follicles or 
“annihilates” the dandruff germ; that 
it frees the scalp and hair follicles of 
the parasite that saps their vitality or 
“spreads a germ-killing film over the 
scalp”: that it has “marked curative 
properties due to certain ingredients in 
a unique combination shared by no 
other antiseptic”: that ordinary reme- 
dies “arent even antiseptic.” are 
“smelly.” affect only surface symptoms. 
or merely remove surface symptoms 
temporarily. 


Claims for Skin Soap 
Attacked by F.T.C. 


EK. T. Browne Drug 
Co., Inc... New York, N. Y., has  stipu- 
lated with the Federal Trade Commis- 
sion that it will cease making rep- 
resentations that users of “Palmer’s 
Skin Success Ointment” can be con- 
fident of receiving beneficial results and 
that use of this preparation is beneficial 
in the treatment of blackheads. bumps 
or blotches on the skin, or sunburn or 
any other similar condition. It also 
agrees to discontinue advertising that 
use of Palmer’s Skin Success Soap will 
completely remove blackheads, protect 
the skin, or prevent conditions resulting 
from exposure to climate or use of cos- 
metics. 


Hufa Cosmetic Co. Formed by 
Former German Manufacturer 


Hufa Cosmetic Co. 
has been organized with offices at 140 
Cedar St.. New York, N. Y., by Arthur 
Favish and A. Hummel. Mr. Favish. 
before coming here, operated a large 
cosmetic business in Germany. 


Saks & Co. Retail Store Gets 
Order on Perfume and Price Claims 


Saks & Co., trading 
as Saks at 34th Street, New York, was 
ordered by the Federal Trade Commis- 
sion to cease representing through the 
“Famous in France,” 
or in any other manner, that perfumes 


use of the term 


or other toilet: preparations which are 
compounded in the United 
made or compounded in 


made or 

States are 
France or in any other foreign country. 
except that the country of origin of the 


various ingredients may be stated when ‘ 


immediately accompanied with an ex- 
planation that such products are made 
or compounded in the United States. 
The company was further ordered to 
cease using the term “Renaud’s Per- 


fume-Famous in France.” or any othe: 
terms indicative of French origin, o1 
any French or other foreign words o1 
terms, as brand or trade names for 
perfumes, or other toilet preparations. 
made or compounded in the United 
States, without clearly and conspicuous 
ly stating that such products are made 
or compounded in the United States. 

The order also prohibits representa- 
tions by any specified sum or in any 
other manner that the ordinary retail 
prices of the company’s products are 
other than the prices at which they are 
ordinarily offered for sale. 


Durez Plastics & Chemicals Inc. 
New Name for Old Concern 


General Plastics, Ine.. 
North Tonawanda. N. Y., has been con- 
solidated into a new company named 
Durez Plastics & Chemicals, Inc. 
General Plastics, Inc., was organized 
in 1926 and is the second oldest manu- 
resins and_ hot 
press molding compounds in the United 
States. The name “Durez” under which 
the company’s products have been sold 
was incorporated in the concern’s name 
There will be no 


facturer of phenolic 


for obvious reasons. 


change in management. 


Mystic Laboratories Begins 
Extensive Advertising Campaign 

Mystic Laboratories. 
American Home 
Products Corp., has begun an extensive 
advertising campaign in women’s maga- 
zines, newspapers and radio. 


a subsidiary of the 


“Indian” and “Bleach” Must 
Be Omitted from Trade Name 


Mme. Huntingford. 
Inc., Chicago, Ll., entered into a stipu- 
lation with the Federal Trade Commis- 
sion to cease advertising that any of its 
products is a scalp food or nourishing 
oil, or a corrective for dryness or ex- 
cessive oiliness of the hair, or for bald- 
ness or loss of hair, and that its “Spe- 
cial Treatment Cream” reconditions the 
skin or that “Suave Cleanser” pene- 
trates or flushes the pores. 

The company agreed to use neither 
the word “bleach” as part of the trade 
name of “Bleach Emollient,” nor the 
word “Indian” as part of the name 
“Indian Oil Astringent.” 


Indian Soap Journal 
Celebrates Sixth Anniversary 


The Indian Soap 
Journal, organ of the All India Soap 
Makers Assn., celebrated its sixth anni- 
versary with the publication of a spe- 
The magazine has shown 
marked progress since it was estab- 
lished and under the editorship of A. T. 
Gangali, M. A., has done useful work in 
developing the soap industry in India. 


cial issue. 
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DO YOUR BAT STALS 


HARDEN OR SO . WATER 


Snowflake Softens the Water! 


Solvay Snowflake Crystals has a definite cleansing and water 
softening action. Snowflake is a beautiful, pure sesqui-sodium 
carbonate crystalline product—a true cleanser of proven value. 


But more than that! Snowflake readily takes to perfumes 
and colors . . . makes up nicely in jars and other transparent 
packaging . . . and can be sold ata price that will bring real 
repeat business! 


Don’t waste the opportunity that Snowflake gives you fo 
bath crystal repeat business. The customer cay fell the differ 
ence in the water when she uses Snowflake . . . fee/ its new 
softness and see the increase in sudsing from ordinary soaps. 
Fill in the coupon now for your copy of the Solvay Products 
Book for information on Snowflake Crystals. 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by The Solvay Process Company 


40 RECTOR STREET CREW YORE, Bw. Y 


LB, \UTIFUL women choose the facial cream with the 
linest texture and the purest color. Facial cream made 
with a Beehive Brand Beeswax base has a better chance 
to meet these requirements. 

Beehive Brand Beeswax is 100% pure, it is unilorm in 
texture and perlec tly white. Our buvers select it lrom the 
linest grade of crude beeswax. It is then tested lor purity, 


quality and unilormity in our own laboratories, and 


bleached by the sun and air. 


Unilormity ol Beehive Brand Beeswax will keep your 
product always up to the high standard you set for it, 
The quality and uniformity never change. It is entirely 
free from adulterants and imperlections of any kind. And 

hack of every tablet of Beehive Brand 
Beeswax stands the reputation ol the 
manulacturer. 


WRITE DEPT. A-9 TODAY FOR COMPLETE 
INFORMATION 


bane 


a ~< 


WILL G BAUMER CANDLE CO., INC 


Established 1855 


CIT atl Sar at ee aol 


| 
| 
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Cannot Claim That Cream 

Penetrates Below Surface Layer 
In a stipulation en- 

Trade 


Commission, Vadsco Sales Corp. and 


tered into with the Federal 
its subsidiary. Delettrez. Inc.. Long 
Island City. N. Y.. agreed to discon 
tinue certain representations in the sale 
of Delettrez Cleansing Cream. 

According to the stipulation. ih 
company will cease representing that 
Delettrez Cleansing Cream penetrates 
to. or has a cleansing effect upon. skin 
below the surface layer, or that it pene 
trates to the depths of the pores; that 
it vitalizes the skin or brings new life 
or a younger complexion to the skin: 
that it differs materially from othe: 
creams used for the same and similai 
purposes or that it has any influence 
upon the action or condition of glands 
in the skin or upon the size of the 
peres. It was further agreed to cease 
representing that pores in the’ skin 
have any appreciable depth or are ca 
pable of holding any material amount 
of foreign substance, or that pores 
breathe. 

It was also stipulated that the com- 
pany will cease using the word Paris 
in connection with its products. or in 
any other way representing such prep- 
French 


manufactured, com- 


arations as being of origin 
when they are 


pounded. or packaged here. 


Perfume Is a Cosmetic Under 
Canadian Drug Law 


Perfume is definitely 
classed as a cosmetic in the amend- 
ments to the Canadian Food and Drugs 
Act adopted at the last session of the 
Dominion legislature. The Depart- 
ment of Pensions and National Health 
is drafting regulations. Canadian man- 
ufacturers have been invited to make 
suggestions as to what 


would be deemed desirable. 


regulations 


The amendments to the Food & 
Drugs Act of 1927 are in substance as 
follows: 


1. Section two. “(c) ‘drug’ includes al! 
medicine for internal or external use fo 
man or animal; any substance, mixture 
of substances and any article that may \« 
used for the diagnosis, treatment, miti 
gation or prevention of disease in mar 
or animal: any cosmetic : any material 
that may be used for disinfection in 
premises in which food is manufactured 
prepared or kept or for the control of 
vermin in such premises.” 

2. Section two. ‘(j) ‘medicine’ means 
any substance or mixture of substances 
that may be used in restoring, correcting 
ol modifying organic functions; (k) 
cosmetic’ means any material intended 
to cleanse, improve or alter the complex- 
on, skin, hair or teeth; and shall in 
clude deodorants and perfumes; (1) 
manufacture’ means manufacture for 
sale 

Section three “(b) Respecting the 
packaging and labeling of any article of 
food or drug and the design of any such 
package or label with a view to prevent 


ing the public or the purchaser being de- 


74 


characte? 


misled as to. the 
strength, quality or quantity of the ar- 


ceived or 


ticle and requiring, notwithstanding anu- 
thing contained in paragraph (f) of se 
fion seven of this Act, a declaration of 
net contents upon any package coutain 
ing a cosmetic’; “(g) for designating as 
Dominion analyst any member of tie 
technical staff appointed to the services 
of the Department of Pensions and Na- 
tional Health or, upon the request of any 
province, city or other municipality, any 
duly qualified analyst then and for such 
time as the said analyst shall remain , 
employed by the said province, city 6 
other municipality, and designating airy 
Dominion analyst as Inspector 

» Section three. “(j) providing for ul 
licensing of manufacturers of cosmetic 
Whether such manufacturers carry on 
business as such within or without Ca 
ada, specifying such terms and conditions 
as may be deemed advisable in the pul 
lic interest and prescribing a tariff of 
fees to be paid for any such license; (Ck) 
prohibiting the sale or detining the condi 
tions of sale of any substance which may 
be injurious to health when used as a 
drug or food or restricting in like mannet 
ingredient in the manufa 
ture of food or drug (1) exempting 


ts use as al 


from any requirements of this Act: any) 
drug oor type of drug for which uch 
control deemed to be inadvisable ind 
for removing such exemption as may ix 
required (m) respecting false, exa 
gerated or misleading claims for any 
ticle of food or drug 

i. Section 10A. “The Department 
order that the manufacturer of any t 
ticle of food or drug shall furnish a dec- 
laration in prescribed form asserting that 
the article in question as manufactured 
by him has been made in accordance with 
all requirements of this Act and the res 
ulations thereunder and if importation 
sought for any shipment of such articl 
of food or drug, customs entry shall !» 
refused if the shipment invoices and bilis 
of lading are not accompanied by duly 
certified copies of such declaration .” 

7 Section 32A. “(a) Every 
shall be guilty of an offense under thi: 
Act who advertises any food or drug in 
a manner which is misleading or likely 
to create erroneous impressions regard 


person 


ing its value, composition, merit or safety, 
either by reason of: statements made o1 
device made use of in such advertisement 
or because of failure to disclose in such 
advertisement essential facts concerning 
the actual properties of such food 
drug: (b) for the purpose of this se« 


The most beautiful hands in the world, ac- 
cording to such authorities as Peter Arno, 
Nicholas deMolas and John Powers, appear 
in nail enamel advertisements of the Rev- 
lon Products Corp. in women's magazines. 


They are the hands of Miss Ruth Hawks. 


tion, responsibility for the advertisenr 
shall rest upon the person who causes t 
advertisement to be issued and not upo 
the printer, publisher or other party w 
issues such advertisement in good faith 
S. Section 41: “Exports. The pro 
sions of this Act shall not apply to 
packaged food or drug not manufacture 
or sold for consumption in Canada, 
package whereof is marked in dist 
overprinting with the word ‘Export 
is the subject of a certificate that 
package and its contents do not cont 


vene any known requirement of the 


of the country to which it is on 


be consigned,” 


%. This Act shall 
date to be fixed by proclamation ot 


come into roree 


Governor in Council published in the C 
uda Gazette provided that the Govet 
Council may in the same manner a 
from time to time bring any portioi 
portions only of this Act into force, 


Cannot Claim That Preparation 
Contains Vitamin F 


T. Noonan & Sons 
Las, Boston, has been ordered by the 
Federal Trade Commission to discon 
tinue certain representations in the sak 
and distribution of Noonan’s Vitamin 
F Sealp Cream. or any similar product 
The company is to cease advertising 
that dandruff or itching scalp are a 
usual cause of baldness in the male or 
impairment of the texture or color of 
the hair in the female, or that its prep 
arations have more than a_ transitory 
effect upon the texture or appearance 
of the scalp or hair. The order also 
prohibits the company from represent 
ing that any condition of the hair o1 
scalp is due to a dietary deficiency. o1 
that Noonan’s Vitamin F Scalp Cream 
contains Vitamin F. 


Renaud et Cie Appeal 
Upheld by Federal Court 


J. H. Davis advises 
that the Circuit Court of Appeals has 
upheld the appeal of John H. Davis do- 
ing business as Renaud & Cie, Boston. 


Mass, 


New Building for Merck 
Institute of Therapeutic Research 


The Merck Engineer- 
ing Division broke ground recently for 
a new building to provide additional 
space for the Merck Institute of Thera 
peutic Research at Rahway. N. J. The 
first spadeful of earth was taken by 
Miss Judith Frederica Merck, youngest 
daughter of George W. Merck, presi- 
dent of Merck & Co., Inc., and president 
of the Merck Institute. Among those 
officiating at the ceremonies were Dr. 
Hans Molitor, director of the Institute: 
Peter Lipp. superintendent of Grounds. 
who has seen 50 buildings erected dur- 
ing his long service with the company: 
H. W. Johnstone, 
charge of Operations; C. B. Llewellyn 
of the Division; Mrs. 
George W. Merck and guests in addi- 
tion to members of the research staff. 


vice-president — in 


Engineering 
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B-W LANOLIN usp. 










EVENTUALLY--Far better creams, with economy 


B-W Lanolin the superior quality, puts into your cream 
that which gives the skin that smooth soft velvety 
feeling as nothing else does. 


| B-W Lanolin will never cause your cream to darken, is 
best by test and contains 1514‘: Cholesterol. 


No other base used in your cream, equals the merits 


of B-W Lanolin. 


25 YEARS OF DEPENDABLE SERVICE TO THE TRADE 





BOPE-WHITTAM CORPORATION 






Executive Office {merica’s Original Lanolin Producer Sales Office 
Laboratory and Factory re S90 509 Fifth Avenue 
LINDEN, N. J. NEW YORK, N. Y. 





Tu. MuueetHacer Go. Ltp. 
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Af, : 
Meilanigtne 


the new, water-soluble ANTI-SUNBURN product for 
CREAMS e SKIN-OIL-EMULSIONS e¢ LOTIONS 











lt promotes the formation of the natural pigment, 
MELANINE, and the tanning of the skin, at the same time 


protecting the skin from harmful burning. 


For detailed technical data and samples get in touch with 









or Our Representative for 













Our representatives for the United States 


Orbis Products Corp. 


215 PEARL STREET NEW YORK CITY, N. Y. 


the Dominion of Canada 


GERALD JOHNSON 
J. M. SCHEAK & COMPANY 


110 CHURCH ST., TORONTO 
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First Seizure of Cosmetics 
Packed in Deceptive Containers 


The first actions 


taken against deceptive containers 
under the Food. Drug & Cosmetic Act 
by the Food & Drug Administration re- 


sulted in the seizures of 1104 jars of 
\rrid deodorant cream and 564 boxes 
of face powder. the containers of which 
were so made. formed or filled as to be 


misleading. Seizures were made in July. 


Advertising Claims for Hair 
Waving Preparations Attacked 
Movie 
Corp. and W. K. Max 
Hollywood. Calif... were charged in a 
complaint issued by the Federal Trade 
Commission with dissemination of mis- 


Cosmetics 


Hassenstein. 


leading representations in the sale and 
distribution of hair waving prepara- 
tions and devices. 

Representations that their hair wav- 
ing preparations and devices are the 
first or only of their kind are false. the 
complaint charges. It is further alleged 
that they have not. as advertised. con- 
ducted a constant search for ideas and 
methods to aid women in their quest 
for charm. nor have they finally solved 
such problems: and the complaint con- 


tinues. they falsely advertise their 
preparations and devices as being the 
completed result of seven years of ex- 
perimentation and tireless efforts of hair 
experts and scientists. when this is not 
the fact. 

The Commission further charges that. 
contrary to claims. screen stars. screen 
favorites. society leaders. stage stars. 
hair stylists and beauty editors are not 
enthusiastic about the respondents’ 
preparations and have not. except in a 
comparatively few cases. praised ot 


recommended the preparations. 


Fate of 10 Cent Sales of 
Perfumes Confused 


The practice of F. W. 
Woolworth Co. of selling Guerlain per- 
fumes in less than dram sizes does not 
violate Feld Crawford fair trade con- 
tracts. according to a decision of Judge 
Koch in the New York Supreme Court. 
Although reversing a restraining ot 
der won by Guerlain last February 
against the chain store and co-defendant 
Nips. Inc.. Judge Koch took notice in 
his decision of a recent Appellate Divi- 
sion ruling in which Lenthéric. Ine.. 
obtained an injunction against W. T. 
Grant Stores in a similar situation. The 
judge stated that the Lenthéric case 
was called to his attention after he had 
written the major portion of his deci- 
sion, but that other elements in the 
case caused him to complete his ruling 
as he originally intended. 
The principal point at issue centered 
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around the clause in Guerlain’s con- 
tract with Woolworth. providing that 
the chain sell Guerlain’s Shalimar per- 
fume at “$1.60 per dram or less.” The 
perfumer maintained that the sale of 
Nips at 10 cents for 1/70th of a dram 
constituted violation of the fair trade 
contract. 

Before he had seen the Lenthéric 
ruling, Judge Koch had written that it 
was not accepted trade practice for a 
firm to sell different quantities of an 
item at one price and that the purpose 
of the fair trade act was to maintain 
retail prices and was not concerned 
with quantities. He also wrote that the 
large lettering of the word “Nips” and 
the statement on the label. “rebottled 
by Nips. Inc., N. Y.. wholly independent 
of Guerlain.” showed good faith. 


Vanilla Extract Maker Fined 
For Not Stating Adulteration 
Abraham Kupter- 
schmid, trading as De Calais Labora- 
tories, New York. N. Y.. was fined $100 
in a criminal action brought by the 
Food & Drug Administration for sell- 
ing vanilla extract. The extract) was 
adulterated with added synthetie yvanil- 
lin and artificial color. 


Dr. Guenther Makes 
Unique Flying Record 


Dr. Ernest S. Guen- 
ther. chief research chemist of Fritzsche 
Brothers. Ine.. joined the still small 
eroup of pioneer passengers who have 

completely circled 

the globe by air. 

when he arrived in 

Europe aboard the 

big Pan American 

Clipper leaving 

Port Washington 

on July 30. In cer- 

tain respects, Dr. 

Guenther’s record 

is quite unique. It 

not the first. he 

Dr. Ernest Guenther is undoubtedly 

one of the very 

few paying passengers whose round 

the-world flying has not been in the na- 

ture of a pleasure jaunt but solely in 
the interests of science and business. 

In no other way could he have ae- 
complished such extensive investigé 

tions of world sources of perfume and 

flavor raw materials within the time al- 

lotted him than by using this fastest 

means of transportation whenever and 

wherever possible. It is interesting to 

note that in addition to circling the 


earth the long way round. criss-crossing ‘ 


the Equator, Dr. Guenther has flown 
the length and breadth of Africa. has 
crossed Europe. Asia and North Ame 
ica, has crossed and re-crossed Aus 


tralia and has circled practically all of 


Central and South America. all within 
the short space of less than two years. 

In covering these tens of thousands 
of air miles, his only threatening mis- 
adventures have come when he was 
“down to earth’—-an automobile ac- 
cident in France. a ship-board attack by 
natives in the Caribbean. and a train 
wreck in Mexico! 

Upon his arrival in France, Dr. Guen- 
ther went direct to the Parfumeries de 
Seillans to supervise the season's pro- 
duction of flower oils and development 


of new products. 


Employees Celebrate Silver Anni- 
versary of Bopf-Whittam Corp. 


In celebration of its 
25th anniversary the Bopf-Whittam 
Corp., Linden, N. J.. pioneer manufae- 
turers of lanolin in the United States. 
held a dinner dance for the entire staff 
of its employees at the Chanticler. Mil- 
burn, N. J.. 

The company was organized undet 
the name of the B & W Co. by Arthur 
P. Bopf and Henry Whittam in Eliza- 
beth, N. J.. in 1914. A plant was estab- 
lished later at Westfield, N. J... and 


in 1937 the company erected its own 


on the evening of August 5, 


modern brick and steel plant in Linden, 
N. J. 

Prior to founding the company Mr. 
Bopf was for a decade secretary and 
Alden S. 


Co... specializing in wool greases and 


plant manager for Swan & 
vegetable oil, and before that for 19 
years he was associated with Stand- 
ard Oil Co. subsidiaries as a specialist 
in wool greases. 


A.C.N.A. Convention to Be 
Held October 2-4 in Chicago 


The annual conven- 
tion and trade show of the American 
Cosmeticians National Association will 
he held October 2-3-4 at the Sherman 
Hotel. Chieago. Ill An educational 
and informative program is being at 
ranged, 

Vrs. Ruth D. Maurer. national chait 
man of the Beauty and Hygiene Division 
of the Women’s Health Federation of 
\merica, will conduct a “Question 
Box” period each day. Dr. Nelle B. 
Copper. of Memphis. Tenn.. will give 
an illustrated address on “Perfume.” 
Implement Manufacturers Object 
to Uniform State Cosmetic Law 


The National \sso 
ciation Board of Pharmacy reports in 
its bulletin that an attorney has been 
hired by manufacturers of chemicals. 
dental supplies and thermometers to 
fight against the acceptance of the state 
uniform food. drug and cosmetic act 
because the definition of “devices” in 
the bill may restrict the sale of these 


items to drug stores, 


The American Perfumer 





‘he TELEPHONE BEEKMAN 3-3156-3162 
M + W a PAR SONS CABLE ADDRESS PARSONOILS NEW YORK 
IMPORTS 59 BEEKMAN STREET 


AND 


PLYMOUTH ORGANIC LABORATORIES. - xs NEW YORK-‘N-Y-U-S-A 


PLYMOUTH ZINC STEARATE U.S.P. 


Constant improvements made by us as manufacturers of all of the 
Stearates over a period of twenty-five years have led to the final de- 
velopment of PLYMOUTH ZINC STEARATE SPECIAL "'A"' grade. This 
new product is a particularly white, smooth, light, fluffy and ODORLESS 
material, representing the finest Zinc Stearate which can be made. :In 
addition to having no odor it will not develop offensive odors if kept for 
a prolonged period. You are sure that the original odor you give to your 
face powder will be the same a year from its manufacture if you use 
PLYMOUTH ZINC STEARATE U.S.P. SPECIAL ''A."' It is practically free 


of Zinc Oleate. 
* 


We also manufacture a superlative grade of PLYMOUTH MAGNESIUM STEARATE. 
* 


A complete line of Cosmetic Raw Materials 


sc tnere i» NO BRR LORIE 


S UBSTITUTE els 


“ne ada fresh charm 
to your products 


@We now stock some of the finest modern French 


ro recognized standard of qual . 
‘ zN type perfumes imported direct from France, made 
ity in the cosmetic industry is, and oo 2 P rance 


P ' 7 
dears hex been, TTARIAM TAL Vane are from true natural oils, among them... 


AMOUROUSA BOUQUET 
22394 . 90.00 Ib. =3419 40.00 Ib. 


Users of talc throughout the world know that the 
s CINQUAL <976 95.00 lb. STAR =2519 40.00 Ib. 


natural rockstone found in Italy produces a super 
fine product. Besides having an unusual silky tex We carry a general line of perfume bases for every 
purpose, from straight florals and bouquets to sophis- 


ure, it has all the features that are most desired ; 
ee et ticated odeurs of the modern type. 


There is vo substitute for ITALIAN TALC. Samyles... 


Tell us what odors at what price ranges you are interested in, 
+ Re oRPGEORATE SD 


and we shall gladly send suggestions, samples, quotations. 
Exclusive representatives of the Italian Producer: 


EG 


120 LIBERTY ST.,NEW YORK,N. Y. 39 West 32nd. Street, New York, N. Y. 


September, 1939 sg 





An artistic "de-haired" nude figure appears 
in the advertisements of the Imra depilatory 
made by Parfums Chevalier Garde, Inc. 


Aesthetic Loveliness Key- 
note in Depilatory Campaign 


The second series of 
advertisements for Imra, the new odor- 
less, painless depilatory made by Par- 
fums Chevalier Garde, Inc... employs 
the use of a photograph of a beautiful 
nude figure to add human interest. The 
photograph highlights the areas where 
the depilatory is most used and em- 
phasizes the satiny sheen of “de-haired” 
skin. The agency handling this series 


is Abbott Kimball Co.. Ine. 


Holland Concern Wants 
American Cosmetics 


Parfumerie-Import 
Turko, Jekerstraat. Amsterdam, Hol- 
land, writes that it is interested in the 
import of cosmetic articles. It states 
that it buys on its own account against 
documents. 


Cheramy Shifts Emphasis 
To Entire Line 

All items in the April 
Showers line will supplant the forme: 
policy of concentrating advertising on 
tale in the Autumn promotion of Cher- 
amy. Inc.. according to Pierre Harang. 
sales manager. The advertising will 
emphasize the youth appeal and will be 
built around an illustration of the sculp- 
tured figure of a young woman symbol 
izing youth. The copy theme will be 
employed for perfume. brilliantine. face 
powder and talc. 


Alden Boyer Establishes 
Slot Machine Museum 


Kings and presidents 
collect postage stamps and captains of 
industry generally hoard everything 
from historic houses to match book 


Alden 


Bover 


covers. But it remained for 


Scott Boyer. president of the 


Laboratories of Chicago to find a new 
field no hobbyist has yet entered. 


Mr. Boyer has recently laid the 


foundation for the world’s first and only 


museum devoted to the display of old 


slot machines. The Chicago Coin De 
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vice Museum. as he has named it, will 
preserve for posterity historic forerun- 
ners of the modern coin machine and 
seek to develop interest in the romance 
of the coin machine industry’s early 
days. 

The new museum will be housed in a 
corner of the immense building at 2700 
South Wabash ave., in Chicago, where 
the various Boyer products, perfumes. 
cosmetics and other toilet preparations 
are manufactured. This unique insti- 
tution will have no commercial rela- 
tionships but has been created as a 
Mr. Boyer has, for 
years, been a “confirmed” hobbyist in 


leisure time hobby. 


other fields. For six years he was presi 
dent of the Chicago Coin Club and he 
is also a former president of the Amer- 
ican Numismatic Association. 


Chemical Exposition Quarter 
Century Old This Year 


When the Chemical 
Exposition is held at Grand Central 
Palace this year. during the week of 
December 4 to 9. it will celebrate the 
completion of its 25th year of service to 
the chemical and allied industries. 
Many of the exhibitors in the first ex 
position, held in 1915, have engaged 
space this year. 


Charles of the Ritz Executives 
At Annual Sales Meeting 


The annual _ sales 
meeting of Charles of the Ritz, New 
York, N. Y.. was held during the early 
part of August. Among the executives 
present were Otto J. Cohen, vice-presi- 
dent in charge of sales; David Engel. 
in carge of the middle western terri- 
tory; Miss Inez Hester, New England 
representative; and Miss Fanette Bos- 
well, representative for the southwest- 
ern territory. 


COMING MEETINGS 


Oct. 9-12—National Association of Re- 
tail Druggists, Minneapolis, Minn. 
Oct. 20-22—Affiliated Drug Stores 
Hotel Biltmore. New York. N. Y. 


TRADE JOTTINGS 


Cranberry and Catawba are the two 
new make-up shades for the fall offered 
by Doraldina 
berry is a rich red; Catawba is a bright 


Cosmetics. The Cran 


purple. Both are obtainable in rouge 
and lipstick. 


An unusual sales twist was given to 
promotion of the Cecil Page eau de 
cologne in three odors with the idea 
of incorporating them in a parlor game 
for mixing couples. It is suggested that 
a few drops of each odor be placed on 
three different strips of blotting paper 
and numbered, and then passed around 


to guests who voice their preference 
After 


matched according to their preference. 


by number. that. couples are 
Sometimes some strange combination- 
result! 


Cinnamon Stick is the name of one 
of the dramatic new make-up shades 
introduced by Frances Denney. It is a 
warm, spicy red suitable for wear with 
fall browns, greens and brick colors. 
It is presented in a complete make-up 
ensemble. Startling Dramatic Red_ is 
another new shade. 

Fay Fagen Cosmetics has moved 
from its former location on Parkside 
avenue to new quarters at 1517 South 
Ave.. Syracuse, N. Y., according to an 
Owen 


announcement — of Moynihan. 


proprietor, 


The newest addition to the Lucien 
Lelong Duvetyn cosmetics is a taec 
powder of a new, light, fluffy texture. 
It is called 
powder and comes in six flattering 


Duvetyn Sheer Texture 
shades: Floral, Rose Rachel. Argentine, 
Ivoire. Peche, and South Wind. 
Irresistible, Ine., manufacturers o! 
cosmetics for 5-and-10-cent stores. now 
offer complete make-up accessories to 
complement fashionable costume colors. 
There are four groups: Flash Red, 
Fuchsia Plum, Blue Pink and Orchid 
lipstick, 
rouge and face powder. All lipstick 


all offered) in harmonized 
cases bear enamelled bands on the cap 
to match the color inside. 


Pink Cloud, a hue described as “more 
white than peach, more peach = than 
white” is the newest Revlon nail enamel 
shade—-one that accents dusky finger- 
tips very well. 


Ramsdell has a new 
fluffy 


lighter than the average cleanser of 


Daggett & 
cleansing cream of a texture, 


the cold cream type. 


Dorothy Gray has a fitting display olf 
its products in the Palace of Elegance 
at the San Francisco Golden Gate In 
ternational Exposition. The display is 
reminiscent of the Fifth Avenue salon. 
Dorothy Gray make-up is also displayed 
in connection with various types of 
lighting in the Pacific Gas and Electric 
Company’s Building. 


At the $2,000,000 Jewel Show. re- 
cently staged at the Belgian Pavilion 
of the New York World’s Fair with 
Commissioner General Gevaert of the 
Belgium Government and Mrs. Gev- 
Arden’s 


make-up was used on the models show 


aert in attendance, Elizabeth 


ing the magnificent Cartier jewels. 


Gowns were from Bonwit Teller. 
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VELIZAR BAGAROFF 


OTTO of ROSE 


Velizar Bagaroff Otto of Rose is again available in all markets under his own label. 
This quality product is especially worthy of your consideration. 


a 


Sole Agents for the United States: W. J. BUSH & CO., Inc. 


New York 


Sole Agents for Canada: W. J. BUSH & CO. (Canada) Ltd., Montreal, Canada 


OIL LAVENDER 


ALTITUDE 


It costs more than inferior oils: — it's real Lavender. 


Selected from the finest producing regions, representing the highest 


standard in quality, odor, uniformity. 


vs 
A 


Bebe Vhs ithe) eT [tl bee 
| 
INCORPOR 
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OLOR 


YOUR PROBLEM = 
ANILINE COLORS 


For Perfumes, Soaps, Shampoos, 
Bath Salts, Toilet Preparation Com- 
pounds. Nail Polish, Waveset and 
Permanent Wave Lotions. 


Check this list! 
All purpose cream 
Beauty Mask 
Deodorant 
Cleansing Cream 
Aene Treatment 


COSMETIC COLORS 


For Rouges, Face Powder, Lipsticks. 


Cold Cream 
Rouge Compact 
Lip Stick 


Cream Rouge 


LET US SOLVE 


CARMINE No. 40 
SAPONINE 


—the Perfect Foam Producer 
ALSO 
CERTIFIED FOOD COLORS 


Suntan Lotion 
Eye Shadow 
Perfume 
Shampoo 
Lotions 


Face Powder 


Eastern Representatives: Wm. J. Stange Co., Chicago, Ill. 


LEEBEN CHEMICAL CO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210-021 1 


WRITE TODAY! 


September, 1939 


SOLO LABORATORIES, INC. 


BUSH & CO. 


PRIVATE BRANDS 
MADE FOR YOU 


QUALITY PRODUCTS ADD 
NEW CUSTOMERS; BUILD 
REPEAT SALES 

The quality of our merchandise 
under your own private brand 
label puts new customers on 
your books, and keeps old cus- 
tomers coming back for more. 
Because of great repeat sales, 
SOLO Quality-made products 
bring you greater profits per 
customer, and gives YOUR 
BRAND NAME that valuable 
word-of-mouth advertising that 
nothing but good products can 
buy. 

Judge for yourself! Send for 
samples and quotations today, 
and compare Solo quality and 
prices with your present mer- 
chandise and costs. 
SPECIAL OFFER 
Send only 25e for 
laboratory-size sample of each 
item listed. Or, we send samples 
of entire list for $2.00 deposit. 
refunded on your first pur- 
chase. Don’t delay—send today! 


generous 


3450 W. LAKE ST. Dept. 902 
CHICAGO, ILLINOIS 





Taste-Perfuming Lipstichs 


|Continued from p. 37| and therefore cannot be 
suggested in taste-perfuming of lipsticks. 

Other products in this group which require in- 
vestigation in taste-perfuming are benzenyl-ortho- 
amino-thiophenol, an organic compound in crystal- 
line form with an odor of the tea and red rose. It 
is very stable and useful in modern perfumery. It 
is also a very good fixation agent. 

Ortho-amido-acetophenone has a very sweet odo: 
similar to vanillin-jasmin combination. It will re- 
quire investigation regarding its usefulness in taste- 
perfuming. 

Having discussed practically the whole line of 
materials, it is advisable to give a concrete sugges- 


tion about the usability of materials in creating cer- 


tain taste-aromatic combinations suitable in taste- 


perfuming. The groups described below can be re- 


adjusted by interchanging of materials used to meet 
any individual taste desired. 


CONCRETE SUGGESTIONS 
No. 1 ORANGE BLOSSOM EFFECT: 


ESSENTIAL OILS ALDEHYDES 

Oil Neroli Nonvl 
Oil Bergamot Decy| 
Oil Orange Lauryl 
Oil Lemon Methyl Nonyl Acetic 
Oil Petitgrain | Also Veniili 

S.A ae Terpeneless anillin 
aa Cuminic 


Oil Petitgrain . 
~—s Citral 


Algerian 
Oil Verbena 
Oil Carrot 
Oil Guaiacwood 


KETONES 
Alpha Ionone 


Oil Clary Sage 


ALCOHOLS AND THEIR ESTERS OF ACIDS 

Benzyl! Acetic 
Phenyl Ethyl { Propioni 
Geraniol Butyric 
Citronellol 
I inal: ol 
Nonvl 
Decyl 
Laury| 
Nerol 
Ethyl only as Ester of An 

thranilic Acid 


No. 2 JASMIN EFFECT: 


ESSENTIAL OILS ALDEHYDES 
Oil Bergamot Nonyl 
Oil Sweet Basil Decy| 
Oil Bitter Almond Lauryl 
Oil Celery Seed A nisic 
Oil Clary Sage Vanillin 
Oil Coriander Benzaldehyadk 
Oil Guaiacwood 
Oil Orris 


Oil Sandalwood E. I. 


KETONES 
Alpha lonone 
Beta Lonone 


LACTONES 


Coumarin 


Gama Undecalactone 


ALCOHOLS AND THEIR ESTERS OF ACIDS 

Benzyl Acetic 

Citronellol Propionic 

Linalool Butvric 

Nonyl 

Decyl 

Lauryl 

Dimety! Benzyl Carbinol 


80 


No. 3 ROSE EFFECT: 


ESSENTIAL OILS ALDEHYDES 
Oil Orris Nonyl 
Oil Petitgrain Algerian Decyl 
Oil Bois de Rose 
Oil Celery 
Oil Carrot Seed 
Oil Clary Sage 
Oil Coriander 
Oil Sandalwood 


Benzaldehyde 


Vanillin or Ethyl 


KETONES 
Alpha lonone 
Beta lonone 
lonone Ketone 


ALCOHOLS AND THEIR ESTERS OF ACIDS 
Geraniol Acetic 
Phenyl! Ethyl Propionic 
Citronellol Butyric 
Rhodinol (Leave Citronellol ) 
Nony! 

Decyl 

Dimety! Benzyl Carbinol 

Nerol 

Cedrol 

No. 4 VIOLET EFFECT: 
ESSENTIAL OILS 

Oil Orris Heliotropine 

Oil Petitgrain Algerian Vanillin 

Oil Bois de Rose Anisic 

Oil Celery 

Oil Carrot Seed 

Oil Clary Sage 

Oil Coriander 

Oil Sandalwood 


ALDEHYDES 


Cuminic 


KETONES 
Alpha lonone 
Beta Ionone 
lonone Ketone 


ALCOHOLS AND THEIR ESTERS OF ACIDS 


Benzy| Acetic 
Cinnamy! { Propioni« 
Linalool Butyric 
Cedrol 

Dimethyl Benzyl Carbinol 


No. 5 TUTTI-FRUITTL EFFECT: 
ESSENTIAL OILS ALDEHYDES 
Oil Lemon Benzaldehyde 
Oil Orange Decyl 
Oil Cassia Cinnamic 
Oil Carrot Seed Vanillin 
Oil Clove Citral 
Oil Lovage 
Oil Rose KETONES 


Alpha Ionone 


LACTONES 
Gama Undecalactone 
Coumarin 


ALCOHOLS AND THEIR ESTERS OF ACIDS 


Benzyl { Acetic 
Nonyl | Butyric 
Decyl Propionic 
| Cinnamic 
Ethyl only as Esters 
of Lower and Higher 
Allphatic Fatty Acids 


No. 6 PEACH EFFECT: 


ESSENTIAL OILS 
Oil Bitter Almond 


Oil Carrot Seed 
Oil Coriander 
Oil Orris 

Oil Cassia 

Oil Clove 


LACTONES 
Gama Undecalactone 
Coumarin 


ALDEHYDES 
Benzaldehyde 


Lauryl 
Anisic 
Vanillin 
Heliotropine 


KETONES 
Alpha Ionone 
Beta Ionone 


[Continued on p. 86) 
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IT IS SO EASY Our Specialty 


TO GET HIGHEST QUALITY 
SCirregs Gres 
L oO p B E ea G A MA Oo T From our Factory in Palermo, Italy—New Crop Oils 


PURE HAND PRESSED LEMON 


























Simply ask to see the original pack- 


age. The Law requires that all Berga- PURE HAND PRESSED ORANGE 
mot production in Italy be deposited PURE HAND PRESSED MANDARIN 
in its warehouse . . . and the coppers SPECIAL MACHINE LEMON 


and cases clearly marked for easy 
identification. This is for your pro- BERGAMOT OIL 


tection and is your guarantee of the ORIGINAL CONSORZIO PACKAGE 
real product—a product that has heen SWEET ALMOND OIL ITALIAN “SCACCIANOCE” 


untampered with. BRAND.” Unquestionably the finest oil obtainable. 













We export through old established Convince Yourself—Obtain Samples 


firms. We also have our own com 








mercial office which ships Oil oj 


Bergamot, in any quantity, to pur 


chasers throughout the world. Your ITRUS and Pus 


inquiries Invited, 
ESSENTIAL OILS CO. 
CONSORZIO PROVINCIALE AGRUMICULTURA chk Rimi ‘Meataatiin 


SEZIONE BERGAMOTTO . a 
Igrumiculiura Sesione Bergamotto Reggio Calabria, 
REGGIO CALABRIA, ITALY Italy 








Official Stock Distributor for Consorzio Provinciale 


























you can fill 
small bottles 


FASTER WHEN YOU THINK OF 


NAIL ENAMELS 
BE SURE THEY'RE 


“zx | LACQUERS 


perfected 


ERTEL |{! NAIL ENAMELS 


VACUUM BOTTLE FILLER |}] 710444. The Best 


light liquids packed in small bottles 


EASIER 





HAS THESE 5 EFFICIENCY-PLUS FEATURES: 


1. You can fill 8, 10 or 12 bottles simultaneously. Foot pedal connects 
spouts and bottles. ‘ . 
2. Flexible—hand lever lowers and raises spouts to coincide with size of 


bottles. Write for Descriptive Booklet— 
3. Automatically oiled pump fills bottles at rate of 3 to 3'/2 gallons per os ; 5 k 2 
inute. 
4. "Simei floor space. Conveyer —_- eae 2 - a =. - . There $ Money in Pac aging 
. All parts coming in contact with the liquid can urnished in metal ° mu 
suitable for your products, such as stainless steel for bronze nickel plated. Nail Enamels. 


ERTEL ENGINEERING CORP. LACQUERS, INC. 


anufacturérs and Designers of Liquid Handling Equipment ENGLEWOOD, N. A 
DEPT. F + 120 €. 16th ST., NEW YORK, W. Y. 


September, 1939 


NEW YORK MARKET 


Bi SINESS in aromatic chemicals 
and essential oils was in normal vol- 
ume during August. Toward the 
close of the period international de- 
velopments brought about a flurry of 
inquiries by speculators and con- 
sumers who feared that with a major 
conflict some difficulty would be ex- 
perienced in securing merchandise. 
failed of any 
strengthening as the result of the 


Prices general 
rapid-fire changes in the political 


set-ups though suppliers seemed 
ready to promptly protect their in- 


terests. 


Essential Oils Higher 

The situation in the general line 
of imported essential oils was ex- 
tremely sensitive. Cables in many 
cases were unanswered and, in other 
small 


were offered, higher prices were usu- 


instances where quantities 
ally quoted. 

Reports from the Orient seemed 
highly bullish with regard to anise 
and cassia. Bridges between the 
crown colony island and the Chinese 
mainland 
British 


thus causing considerable uncertainty 


were demolished by the 
government in Hongkong, 
here with regard to replacements. 


Orange Oil Advances 

A development of interest over the 
past month was an advance of ten 
cents a pound in domestic expressed 
orange oil. This was the first change 
in some time. The oil had been sell- 
ing too close to production costs. 
according to suppliers, thus the good 
demand that has been noted for the 
past few months prompted suppliers 
to raise prices to a more profitable 
level. New peppermint was 
readily taken by dealers and large 


crop 
operators. Since the market usually 
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follows close to the opening prices 
paid for new crop each year, trade 
factors do not look for any drastic 


Worm- 


seed, wormwood, tansy and Califor- 


fluctuations in the market. 


nia lemon were all firm. 


Aromatic Chemicals Favorable 
While makers of aromatic chemi- 
cals are looking forward to a good 
volume of business during the fall, 
price movements over the past month 
Alcohol 
C 11, aldehydes, methyl paracresol, 
methyl phenyl- 


seemed to favor consumers. 


phenylacetate and 
ethyl acetate all registered losses. 
The fairly high cost of raw material 
accounted for the strength in euca- 
lyptol. Moreover, prospects with re- 
gard to the coming fall and winter 
made suppliers firm in their ideas. 
eugenol 


Artificial 
manufactured here seemed highly fa- 


Fair quantities of 
hands. 


were 
changing musks 
vorable in view of the war talk 


abroad. Supplies from European 
undoubt- 
edly become difficult to obtain, thus 


affording an opportunity for the 


production points would 


home products to regain some of 
the ground recently lost. 


Acetone Firm 


Firmness in acetone stood out as 
the feature in the group of drugs 
and sundries. Spot quotations were 
fractionally advanced by one maker. 
The market has been gradually work- 
ing into a firmer position and there 
is some talk of advancing contract 
Activity 
in glycerine was very disappointing 


schedules later in the year. 
notwithstanding the war clouds 
abroad. Very little new business de- 
veloped and withdrawals against con- 
tracts were entirely routine in char- 
Arabic 
Should exports through 
the Mediterranean Sea be 


acter. Quotations on gum 
were firm. 


inter- 


rupted, the longer haul by way of 


the Cape of Good Hope would re- 


sult in higher replacement costs. 


Vanilla Beans Moving 

Mixed reports were current con- 
cerning the trend in vanilla beans. 
Some importers pointed to a reason- 
ably good movement of material into 
consuming channels while in othet 
directions the market was said to be 
very quiet. According to reports, 
coming crops are not expected to be 
any larger than a year ago. In fact, 
some are of the opinion that they 
may be slightly smaller than last 
year. Most optimistic estimates for 
the 1939-1940 crop of Bourbon beans 
are about 325 to 350 tons. This 
compares with about 425 tons for 
1937-1938 and 400 tons for 1936- 
1937. Exports of beans from Mada- 
gascar amounted to about 300 tons 
up to the end of June. 

No changes have occurred in 
tonka beans in some little time. The 
fundamental position of the market 
is such as to make for the firm main- 
tenance of quotations. 


Menthol Imports Low 


Although menthol imports held up 
well in 1938, so far this year lack 
of interest in the market has mate- 
rially influenced the shipment of new 
stocks out of Japan. Statistics indi- 
cate that imports of menthol from 
Japan during the first seven months 
were 50 per cent below the same 
period of 1938. 

Quotations covering the general 
line of soap oils showed a downward 
trend over the past month. Business 
was reported as quiet. The situation 
in cocoanut was influenced by the 
downward trend in other commodi- 
ties and the conservative policy fol- 
Tallow  dis- 


lowed by consumers. 


played a weak tone. 
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NEW YORK MARKET 


Bi SINESS in aromatic chemicals 
and essential oils was in normal vol- 
ume during August. Toward the 
close of the period international de- 
velopments brought about a flurry of 
inquiries by speculators and con- 
sumers who feared that with a major 
conflict some difficulty would be ex- 
perienced in securing merchandise. 

Prices failed of any general 
strengthening as the result of the 
rapid-fire changes in the political 
set-ups though suppliers seemed 
ready to promptly protect their in- 


terests. 


Essential Oils Higher 

The situation in the general line 
of imported essential oils was ex- 
tremely sensitive. Cables in many 
cases were unanswered and, in other 
instances where small quantities 
were offered, higher prices were usu- 
ally quoted. 

Reports from the Orient seemed 
highly bullish with regard to anise 
and cassia. Bridges between the 
crown colony island and the Chinese 
were demolished by the 


government in 


mainland 
British 


thus causing considerable uncertainty 


Hongkong, 
here with regard to replacements. 


Orange Oil Advances 

A development of interest over the 
past month was an advance of ten 
cents a pound in domestic expressed 
orange oil. This was the first change 
in some time. The oil had been sell- 
ing too close to production costs, 
according to suppliers, thus the good 
demand that has been noted for the 
past few months prompted suppliers 
to raise prices to a more profitable 
level. New peppermint was 
readily taken by dealers and large 
operators. Since the market usually 


crop 
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paid for new crop each year, trade 
factors do not look for any drastic 


Worm- 


seed, wormwood, tansy and Califor- 
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Fair quantities of eugenol 
changing hands. Artificial musks 
manufactured here seemed highly fa- 
vorable in view of the war talk 
Supplies 


were 


abroad. from European 
undoubt- 
edly become difficult to obtain, thus 


affording an 


production points would 
opportunity for the 
home products to regain some of 


the ground recently lost. 


Acetone Firm 


Firmness in acetone stood out as 
the feature in the group of drugs 
and sundries. Spot quotations were 
fractionally advanced by one maker. 
The market has been gradually work- 
ing into a firmer position and there 
is some talk of advancing contract 
schedules later in the year. Activity 
in glycerine was very disappointing 
notwithstanding the war clouds 
abroad. Very little new business de- 
veloped and withdrawals against con- 
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the Mediterranean Sea _ be 
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rupted, the longer haul by way of 
the Cape of Good Hope would re- 
sult in higher replacement costs. 


Vanilla Beans Moving 

Mixed reports were current con- 
cerning the trend in vanilla beans. 
Some importers pointed to a reason- 
ably good movement of material into 
consuming channels while in  othe1 
directions the market was said to be 
very quiet. According to reports, 
coming crops are not expected to be 
any larger than a year ago. In fact, 
some are of the opinion that they 
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year. Most optimistic estimates for 
the 1939-1940 crop of Bourbon beans 
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compares with about 425 tons for 
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Menthol Imports Low 


Although menthol imports held up 
well in 1938, so far this year lack 
of interest in the market has mate- 
rially influenced the shipment of new 
stocks out of Japan. Statistics indi- 
cate that imports of menthol from 
Japan during the first seven months 
were 50 per cent below the same 
period of 1938. 

Quotations covering the general 
line of soap oils showed a downward 
trend over the past month. Business 
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Phenylethyl Alcohol 
Phenylethyl Anthranilate 
Phenylethyl Butyrate 
Phenylethyl Propionate 
Phenyl Formate 
Phenyl Valerianate 
Phenylpropyl Acet. 
Phenylpropyl Alcohol 
Phenylpropyl Aldehyde 
Rhodinol 

Safrol 

Santalyl Acetate 
Skatol C. P. (0z.) 
Styralyl Acetate 
Styralyl Alcohol 
Terpinyl Acetate 
Terpineal, C. P. 
Thymene 

Thymol 

Vanillin (clove oil) 

(guaiacol) 

Pure, crystal 
Vetivert Acetate 
Violet Ketone Alpha 

Beta 

Methyl 
Yara Yara (methyl ester) 


BEANS 


Angostura 

Tonka Beans, Surinam 

Vanilla Beans 
Mexican, whole 
Mexican, cut 
Bourbon, whole 
South American 


2.30@ 
16.00@ 
8.25@ 
5.50@ 
12.50@ 
16.00@ 
7.90@ 
4.50@ 
5.50@ 
5.75@ 
55@ 
20.00@ 
6.00@ 
6.75@ 
10.00@ 
80@ 
.26@ 
45@ 
1.45@ 
2.60@ 
2.50@ 
2.10@ 
18.00@ 
5.00@ 
5.50@ 
5.25@ 
1.50@ 


2.40@ 
1.15@ 


5.50@ 
5.25@ 
5.35@ 
5.25@ 


SUNDRIES AND DRUGS 


Acetone 

Almond meal 

Ambergris, ounce 

Balsam, Copaiba 
Peru 


.04'4@ 


25@ 


24@ 
66@ 


3.10 


12.00 
7.00 
18.00 


11.00 
8.35 
10.50 
15.00 
-60 
22.50 
10.00 
10.00 
14.00 
1.25 
40 


2.75 
2.65 


2.65 
1.30 


6.00 
5.40 
5.65 
5.40 


06/4 
27 


20.00@ 22.00 


26 
73 


Beeswax, white 
yellow 

Bismuth sub-nitrate 

Borax, crystals, carlot, ton 

Boric Acid, ton 

Calamine 

Calcium, phosphate 
Phosphate, tri-basic 

Camphor 

Castoreum 

Cetyl Alcohol 
Pure ; s 

Chalk, precip. 

Cherry laurel water, din. 

Citric Acid 

Civet, ounce 

Clay, Colloidal 

Cocoa butter lump 

Cyclohexanol (Hexalin) 

Fullers' Earth, ton 

Glycerine, C. P. drums 

Gum Arabic, white 
Amber 

Gum Benzoin, Siam 
Sumatra 

Gum galbanum 

Gum myrrh 

Henna powd. 

Kaolin 

Labdanum 

Lanolin, hydrous 
anhydrous 

Magnesium, Carbonate 
Stearate 

Musk, ounce 

Olibanum, tears 
siftings 

Orange flower water, gal. 

Orris root, powd. 

Paraffin 

Peroxide 

Petrolatum, white 

Quince seed 

Rice starch 

Rose leaves, red 


34@ 38 
N9%H@ .21'/2 
1.33@ 1.35 
48.00@ 58.00 
125.00@ 140.00 
16@ 20 
08@ .08%, 
10@ 12 
AM>@ 54 
15.00@ 20.00 
75@ 1.50 
1.75@ 2.15 


~ 03'%@ .06!/, 


4.75@ 5.25 
21@ 21" 
5.00@ 6.50 
07@ = .15 
I5S@  .25 

30@ 
15.00@ 33.00 
N2Y2@ .15'/4 
.23@ ~~ .25 
10%@ «12 
1.00@ 1.25 
18@ 22 
90 Nom'l. 
38@ 45 
H@  .14 
03@ .05 
3.25@ 5.00 
A7@ ~~ .20 
20@ = -.24 
065%4,@ .07!/- 
19@  .25 
19.50@ 28.00 
J .28 
09 


16 
05 

1.75 

0614@ .08!/2 
70@ .90 
08@ .09!/, 
2.00@ 2.25 


Rose water, din. 
Rosin, M. bbls. 
Salicylic acid 
Saponin 
Silicate, 40°, 

100 pounds 
Soap, neutral white 
Sodium, Carb. 

58% light, 100 pounds 


drums, 


Hydroxide, 76% solid, 100 


pounds 
Spermaceti 
Stearate 
Styrax 
Tartaric acid 
Tragacanth, No. | 
Triethanolamine 
Violet flowers 


Zinc oxide, U. S. P. bbls. 


OILS AND FATS 


Castor No. |, 
Cocoanut, 
tanks 
Cocoanut Oil, tanks 


tanks 


Corn, crude, Midwest mill, 


tanks 
Corn Oil, distilled, bbls. 
Cotton, crude, Southeast 
tanks 
Grease, white 
Lard 
Lard, common No. | bbls. 
Palm, kernel, bulk, ship 
Palm, Niger, casks 
Peanut, Refined, barrels 
Red Oil, distilled, tanks 
White, drums 
Stearic acid 
Triple pressed 
Saponified 
Tallow, acidless, barrels 
Tallow, N. Y. C. extra 
Whale oil, refined 


works, 


Manila Grade, 


4.715@ 
6.35@ 

35@ 
1.70@ 


80@ 
19@ 


1.35@ 


2.60@ 
2@ 
21@ 
48@ 
27% 
2.25@ 
34'2@ 

1.10@ 


.09'A@ 


08@ 


02%@ 
07%@ 


05@ . 


07',@ . 


0454@ 
041/@ | 


0%@ . 


07%4@ 


05!/g 
07%, 


045, 
08%, 


0345 Nom'l 
035% Nom'l 


08'4@ . 
06/@ . 
10%4@ . 


13Y%4@ . 
AZ,@ . 
07%4@ 


.0444@ 


07'4@ . 


089% 
07'/, 
1134 


14'/4 
14!/, 


07% 


Taste Perfuming Lipsticks 
[Continued from page 80| 


ALCOHOLS AND THEIR ESTERS OF ACIDS 


Benzyl 
Phenyl! Ethy] 
Citronellol 
Nonyl 

Decyl 

Lauryl 


Acetic 
| Propionic 
| Butyrie 
Formic 
| Benzoic 
Cinnamic 
Ethyl only as Esters of Lower and 
Higher Aliphatic Fatty Acids 
No. 7STRAWBERRY EFFECT: 
ESSENTIAL OILS 
Oil Carrot Seed 
Oil Sweet Basil 
Oil Celery Seed 
Oil Coriander 
Oil Orris 


Oil Caraway 


ALDEHYDES 
Vanillin 
Heliotropine 
Citral 

KETONES 
Alpha Ionone 
Beta lonone 
LACTONES 
Coumarin 
Gama Undecalactone 


Ethyl Methyl Phenyl Glyci- 


date 


ALCOHOLS AND THEIR ESTERS OF ACIDS 
Acetic 

Benzyl | Propionic 

Citronellol 


Geraniol 


Butyri« 
Valeric 
Lauryl Formic 

Cinnami 

Ethyl only in form of Lower and 


Higher Aliphatic Fatty Acids 


Ten Consumer Commandments 


_ TEN “commandments” designed to win and hold 


consumer goodwill have been offered by the Na- 
tional Better Business Bureau, Inc. They are: 

1. Serve the public with honest values. 

2. Tell the truth about what is offered. 

3. Tell the truth in a forthright manner so its 
significances may be understood by the trusting 
and the analytical. 

1. Tell customers what they want to know, have 
a right to know, and ought to know about what is 
offered so they may buy wisely and with maximum 
satisfaction. 

5. Be prepared and willing to make good as 
promised without quibbling on any guarantee of- 
fered. 

6. Be sure that the normal use of merchandise or 
services offered will not be hazardous. 

7. Reveal material facts, the deceptive conceal- 
ment of which might cause consumers to be misled. 

8. Advertise and sell merchandise on its merits 
and refrain from attacking competitors or reflecting 
unfairly upon their products or methods of business. 

9. If testimonials are used, use only those of 
competent, sincere and honest witnesses. 

10. Avoid all tricky devices and schemes such as 
deceitful trade-in allowances, fictitious list prices, 
false and exaggerated comparative prices, bait ad- 
vertising, misleading free offers, fake sales, etc. 


The 


{merican Perfumer 








